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DISCOVER FOR YOURSELF 


A ny PC maker can claim to offer a solution that covers your needs. But at Micron Electronics", we 
prefer to let our history and our products speak for themselves. We think you’ll agree it’s an impres¬ 
sive story. 

Superior Manufacturing—A Micron Tradition 

Micron builds PCs with a legacy of excellence. Our manufacturing processes grew out of nearly two 
decades in the semiconductor business, where precision is measured in millionths of an inch, and quality in 
parts per million. We’ve built strategic relationships with companies like Intel, Microsoft and 
Novell. From this solid background, we’re forging unbeatable systems you can count on 
today and tomorrow. 

Award-Winning Products 

In the past two years, leading industry publications have applauded Micron PCs with close to 
200 awards for product performance, customer service and support. This includes PC Magazines Best Products 
of 1995 and Editors’ Choice awards in several categories. Add 50 PC World Best Buy awards and you’ve got an impressive 
technology hall of fame. 

Recognized Service and Reliability 

After your purchase, the story continues. Just ask PCMagazi 
and Reliability in 1994 and 1995. And PC World readers reo 


te readers. They bestowed on us the coveted Readers’ Choice for Customer Service 
itly rated Micron the best overall PC company for reliability and service in 1996. 
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In the past year, Micron Electronics- has won close to a hundred awards for product performance, customer service and support. 














800 - 400-6750 

http://www.mei.micron.com 


IHY MICRON KEEPS RECEIVING ACCLAIM 

Micron Power Warranty—An Industry First 

We support our reliability promise with the industry-leading Micron Power warranty. It backs the microprocessor and main memory for five years, an 
industry first. Add a three-year, parts-only system warranty and a 30-day money-back guarantee, and you can rest assured that you’re in good hands. 

Outstanding Performance — Don’t Take Our Word for It. 

Talk is cheap when you’re speaking for yourself. But when it’s from the mouth of an industry expert, it carries weight. Here are a few of many exam¬ 
ples of what they’re saying about Micron PCs: 


. . the fastest w, 


er tested... as well as a marvelous 
tins our Top Rated award ...” 


vrs all the hoses with this Best 


. . nearly a dead ringer for IBM’s ThinkPad. . . 
but performs better and saves you about $2,500. ” 


—Family PC, May 1996 
—PC World, March 1996 

—PC Magazine, April 1996 


The Right System for You 

Micron makes a suite of outstanding solutions designed for the way you work or play. From exciting home systems to custom servers, superior desktop 
PCs to exceptional portable multimedia solutions, Micron always comes through with a system built to satisfy. For details and prices, turn the page. 
















Prepare for the Next Millennia 

Micron has merged the award-winning Millennia™ desktop design and the TransPort™ notebook 
design with the new performance-enhancing Intel Pentium® processor with MMX™ technology. 


ADVANCED DESKTOP SOLUTIONS 


Millennia- MXE P200 Plus 


•512KB pipeline burst cache, flash BIOS 

• 12X EIOE CD-ROM drive, 3.5" floppy drive 
•100MB Iomega' Zip'drive 

• Sound Blostei®32 Wovetable 3D 
stereo sound card with speokeis 

• PCI 64-bit 3D video, MPEG, 4MB EDO RAM 

• Tool-fee minitower or desktop 

• Microsoft® Mouse, 104-key keyboard 

• Microsoft Windows® 95 8 MS® Plus! CD 

• MMX enabled software: Adobe* Photo Deluxe, 
Ubisoft Pod, Blockbuster" Entertainment, 
Billboord Music Guide and Eraser Turnabout 

f • 5-year/3-year Micron Power warranty 


'16MB EDO BAM 

■ 1.6GB EIDE hard drive 

'15' Micron 15FGx, .28dp (13.7" display) 

> Microsoft Works 9S CD 


> 1,999 


I Intel 200MHz Pentium processor with MMX | 


' 32MB EDO RAM 

'2.5GB EIDE hard drive 
' 15" Micron 15FGx, .28dp (13.7" display! 


>1299 


64MB EDO RAM 

3.1GB EIDE hard drive 

17' Micron 17FGx, .26dp 115.8* display) 

Microsoft Office CDs 


ADVANCED NOTEBOOK SOLUTIONS 


... ..-bit Ultra SCSI Fost-20 controller 

• 12X SCSI CD-ROM dove, 3.5” floppy drive 

• 100MB Iomega Zip drive 

• Sound Blaster 32 Wovetable 3D 
stereo sound cord with speakers 

• PCI 64-bit 3D video, MPEG, 4MB EDO RAM 

• Tool-free minitower or desktop 

• Microsoft Mouse, 104-key keyboard 

• Microsoft Windows 95 & MS Plus! CD 

• MMX enabled software: Adobe Photo Deluxe, 
Ubisoft Pod, Blockbuster Entertainment, 
Billboord Music Guide ond Erosei Turnabout 

£ • 5-year/3-yeor Micron Power warranty 


• 16MB EDO RAM 

• 2GB Ultra SCSI hard drive 

• 15" Micron 15FGx, ,28dp 113.7" display) 
•Microsoft Works 95 CD 


• 4GB Ultra SCSI hard drive 

• 15" Micron 15FGx, ,28dp (13.7" display) 
•Microsoft Office CDs 


• 64MB EDO RAM 

• 9GB Fast SCSI-2 hard drive 

• 17" Micron 17FGx, ,26dp (15.8" display) 
•MicrosoftOffice CDs 


4,999 


TransPort™ XPE 


□ 


tEL Pentium* processor with Ml 


• Intel 430MX Mobile PCI chip set 

• I oU.mintii' m|, .. ii 

• 256KB L2 pipeline burst cache 

• 64-bit PCI graphics accelerator, 2MB VRAM 

•' r:'"!"!: 

• !.« 

•SaMrihM*tt«slmsamd 

• Bailhn stereo speakers and microphone 

• Card bus-and zoomed video-reedy 

• 2 infrared ports, 1 front, 1 rear 

• S-video and NTSC-video outputs 

• Built-in gome port 

EXCITING HOME SOLUTIONS 


• Monogement Pok: MPEG Arcade" Ployer, ASAP 
WordPower", Quicken* SE, Spry" Internet tool 
membership 

• Executive Travel Pak: Greg Norman" Ultimate 
Challenge Golf, Quicken ExpensAble", Laplink, FocalPoint 

• 2 modular expansion bays (8X CD-ROM drive, hard 
drive, 3.5” floppy drive, lithium-ion battery) 

• Custom nylon carrying case 

• Microsoft* Windows® 95 

• Microsoft Office CDs 

$ • 5-year/3-year Micron Power warranty 


• 150MHz Mobile Intel Pentium processor with MMX tflfl 

• 32MB EDO RAM (80MB max.) 4 J77 

• 2.1GB removable hord drive •Mil 


Options 

• MicronDock*multimedia port replicator • 2nd 2.1GB modular hard drive 

. r. • .i 

O.-'.I ■■. , ' i l ; ■ ■ 'ii""' •! " 

■!: ' • .. . > 

•Wt^roKriSf* • MMX enabled software " Ve 



Home MPCP166 


L 


el 166MHz Pentiunt 1 processor 


1 Home MPC P200 H 

fr" .” l “" 

Intel 200MHz Pentium processor 



512KB pipeline burst cache, flash BIOS 
•16MB EDO RAM 
•1.6GB EIDE hord drive 
•12X EIDE CD-ROM drive, 3.5" floppy drive 
•16-bit stereo sounds speakers 

• 33.6 fox/modem, speakerphone, voice moil 
•Microsoft" Phone telephony software 

• Internet ready: Free 1 month Spry'Internet 
access, Miaosoft Internet Explorer" 3.0 

•America Online* & CompuServe* 


• 15" Micron 15FGx, ,28dp (13.7* display) 


• MicrosoftMouse, 104-key keyboard 

• Microsoft Windows® 95 S MS® Plus! CD 

• Quicken® Financial Pak includes: Quicken Deluxe 6.0, 

Quicken Financial Planner", Quicken Patents' Guide to 
Money", Quicken Family Lawyer" and FREE 
TurboTax® 1996 coupon 

• Family Pak includes: ABC by Dt. Seuss, Thinkin' Things' 
Collection 1, Earthworm Jim" ond Mechwariior* 2 

• Microsoft Home Pak includes: Works 4.0, Publisher 
Deluxe, Encarta® Encyclopedia, Monster 
Track Madness" ond CD sampler r, JkAjk 

/ • 5-year/3-yenr Micron Power warranty Ml ODD 

ECONOMICAL DESKTOP SOLUTIONS 


• PCI 64-bit 3D video, MPEG, 2MB EDO RAM 


• 512KB pipeline burst cache, flash BIOS 
•32MB EDO RAM 

• 2.5GB EIDE hord drive 

• 12X EIDE CM dove, 3.5” floppy drive 

• 16-bit 3D Wovetable stereo sound card 

• Advent® AV270 2x25 watt stereo speakers 

• 33.6 fax/modem, speakerphone, voice mail 
•Microsoft Phone telephony software 

• Internet ready: Free 1 month Spry Internet 
nccess, Microsoft Internet Explorer 3.0 

• Amedeo Online 5 CompuServe 


• PCI 64-bit 3D video, MPEG, 2MB EDO RAM 

• 17' Micron 17FGx, .26dp (15.8' display) f 


Wee minitower or desktop 
1 Microsoft Mouse, 104-key keyboard 
'Microsoft Windows 95 8 MS Plus! CD 

• Microsoft Office CDs 

• Quicken Financial Pak includes: Quicken Deluxe 6.0, 
Quicken Financiol Planner, Quicken Parents' Guide to 
Money, Quicken Family Lawyerand FREE 
TurboTax 1996 coupon 

• Family Pak includes: ABC by Dr. Seuss, Thinkin' Things 
Collection 1, Earthworm Jim and Mechwarrior 2 

• Microsoft Home Pok includes: Works 4.0, 

Publisher Deluxe, Encarta Encyclopedia, Monster 
Track Madness and CD sampler Ai 
> S-year/3-year Micron Power warranty 


Millennia" LXA PI66 


□ 


rti 166MHz Pentium® processor 


• 512KB pipeline burst cache, flash BIOS 
•: 'lift Ii, : - I, » 
•PCI 64-bit 3D video, MPEG, 2MBI 

• Tool-free minitower on 1 
•Microsoft'Mouse, 104 
•Microsoft Windows’ 95 

• S-year/3-year Micton Power- warranty 


o, mrto, im tuu iw 
rot desktop 
104-key keyboard 
;® 95 8 MS® Plus! CD 


• 16MB EDO RAM 

• 1.6GB EIDE hard drive 

• Microsoft Works 95 CD 

• 15" Mirren 15FGx,.21dp 113.7” display) 


*1699 


Pentium 



pentium* 


• 32MB EDO RAM 

• 2.5GB EIDE bard drive 

• Microsoft Works 95 CD 

• 17” Micron 17FGx, ,26dp [15.8" display) 


> 1,199 

Bus. lease $75/mo. 


208 ^ 893-8970 ^ 20 

1*1 ** 


800 - 400-6750 

http://www.mei.micron.com 





































Picture Perfect Printing 
Made Perfectly Simple. 
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With a legacy of nearly half a 
century of photographic innovation, 
it’s no surprise Canon’s new line of 
Color Bubble Jet” printers delivers the 
promise of photo-realistic color 
printing. What’s amazing is how 
ML, simple it is to achieve picture 
i perfect results. And for as low as 
I' Ip $179! Only Canon has the 
HHp technology that makes every 
kind of output truly outstanding. 
And the exclusive Canon Creative 2’* 
software that makes it incredibly simple 
to create everything from greeting 
cards to brochures to T-shirt transfers. 
Simply put, our fabulous new ( H 
line of Color Bubble Jet 
printers has everything it 
takes to make your ideas 


your 

click: User-friendly technology. 

Fun specialty inks. Software that 
gives you professional-quality designs. 
And simply gorgeous, photo-realistic 
color printing. It’s that simple. 
With a Canon Color Bubble Jet printer. 


Canon 


800-848-4123 
http://www. ccsi. canon. 













Now you can send perfect picture 












of your umm ... perfect child. 




Microsoft 

Where do you want to go today? 


Thanks to the wonders of 
Microsoft ® Picture It!,™ you 
can capture the moments you really want and leave out the stuff you’d rather not show the rest of the world. 
Now no one needs to know what really happened when you captured that delightful shot. No mess, no dirty 
dog, just a pefect child. And of course, a pefect photograph. 

Simply drag and drop your picture into one of hundreds of templates available. Or with a couple of clicks, 
you can fix red eye and automatically retouch all your favorite pictures. There’s plenty of fun collage, calendar, 
and card templates that you can use for any occasion with your own personalized message. Once you’ve put 
together your masterpiece, you can get a pefect quality print right from your home color printer. Or with Internet 
access you can order actual photographs by sending them online to the Kodak Image Magic Print Service, 
an exclusivefrom Picture It! With email, you can send a slide show of all your favorite shots of your family 
to your relatives and friends. What’s more, it’s easy to get started - everything you need is in the box. Microsoft 
Picture It! personal imaging software. Because no one’s pefect. 

To find out more and see a demonstration of what you can 
create, visit our Web site at www.microsoft.com/pictureit/ 
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.a Sportster" with x2 
could download 
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are working closely with them to create 
one. Whatever standard is eventually 
established, U.S. Robotics will offer 
the easiest possible upgrade path. 

Supported By Industry Leaders 

x2 is already being supported by 
major chipset makers and original 
equipment manufacturers, as well as 
online services with more than 15 
million subscribers. With widespread 
acceptance and deployment from such 
industry leaders as America Online, 
CompuServe and NETCOM, it's easy 
to see why x2 is setting the pace for 
online speed. 

x2: The Right Choice For Speed 

U.S. Robotics connects more 
people online than anyone else. Now, 
h x2 Technology we offer one 
n why we're the world’s 

it x2, visit us at 
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COVER STORY 

42 Parents’ 
Guide to the Web 


45 Connect: First Step 

What’s the best way to the Internet? We weigh the pros and cons 
of commercial online services and local and national ISPs. 


57 Communicate: Reach 
Out Online 

Whether you use e-mail or Web phones, the true beauty of the 
Internet is that it lets friends and families stay in touch. 


63 Collect: Search Smart 

If you’re lost in a sea of information, FamilyPCs Web search tips , 
will help you quickly find only what you are looking for. 


75 Create: Family Web Pages 

You’ve seen enough of other people’s Web pages — isn’t it time 
you learned how to make your own? 


It takes hot hardware to keep up 
with today’s entertainment soft¬ 
ware. These four beefed-up PCs are 
specifically designed to deliver the 
ultimate game experience. 


Feature 

121 Image Capture 
for Your PC 


Before you can 
add family photos 
to your cards and 
invitations, you need 
to get the images into 
your PC. To help you 
make the right choice, 
we look at the pros and 
cons of image-capture al¬ 
ternatives: digital cameras, scanners, film-to- 
disk services, and video-capture devices. 


82 Software: 

Photo Magic 

■S' We set our testers loose on six 
; “ photo-editing programs. After they 
; t sharpened, cropped, and tweaked 
’ their favorite photos, they picked the 
b best program for your family. 
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BurailtyPC ERARTM ENTS 


UP FRONT 


From the Editor in Chief 

Parenting in an Online Age 

Families with a computer and modem 
are finding new ways to stay in touch. 

*|0 Contest Central 

Make music and win software with 
Maxis’s SimTunes. And meet the winner 
of our notebook giveaway contest. 


Letters 


23 Double Click 

Computing’s Idealist 

Robin Raskin talks with Seymour 

Papert about families and computers. 

26 Savvy Consumer 

Fight Junk E-Mail 

Deborah Branscum looks at the issues 
surrounding unwanted e-mail. Yes, you 
can say No to spam. 

- 6 ° r At* 


151 See how former Power Ranger 
Walter Jones has made the transition to 
Space Cases. Rock ’n’ 
roll meets computers. 
Ballet dancers get 
wired. What’s Maui 
Mallard —Disney’s 
other duck — 
quacking about? 
Plus: Tricks and 
what’s hot. 


FAMILY NEWS 

33 Intel’s MMX processor: A look at what’s 

inside your next multimedia PC; a new 
desktop-publishing program that 
separates form from content; there’s 
software in that cereal box; and new 
family software and hardware. 

REVIEWS 

129 Hardware 

An affordable Apple Performa; a not- 
so-affordable Apple PowerBook; bargain 
color ink-jet printers from Canon and 
NEC; Olympus’s new digital camera 
with a focus on families; competing color 
scanners from Umax and Logitech. 


132 Software 

A look at the world of multimedia 
atlases; a captivating program that 
combines painting, music, and bugs; an 
interactive look at the twentieth century; 
remember the Alamo; Leonardo da Vinci 
goes digital. 


137 Games 

Create a mean pinball table with 
Pinball Builder; help a stranded alien 
make it home in this Jonny Quest 
adventure; race in a 4x4 in Test 
Drive: Off Road. 


139 Parental Guidance 

Parlez-Vous avec le PC? 

Your computer can help you and your 
kids learn a foreign language. 




147 


Professor Poor: 
Problem Solver 
This month, the 
professor helps you 
learn to conserve 
valuable computer 
system resources, 
understand what a 
zip file is and 
how you can use 
one, and dis¬ 
cover the secrets 
of removing 
duplicate DLLs. 


Family Shopper 

Tips for getting off an online service 
(it’s more difficult than you’d think); 
and how much time and money does 
tax software really save? 


160 Backspace 

Enter our caption contest. 


160 


Musings 

After 15 years, Dan Muse has a 
revelation about kids’ software. 
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$1,700 IN OPTION SAVINGS! There's nothing we won't do to promote family values. Which 
is why we're offering up to $1,700 in Extra Value Package savings on the "Best Compact Van in Initial 
Quality for five years running."" So in addition to standard Toyota safety features and room for seven, 
you get options like air conditioning, power windows and door locks, cruise control, privacy glass and 
Deluxe ETR Stereo/Cassette. Of course, unlike the Previa, your kids will eventually slow down. Someday. 


® TOYOTA PREVIA 

I love what you do for me 
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HUMAN 

HAND 

ALSO KNOWN AS: 


The 

“CRUSHEfi” 

Able to inflict massive amounts 
of damage when confronted 
with a poorly designed note¬ 
book. In extreme cases, it is 
quite capable of putting a hole 
in the wall. 


FUJITSU 

FUJITSU PC CORPORATION 
Built for Humans. 



pentium* 




















A NOTEBOOK WITH SOME 
PRETTY COOL TOUCHES. 


J^ntroducing the Lifebook™ 500 Series. A 
hands-on kind of machine to make your daily 
experience with a notebook personal and 
productive, not difficult and really annoying. 



The 

LifeBook 

500 

Series. 


A status indicator for access to important 
operating information. Available internal 28.8 
fax/modem with pre-installed "The Internet 
Starts Here” software suite. Superb color 
SVGA video that’s easy on the eyes. A new 
ergonomic design because the way a notebook 
looks and feels is important too. 


^Lnd yes, it’s multimedia equipped, powerful and expandable. So you get all the 
big things you need in a notebook. With all the little details you want. 


6x CD-ROM, 16-bit sound 
and full-motion video 
support are standard. 
120MHz, 133MHz or 150MHz 
Intel Pentium ® processors are 
powerful options. 



FUJITSU PC CORPORATION. For more info, call 1-888-4-ON-THE-GO, ext. 6217, 
visit www.fujitsu-pc.com or get a QuikFacts fax at 1-800-93 6-5 209. 











Assistant to the Editor in Chief Alexandra Akira 

Section Editor/Family Shopper Deborah Branscum 

Judy McKinley Brewer, Bob Domine, 
Jon Pepper 

Family Tester Coordinators Fred Abaroa, Heather Keegan 
Technology Director Eric Brewer 


A RI—AND—D E S 


Associate A rt Director 


Graphics/Technical Specialist 
Design Consultant 



BUSINESS 


PRODUCTION 


ADVERTISING 


Midwest Sales Manager 


Northwest Sales Manager 
Detroit Sales Manager 
Bay Area Sales Manager 



01060-0929, or online at FamilyPC@aol.com. FamilyPC cannot 
be held responsible for any unsolicited materials. Subscription 

\es to FamilyPC, P.O. Box 


or back issues: Write to FamilyPC, P.O. Box 55414, Boulder, 
CO 80322-5414. For back issues (subject to availability), send 
$7per issue ($8 outside the U.S.). Copyright © 1997 FamilyPC 


FRO M THE EDITOR IN CHIEF 

Parenting in 
an Online Age 

FAMILIES ARE FINDING NEW WAYS TO COMMUNICATE 


When I was a kid, my dad made us sit in 
front of a reel-to-reel tape player and record 
our voices every week so that he could send 
an audiotape off to his brother Bert. Dad 
marveled at this great technology that let us 
share our lives much more intimately than 
we could with paper and pen. We kids, du¬ 
tifully, but never exactly joyfully, recited the 
week’s events into the microphone. Those 
tapes are quite precious to me now. 

Fast-forward to another 
era. Recently my family 
held its first online family 
reunion. Cousins in Michi¬ 
gan, Massachusetts, Tennes¬ 
see, New Jersey, and New 
York logged in to a special 
chat room on America On¬ 
line. Dad and Mom sat by 
my side at the computer, 
fascinated by the immediacy 
of it all. Together our fam¬ 
ily discovered a new way to 
communicate. The online 
experience will give far-flung families like 
ours the opportunity to keep in touch with 
an immediacy that’s never been possible. 

My family is by no means atypical. Every 
day at FamilyPC we hear stories that reaf¬ 
firm our belief that the online world is dra¬ 
matically changing our lives. Long-lost 
relatives are reunited. Schools are sharing 
ideas with other schools. Grandparents are 
chatting with their grandchildren. Parents 
are streamlining volunteer duties like orga¬ 
nizing fund-raising using their modems as 
the conduit for communications. 

Regardless of the activity, the refrain is fa¬ 
miliar — with a computer and a modem, 
parents are making another in a series of 
commitments to creating an enriching, en¬ 
grossing learning atmosphere for their kids. 


Yet there’s no denying that the online j 
world is in tumult. Sites come and go so 
rapidly and content changes so quickly that 
you can scarcely find the same thing in the j 
same place online twice. This issue of Fam- 
ilyPC is dedicated to helping you deal with j 
that change. Our cover story will give you 
a groundwork for making the most out of | 
your online efforts. 

As ever, the online experience is only part 


of what parents need to know about to pre- j 

pare their children for the information age. j 
In this issue you’ll also find a look at the first I 
family computers based on Intel’s new MMX J 

processor and advice on how to get offline 
when your service provider doesn’t help 
you make a graceful exit. 

In 1996, computers and the Internet be¬ 
came an almost-unavoidable fact of life. As 
adults, we can tuck our heads in the sand and 
hope that our kids get by in this digitized z 
world without us, or we can plunk ourselves jj 
down in front of the Internet and help them f 
find the best that’s out there. From where we £ 
sit at FamilyPC, the online adventure is one 5 
that you can’t afford to miss. £ 1 

—Robin Raskin 3 
Editor in Chief ° j 
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CONTEST CENTRAL 

WE WANT TO HEAR FROM YOU 

FamilyPC is a place for you and your family to share computer experiences, projects, tips, and questions with 
families around the country. This month, learn how you can win a library of classic software for kids. 


Sound Off to Score Free Software 



If you are 13 years old or younger, join in the Great Sim- 
Tunes SoundOff Contest to celebrate the latest release from 
Maxis and win a library of kids’ software valued at approx¬ 
imately $200. Here’s how to enter: 

O Think of a sound —maybe it’s a 
I Martian singing, or jingle bells ring- 
1 ing. Your sound can be silly, scary, weird, 
wild, or not even real. 

) Now draw a picture of your sound. 
You can use crayon, pencil, paints, or your 
computer. Just make sure your picture isn’t 
larger than 9 by 12 inches. Also, be sure to write your sound’s 
name on the back. 

0 Write your name, address, phone number, and age on 
a piece of paper. Make sure to tell us whether there is a com¬ 
puter in your home and whether it plays CD-ROMs. Have your 
parent or guardian sign the paper, too. 


Q Mail your entry by February 28,1997, to: 

The Great SimTunes SoundOff 

c/o Maxis 

2121 North Carolina Blvd. 

Walnut Creek, CA 94596-3572 
Five grand-prize winners will each receive a library of Maxis 
software for kids, including award-winning classics such as 
Widget Workshop, SimTown, and SimPark. No matter what you 
draw, you get a free SimTunes harmonica if you’re one of the 
first 250 to enter. And everybody who enters gets a free Maxis 
Software CD Sampler in the mail. SimTunes 
is a music and art creativity program that 
provides kids with the tools to make musi¬ 
cal pictures. They select from a palette of col¬ 
ors and draw with colored dots that double a 
musical notes. Winning entries will be featured 
in the June issue of FamilyPC. 


In honor of our family notebook story, “Anywhere, Anytime 
Computing” by Jon Pepper (October 1996 FamilyTested Hard¬ 
ware), FamilyPC sponsored an essay contest 
junction with NEC Technologies. The contest was 
held at our America Online site (FamilyPC@aol 
.com) and invited folks to tell us in 250 words or 
less “why my family can’t live without a notebook 
computer.” 

Heather Norcom, of Nevada, won her fam¬ 
ily an NEC 2405CD, valued at $2699. She wrote § 



her essay on behalf of her husband John, who is a firefighter, EMT, 
instructor, and student. She says he must do homework, college 
papers, and lesson plans on paper while at the station, where 
he often pulls several 24-hour shifts in a row due to per¬ 
sonnel shortages. Then, he must reenter the work on 
the family computer at home and get final printouts. 
“A notebook-would save him from doing the work 
twice,” wrote Heather, who also h.as three children, 
Jonathan, 9 (not pictured); Samantha, 3; and Nichole, 
5 months. Congratulations! 


FamilyPC for Kids Wants You 


If your child does neat tricks on your family’s computer or 
has a favorite Web site, have him tip us off. And if your young 
gamester would like to write a review or your child uses a com¬ 
puter for creative projects, let us know. FamilyPC for Kids will 
publish the best ideas, questions, and jokes we get, and its Kids’ 
Corner section features kids who use computers in cool ways. 


Write to FamilyPC for Kids, 244 Main St., Northampton, MA 
01060. Fax: 413-582-9070. AOL: E-mail to screen name Fam¬ 
ilyPC. Include a daytime phone number. For every idea we 
use, we’ll send out a FamilyPC for Kids surprise. 

And don’t forget to visit us online at www.yahooligans.com 
/content/fpc/. 



Winner of FamilyPC NEC Notebook Giveaway 
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Now picking out the right computer 
is as easy as picking up the phone. 



Which Aptiva is right for you? Give IBM a call, were here to help. 


Finding the right home PC can be difficult. That’s why 
we’re here to help you choose from our wide range of PCs. 
Take the Aptiva S Series model above, for example. Its 
unique split-system design saves space by putting the 8X 
CD-ROM and disk drives within reach and the mini tower 


up to six feet away. It also includes a 166MHz or 200MHz 
Pentium* processor^ up to 3.2GB 2 hard drive, digital answer¬ 
ing machine, Total Image 3D™ Graphics, data/fax modem 
and cordless mouse! But whatever Aptiva you buy, you’ll 
find it’s no ordinary computer. So give us a call. 


Call today for our low prices. 


Aptiva. 

To order, or for our free catalog, call IBM: 

1800 426-7235, ext. 4142 


eaati Call us, we’re open 8am-10pm Monday-Friday and 9am-5pm Saturday (Eastern Standard Time). 

Visit us atwww.pc.ibm.com/aptiv9 'Processor's internal clock speed; application speed will be less.’GB=Mlion bytes. ’On select models only. IBM is a registered trademarkand Total Ir 
The Intel Inside Logo and Pentium are registered trademarks of Intel Corp. Microsoft Windows is a registered trademark of Microsoft Corp. ©1997 IBM Corp. All rights reserved. 
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LETTERS 


Desperately Seeking Index 

I’ve enjoyed your magazine since your first 
issue, but you desperately need a cumulative 
product index. Not every issue has an index, 
and the table of contents does not list every 
product reviewed. Back issues would be 


FamihPC 



worth a lot more if there were an easy way 
to find that review of a particular game, for 
instance. 

Gerald C. Gladstone 

Worcester, Massachusetts 
FamilyPC editors reply: At our Web site, www 
.familypc.com, up to 12 months’worth of hard¬ 
ware and software reviews are available via a 
search engine. 

Is That a Bug? 

I have discovered a bug in the newest ver¬ 
sion of Quicken 6 for Windows: Certain in¬ 
stalls into directories with long names will 
not interface properly with the Checkfree sys¬ 
tem. Why would Intuit release a new version 
without the capability for users of the Check- 
free service to install Quicken with directo¬ 
ry names of more than eight characters? 

Andrew Schwaeber 

New York, New York 
Intuit’s Quicken Team responds: The prob¬ 
lem Mr. Schwaeber refers to has been fixed, and 
an update will be available via Quicken Live 
soon (by press time). Quicken Live is a col¬ 
lection of Internet-based services that allows 
Intuit to update Quicken at any time, adding 
new program features as well as keeping the 
software current and relevant to customers’fi¬ 
nancial needs. Access is free and available on¬ 
line. Checkfree users can also call technical 
support at 505-896-7228, Monday through 
Friday, 6 a.m. to 6 p.m. Mountain Time. 

Big Business versus 
Small Customers 

We live in a small rural community. We do 
not have a local access number available to 
us for any of the Internet service providers 
(ISPs) and therefore must incur long-dis¬ 
tance charges or 800-number surcharges to 
access the Internet. Retired and living on a 
fixed income, we are not able to afford the 


use of ISPs in our area. If it wasn’t for Juno’s 
free e-mail service and 800 number without 
surcharge, we wouldn’t even be able to use 
the e-mail aspect of the Internet. Why 
wouldn’t a giant such as America Online or 
CompuServe or any of the other nationwide 
ISPs waive the surcharges for those of us 
who have no other way to access the Inter¬ 
net? I would happily pay the monthly fees to 
use their services, but I will not spend another 
$6 to $10 an hour to use their 800 number. 
Are corporate profits that important? 

James M. Todd 

Foxburg, Pennsylvania 

Retail versus Mail Order 

I was disturbed to read the article in Fami¬ 
lyPC Shopping Secrets (Winter 1997) that 
advocates using mail order over retail when 
purchasing computer equipment. Gregg 
Keizer writes, “You can get the best of both 
worlds — the prices of mail order and the 
hands-on experience of retail — by check¬ 
ing out the system you want in a retail out¬ 
let and then actually buying it by mail order.” 
First of all, I don’t believe that is truly in the 
customer’s best interest, from a macroeco¬ 
nomics point of view (keeping the local 
economy that pays their wages alive and 
well) to one of genuine customer service 
(some of us retailers care about service). 

I am the sales manager for one of the 
most successful independent computer re¬ 
tailers in the Prince Albert area of Canada. 
We have built our reputation on our cus¬ 
tomer service, including giving customers the 
most up-to-date components they request 
on the machine they want. Excellent value 
and pricing are part of our customer service, 
in line with mail-order prices. 

James E. Turner 

Prince Albert, Saskatchewan, Canada 


Enough Windows 95 Already 

I’m a long-term subscriber who feels you’ve ; 
been putting in a lot of articles on Windows | 

95 but few on Windows 3.1 and DOS 6.2.1 j 
like articles on the latter because that is what j 

I am using. I would like to see more tips 
and hints on Windows 3.1 and DOS 6.2. 

Jeffrey Degree | 

Morrisville, Vermont 

In your November 1996 issue on games, you 
say, “There isn’t any reason for developers to 
still write for DOS now that Windows 95 is 
here. In next year’s roundup, we won’t test I 
any DOS games.” Nowhere do you describe 
your panel of testers, but it’s obviously heav- ! 

ily biased toward Windows 95 users. 

Don Greenwood j 

Oshawa, Ontario, Canada j 

FamilyPC editors respond: Our panel of more 
than 2000game testers was recruited through ' 

FutureKids and via the Internet. There are no 
requirements beyond 
having a family and a 
computer. We didn’t 
ask testers which op¬ 
erating system they 
use, but we assume 
many of them use 
Windows 95 since it 

than a year, is quite stable, and offers many ben- 
efits for families over Windows 3.1 and DOS. ; 

Our testers were clear about their prob- I 
lems with DOS games, and we believe their 
experiences reflect those of other families. 

Homework Pays Off 

Dan Muse’s column “Beware, Be Wary” j 
(Musings, Shopping Secrets, Winter 1997) I 
was excellent. If I had not researched my 
choices and networked with people that had j 
PC savvy, I would have probably bought the 
first computer that sounded good. I ended 
up spending more than I anticipated but ! 

am satisfied with my choices. Your j 

article will help save a lot of fam- • 
dies grief, time, and money. I 

Terie Harper l 

Louisville, Kentucky j 

Correction 

The correct model number for ; 
the Compaq Presario discussed « 

in “The Latest Looks” (December j 

1996 Family Tested Hardware, S 

page 74) is 3020. 
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Joy, as in fun to drive. Stick, 
as in Dodge Stratus’ available 
AutoStick® transmission. 

AutoStick is an automatic 
transmission that can be shifted 
like a manual. But since 
AutoStick works without a 
clutch, you work less and play 
more. Drop Stratus’ gear 
selector into AutoStick mode 
and you 're in control. Push one 
way to upshift, the other way to 
downshift. Hold gears longer for better 

acceleration, use the engine for braking, 
or knock it down a gear to set up 
for that comer. In brief: enjoy. 

Of course Stratus offers other 
good stuff to help keep the 
adrenaline level up. Like race-bred, 
modified double-wishbone 
suspension, the road-holding stability of 





cab-forward design 
and a 2.5 liter six- 
cylinder engine 
that is included 
on AutoStick- 
equipped models. 

That’s a lot to like. In 
L fact, Stratus is so likeable that 
I in J.D. Power and Associates 
* latest APEAL Study”", Stratus 
tied as the “Most Appealing 
Entry Mid-Size Car.”* 

Stratus comes complete and ready to 
play. Joystick not required, but highly 
recommended. 

To leam more about Dodge Stratus, 
call 1-800-4-A-DODGE or visit our 
Web site at http://www.4adodge.com 
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Shoot 

a perfect picture. 

Scan 

a detailed image. 


Print 

in vivid color. 


And occasionally 

freak 

out 

grandparents. 



PHOTOPC™ COLOR DIGITAL CAMERA 
Just point, shoot and download into your 
computer. You'll get pictures with 
wildly accurate color and detail. 
And they're ready for you to 
use as your own personal touch 
on letters, flyers or e-mail you send 
around the world. Not bad for around $399. 


PHOTOPLUS™ COLOR PHOTO SCANNER 
With this scanner and our FunPak software, ^ /y 

you can use the pictures from your , X./ 

% 7 

nets, greeting cards and all sorts 
10I stuff. All for around $199. 
r favorite photos not included.) 


ACTIONSCANNING™ SYSTEM II 
This versatile scanner sives vou the Dower 



1 capture full-size.color documents 
with images. And turn pages of 
text into files you can edit. 
Basically, everything you need 
to create an impactful business 


document Or a groovy birthday card. 
That's a lot of power for around $349. 






What's that? Well, just imagine having a bunch of 
different ways to take whatever you see, put it in your 
computer, and then use that image to add your own 
personal touch to anything (and we mean anything) you 
f create. Like a newsletter. A banner. Or even a not-so-typical 
card to your grandma. Pretty cool, huh? And pretty simple, 
too. All the technical expertise it takes is the ability to press, a 
few buttons and dick a mouse. And in no time you'll have great 
He looking pictures on your monitor. Pictures you can cut, paste, 
■ stretch, swirl-pretty much manipulate however you'd like-using 
K our incredibly easy software that comes with what you buy. 

And what do you do when you're done creating stuff with all the 
I images you've captured? You set them free. With the EPSON Stylus' 
Color ink jet printers (starting around $229), you can print out all 
your original masterpieces in brilliant Photo Quality color. So, even if you 
weren't able to freak out your grandparents before, here's a simple way to make 
sure you will now. For more information., 
call 1-800-GO-EPSON (ask for operator g| 

3023) or visit us at www.epson.com. ‘ 






YOU’VE GOT TO SEE IT IN 



COLOR™ 









Seagate's all-new TapeStor drives are 
the effortless, affordable way to store and 
protect your valuable information. 

You'll never need to worry again about 
system failures, power 
outages, or accidental 
deletion of files. 

With TapeStor, you'll have 
immediate access to all your 
backed up data. 

Our stylish vertical 
design features an integrated 
power supply and cable. Whether you 
choose the 800 MB or 3.2 GB model, 
have plenty of reliable capacity for backing 
up, archiving, or transferring your files. 

TapeStor drives install in seconds, 
connecting to the floppy disk controller or 
parallel port of your IBM compatible PC or 
workstation. The kit includes everything 
needed for installation, including a 4-step 
installation poster. Each TapeStor drive 
also comes with Tape-lt" for Seagate, a 
unique drag and drop backup and file 
management software program. This 
Win95 compatible program makes your 
tape drive look just like another 
disc drive, for easy copying and transfer of 
files between disc and tape. 

Seagate TapeStor drives use industry 
standard Travan media (the latest in tape 
storage technology), and are fully compatible 
with other Travan and QIC-compliant tapes. 
For more information, contact your local 
computer retailer, visit our website at 
www.seagate.com, or call 800-626-6637. 

The all-new TapeStor drives from Seagate. 
Easy to use. Easy to install. Hard to do without. 


A limited-time mail-in rebate is available 
from many retailers, including: 

COM PUSA micro •anm. 


s are the property of their 










D01JB1F CLICK 

BY ROBIN RASKI 


COMPUTING’S Idealist 

A CHAT WITH SEYMOUR PAPERT, 

AUTHOR OF THE CONNECTED FAMILY 




1x 4980, Seymour Papert, then a 
professor at the Massachusetts In¬ 
stitute of Technology, wrote Mind- 
storms: Children, Computers and 
Powerful Ideas. The book presents 
Papert’s ideas about the way chil¬ 
dren learn — they learn by doing. 
These same ideas fueled him to 
create Logo, a kid-friendly com¬ 
puter programming language 
that, despite being 15 years old, is still an im¬ 
portant programming environment for chil¬ 
dren (The Logo Foundation, 212-579-8028). 
Papert, now the Lego Chair at MIT, is an oft- 
quoted source on kids and education, and 
on kids and computers in particular. 

I recently caught up with Papert to 
discuss his latest book, The Connected 
Family: Bridging the Digital Generation ■ 
Gap (Longstreet Press, $22.95). The book 
urges parents not to get left behind in the 
digital revolution and to become involved 
in their children’s computing adventures. On 
another level, this book is about parents and 
children connecting with one another as 
much as with the computer. 

Whether or not you agree with Papert’s 
views, there’s no denying he has thought 
long and hard about parents, kids, and com¬ 
puters. Here’s what he had to say on some 


of the key subjects relevant to today’s 
puting families: 


‘There has always been a generation gap, but 
it has been exacerbated by new media like 
television that allowed children to deviate 
from having a strong connection with their 
parents,” Papert said. 


In his book, Papert coins the term cyber¬ 
ostriches to refer to parents who’d rather not 
deal with the sweeping changes in commu¬ 
nication technologies: “I am worried about 
the psychological and spiritual consequences 


of children becoming more independent of 
their parents in their exploration of the world 
and it will be far more likely to happen for 
the worse if parents act like cyberostriches, 
putting their heads in the sand in denial of 
the changes in the learning environment.” 

On Kids’Edutainment Software 

When I asked Papert what he thought of 
_ kids’software, he said things 
could be much better, 
k “There’s a powerful 
industry that pulls in 
the direction of doing 
mindless things. It’s eas- 
er to throw money at at¬ 
tracting eyeballs than at 
attracting minds,” he said. 
“Bad software gives the 
power to the machine, 
not the child.” 

He chastised compa¬ 
nies that try to deceive 
kids with what I’ll call 
stealth learning — lessons 
hidden inside entertain¬ 
ment and games — be¬ 
cause it suggests having 
i fun and learning are sep¬ 
arate and incompatible 
processes. Papert argues 
strongly that learning is better 
done consciously and knowingly. 

Oji Computing as a Social Activity 

Whether or not learning on the computer 
is wrapped in engaging games, it seems to 
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DOUBLE CLICK 


be an individual activity — one child, one 
computer. Do computers actually hinder 
children’s social skills by encouraging them 
to work alone? Papert does not think so. “If 
you’ve seen kids with computers, you know 
that there’s no better catalyst to share ideas,” 
he said. “It’s a much more socializing expe¬ 
rience than either school, which isolates 


kids, or television, which doesn’t encour¬ 
age any socialization. The computer en¬ 
courages kids to have conversations with 
one another.” 



Papert points out that there are many more 
computers in homes than in schools, which 


means that an increasing number of students 
spend more time on computer-supported 
learning activities at home than at school. 
He sees families who are using their family 
PC and software for learning at home as a 
major source of pressure for educational re¬ 
form — pressure that will result in school 
reforms that may lead to breakthroughs in 
teaching and learning. As a result, “the re¬ 
ally courageous schools might throw their 
curriculum out altogether and create an en¬ 
vironment where kids can really think and 
do,” he said. 

Schools are being pressured to change 
by several other forces as well: large corpo¬ 
rations that want new curricula to help ed¬ 
ucate a new generation of employees; adults 
who expect learning to be a lifelong expe¬ 
rience; and, finally, children themselves, 
who have become more powerful voices 
in education. And the personal computer, 
Papert claims, is in part responsible for all 
of these pressures. 

Papert believes that home schoolers, be¬ 
cause they tend to think more about learn¬ 
ing than most parents, have a great deal to 
offer in terms of their knowledge and en¬ 
thusiasm about education. He also believes 
that the Internet in particular can help both 
public schools and home schoolers share 
references and learn from one another. 

Mirfata 

Papert argues all his points with passion 
and conviction. But he argues none more 
emphatically than this: Whether they have 
a brand-new multimedia computer with all 
the bells and whistles, an old Apple II with 
only a few software programs on 5.25-inch 
floppy disks, or no computer at all, parents 
must realize that bridging the digital gener¬ 
ation gap takes time. It takes shared time, par¬ 
ents and kids together, exploring the new 
educational possibilities offered by the dig¬ 
ital world. 

When I asked Papert what he could share 
with FamilyPC readers in particular, he 
said: “My whole book is advice to the read¬ 
ers of FamilyPC. The book might very well 
have been named Family PC and Learning, 
because that’s really what it’s about. It’s 
about much more than computers.” To 
borrow a phrase that guides me in writing 
this column, Papert’s book is about par¬ 
enting in high-tech times. 

Robin Raskin is editor in chief o/FamilyPC. 
E-mail her at robin_raskin@zd.com. 



PAPERT on Software 

Key questions are your guide to good software 

Seymour Papert, Lego professor at the Massachusetts Institute of 
Technology, is not in love with software for its own sake, but rather 
with software that gives children a chance to explore and grow. 

Here are his personal criteria for selecting sound software: 

• Is the toy running the child, or is the child running the toy? Pa¬ 
pert does not like software that treats children as if they were answering machines, 
learning facts without skills. The best learning comes at some effort, not disguised as a game. 

• Is there room for fantasy-making, make-believe, and imagination as well as facts and 
skill? Logo and its more recent descendant, MicroWorlds (The Logo Foundation, 212-579-8028), 
are good examples of how you can learn facts while you’re in a make-believe environment. 

•Is there something to share? Good examples are software programs that let you make a 
picture, a card, or a project. 

•Try it before you buy it. If after 5 minutes you can’t understand anything about what’s 
going on — that’s bad. But if after 5 minutes you can understand everything, that’s worse. 

In The Connected Family , Papert uses Netscape Navigator (www.netscape.com; 415-937- 
3777), MicroWorlds, and Logo as examples of the kind of software with which you can do things. 
They are open-ended and, as such, are “good constructivist tools” — tools that let children dis¬ 
cover things for themselves rather than spoonfeed them facts. 

“The scandal of education,” Papert said, “is that every time you teach something you de¬ 
prive a child of the pleasure and benefit of discovery.” 

RASKIN Responds 

Papert’s ideals are worthy of consideration hy parents 

Papert definitely takes the high road when it comes to families and computers, but it’s a road 
that most parents, with the time constraints placed on them, will find hard to navigate. While 
families should strive to follow Papert’s lead and get involved with their children and with 
open-ended software tools, as well as with a total understanding of the PC from program¬ 
ming to troubleshooting, I suspect few of us have that sort of time or commitment. 

I also believe that simple edutainment titles that drill on certain subject areas, from learn¬ 
ing about fractions to practicing a foreign language to doing spelling drills, have their place in 
this world. And despite our noblest intentions, kids, like parents, need to find a little mindless 
relaxation now and then. Kids brought up with rapid-fire media and thrilling toys will expect 
some of the same sensations from their computers. And, realistically, all of us resort to elec¬ 
tronic baby-sitter activities now and then. 

Surely the world needs people like Seymour Papert who refuse to stop dreaming about the 
best that PCs have to offer. But he offers only the high end of the scale. It’s up to each one of 
us to find where we stand in relation to that ideal — and not to be too hard on ourselves 
when we stray from it. 
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Introducing two new CD-ROM. adventures kids really get into. 
See your local retailer or visit www.broderbund.com. ^BfOdCfbUfld 












SAVVY CONSUMER 



BY DEBORAH BRANSCUM 


EIGHT Junk E-Mail 


LEARN HOW TO CAN THE SPAM 


By now, most of us with a modem 
and an e-mail account understand 
all too well the meaning of spam, 
also called junk e-mail. It’s hard to 
ignore these unsolicited commer¬ 
cial messages pouring into our 
mailboxes. Some bulk e-mail trum¬ 
pets its intentions directly, with 
titles such as “Serious Income In¬ 
vitation” or “Free Gift.” Others leave 

the subject line blank or use a coy “Hi” to get 
you to read the message. And when you do 
open such spam, you’re likely to find a mes¬ 
sage that says “Turn $110 into $17,000 in 3 
weeks” or that promises a hot new Web site 
for “fun-loving adults.” 

Receiving that type of e-mail was anything 
but fun to Mark J. Welch of Pleasanton, Cal¬ 
ifornia. The attorney joined America Online 
in October 1995 and quickly became fed up 
with wading through and paying for the 
time required to deal with all the ^ 
junk e-mail and chain letters that 
began clogging his inbox al¬ 
most immediately. De¬ 
spite many complaints to 
AOL, the junk e-mail 
kept coming—and from 
the same companies and 
services Welch had com¬ 
plained about earlier. 

“What really got to me 
was the volume of it and the 
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fact that AOL refused to do anything,” Welch 
said. “I wondered why a company would 
run its business this way. Then I realized 
they were making money at it, all at the ex¬ 
pense of the customer.” Welch believed the 
company profited from the time required for 
members to deal with junk e-mail. So the at¬ 
torney went public in March by establish¬ 
ing a Web site (ca-probate.com/aol_junk 
.htm) that protested AOL and told people 
how to fight spam. In July, with no progress 
in sight, Welch canceled his AOL account 
and moved on to another online service. 

AOL on the Case 
on Spam 

While Welch was giving up on AOL, the com¬ 
pany was fighting junk e-mailers, according 
to David Phillips, associate general counsel for 
AOL. In January 1996, for example, AOL sent 
a letter to Philadelphia-based Cyber Promo¬ 
tions (see "Super Spammer Changes Tactics”) 
asking it to stop sending AOL members mass, 
unsolicited e-mail. AOL later filed suit against 
the company. Phillips denied that AOL prof¬ 
its from junk e-mail and as a result was slow 
to respond to complaints. 



Super Spammer 
Changes TACTICS 

Sanford Wallace is the most notorious com¬ 
mercial spammer in cyberspace. As founder 
and president of the Philadelphia-based Cyber 
Promotions, Wallace has sent millions of un¬ 
solicited e-mail messages advertising prod¬ 
ucts and services. AOL, CompuServe, Prodigy, 
SprintNet, and Concentric Networks are suing 
Wallace’s company for a variety of reasons (two 
of them allege fraud), according to Interactive 
Week. Wallace denies any wrongdoing. 

A common practice among spammers is 
to use phony return addresses, which can be 
a headache for online services and ISPs. 
AOL’s David Phillips said Cyber Promotions 
sent bulk mail that appeared to come from 
an aol.com address. AOL and other services 
fought back by blocking all messages sent 
to their members from Cyber Promotions. 

Wallace filed suit against AOL, saying the 
company violated his First Amendment rights. 
Not so fast, said a federal judge in Philadel¬ 
phia, who was still considering the case at 
press time. In a partial summary judgment, 
the court ruled that Cyber Promotions does 
not have a constitutional right to send unso¬ 
licited e-mail advertisements over the Inter¬ 
net to members of AOL, a private, commercial 

online service. 

Under an onslaught of criticism, Cyber 
Promotions has changed its practices. The 
company now adds people to its 1.4-million- 
name mailing list only if they actively subscribe 
to the list at the company’s Web site (www 
.cyberpromo.com), according to Wallace. 
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E-mail your pictures to 
friends and family. 

A 



Have fun with 
software from Konica. 



Konica Introduces Online Photo Center 


Here’s How It Works 

With Konica’s new Online Photo Center you can 
share all the fun of your pictures by using the 
power of the Internet. Just bring your film to a 
Konica-serviced retailer to be developed and 
request the Online Service when you order prints. 
Your photos will be scanned at high resolution by 
Konica’s photofinishing lab and placed on Konica’s 
web site. When you pick up your pictures you will 
receive a security code to access your pictures on 
the web. 


Photo Internet Fun 

Once on the web you can E-mail your pictures to 
friends or family. 

Create your own personalized greeting cards with 
software from Konica! 

You can also order prints and enlargements, as 
well as T-shirts, mugs, baseball caps, and other 
photo-gifts. 

To get the whole picture, visit our website at: 
www.konica.com 



Konica 


KONICA QUALITY PHOTO 

1-800-509-9022 East 1-800-955-6642 West www.konica.com An Authorized phot o net Dealer 
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“AOL has always looked at revenue and 
profitability over the long term, which de¬ 
pends on the loyalty of the members staying 
with us,” said Phillips, who added that AOL 
is determined to try to protect its members 
from unwanted junk e-mail. “Junk e-mailers 
are able to shift the costs of their business to 
the recipient of the mail and the recipient’s net¬ 
work providers, and that makes junk e-mail 
very different from regular mail. The whole 
scheme of shifting the costs makes it unfair.” 

At the height of their unhappiness, AOL 
members were filing thousands of complaints 
weekly about junk e-mail. In September, AOL 
added Mail Controls, which let AOL cus¬ 
tomers play e-mail cop on their own. (Sever¬ 
al Internet e-mail programs, including Eudora 
and Claris E-mailer, also let you filter your mail 
by using keywords or e-mail addresses to au¬ 
tomatically file or delete messages.) The mas¬ 
ter account holder can block e-mail from 
specific addresses to any of the screen names 
held on the account (Keyword Mail Con¬ 
trols). But apparently the complaints kept 
coming, so in late October AOL introduced 
its PreferredMail feature, which automatical¬ 
ly blocks all incoming e-mail from specific ad¬ 
dresses that members have complained about. 
(Members can also choose to receive e-mail 
from those addresses.) 

The benefits of PreferredMail maybe some¬ 
what transitory, since spammers can quickly 
set up new e-mail accounts that are not 
blocked and resume sending bulk e-mail to 
members again, at least until the complaints 


add up and the new account is also blocked. 
Still, AOL’s Phillips reports that complaints 
about spam have dropped significantly since 
message blocking went into effect. 

AOL members have also gotten relief from 
the automatic sales ads they are often greet¬ 
ed with after logging on to the service. Folks 
who don’t want to whip out a credit card to 
buy a new special pop-up offer every other day 


can opt out (Keyword Marketing Preferences; 
click on “Tell Us What Your Pop-Up Prefer¬ 
ences Are”). 

Me a Bite Out of Spam 

If you use e-mail, you are a potential target for 
unsolicited messages, whether you use an In¬ 
ternet-only account or a proprietary online 
service such as AOL, CompuServe, or Prodi¬ 
gy. Each online service has its own procedure 
for responding to junk e-mail. AOL, for ex¬ 
ample, requests that members who are un¬ 
happy about receiving a piece of mail forward 
messages to TOSEmaill or, if that mailbox is 
full, to TOSEmail2 with their complaints. If 
many complaints are received about a par¬ 
ticular bulk mailing, AOL can block the source 
of that mail with its PreferredMail feature. 

Several Web sites are devoted to follow¬ 


ing and fighting the junk e-mail trend. The 
best include Stop Junk Email (www.mcs.com 
/~jcr/junkemail.html), which includes A 
Victim’s Primer of ways to combat the phe¬ 
nomenon and many news articles tracing the 
development and unfortunate proliferation 
of junk e-mail. Get That Spammer (kryten 
.eng.monash.edu.au/gspam.html) calls it¬ 
self “a tool for tracking down junk e-mail- 
ers, junk news posters, and their Internet 
service providers.” I Hate Junk E-Mail 
(members.aol.com/tomraynor/junkemai 
.htm) also offers advice and news on cop¬ 


ing with commercial spammers. (One new 
commercial site, Zero Junk Mail at www 
.zerojunkmail.com, says it will contact thou¬ 
sands of marketing firms to request that your 
name be removed from telemarketing, junk 
mail, and junk e-mail lists. The company 
claims you can expect a 75 percent reduction 
in solicitations for its $15 annual fee.) 

Most anti-spam sites recommend that 
you ask to have your name removed from a 
mailing list if you receive annoying junk e- 
mail. If that doesn’t work, complain to your 
service, complain to any businesses being 
advertised by the bulk e-mail (try calling any 
handy 800 numbers to vocalize your con¬ 
cern), and then complain to the Internet ser¬ 
vice provider used by the bulk e-mailer. 
Determining exactly who that is can be tricky, 
since bulk e-mail may be sent out with a 
false return address. (Get That Spammer can 
help you unravel the mysteries of the true ori¬ 
gin of the e-mail.) 

If that sounds like too much work and 
your e-mail filter isn’t catching enough spam, 
you can simply delete any messages from ad¬ 
dresses you don’t recognize. Some anti-spam 
activists believe that ignoring junk e-mail 
simply encourages more. But simple deletion 
may be the easiest way for busy families to deal 
with this annoying aspect of cyberspace. In the 
meantime, some activists point out that send¬ 
ing unsolicited commercial faxes is against 
the law and are lobbying for similar legisla¬ 
tion that would outlaw junk e-mail. 

E-mail Deborah Branscum at branscum@ 
aol.com. Individual responses may not be pos¬ 
sible given the volume of mail she receives. 


Break the CHAIN 

Chain letters have not improved in their transition from paper to cyberspace. They’re still 
annoying and often illegal. Anyone who transmits a message asking for money or something 
of value and promises that you’ll make big bucks once your name gets to the top of the list is 
participating in a form of gambling. And it’s against the law if the U.S. mail is used in any step 
of the scheme, such as an e-mail message that asks you to mail money to an address. 

The United States Postal Inspection Service notes that some messages that purport to sell 
services are actually chain letters. “Do not be fooled if the chain letter is used to sell inexpen¬ 
sive reports on credit, mail order sales, mailing lists, or other topics. The primary purpose is to 
take your money, not to sell information," advises the service on its Web site (www.usps.gov 
/websites/depart/inspect/chainlet.htm). 

The messages that don’t ask for money but urge you not to break the chain for fear of bad 
luck are sent by thoughtless folks preying on your time. Don’t just break the chain — stomp 
on it by forwarding it to the e-mail cops mentioned in the Take a Bite Out of Spam section. 



IF YOU USE E-MAIL, YOU ARE 
A POTENTIAL TARGET FOR 
UNSOLICITED MESSAGES. 
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MAJOR OBSTACLES TO PURCHASING A LEXMARK 
COLOR PRINTER AND HOW TO OVERCOME THEM. 


*76ey Jay: 

"LexmarkV How do you spell it? Hmmm. 
I never heard of them. You might ask 
over in the microwave section." 



You say: 

“The reason you never heard of them is 
that for years Lexmark has been making 
printers for banks, pharmacies and other 
big businesses.” 


* 76 ey jay: 

“Listen to me. You don't want a Lexmark. 
You want a Canon? I own several of their 
cameras. They're really good." 



You say: 

“The problem with Canon is that if the paper 
gets wet, the black ink runs. Lexmark uses 
a patented, waterproof black ink so that isn’t 
a problem.” 


"74ey Jay: 

“If I was spending my money, I'd get the 
HP® And it comes with software that lets 
your kids print all this cool stuff." 


f You say: 

“Feature for feature the Lexmark 2050 
Color Jetprinter® stacks up nicely against the 
HP 682C. And when it comes to software, 
the 2050 comes with 7 complete packages so 
there’s something for everyone at work 
and at home.” 



It’s true. There are good printers out there. But frankly, we wouldn’t 
have entered the market if we didn’t have something better to sell. 
(We may be unknown, but we’re not stupid.) And we’re confident that 
if you compare our Lexmark 2050 to the competition you’ll agree. 

CALL 1 - 800 - 358-5835 FOR a STORE NEAR 


PRINT 

Lexmark 







FOR A FREE DEMONSTRATION OF OUR 3-D GAMING EXPERIENCE, 
SLAM THIS MAGAZINE INTO YOUR FACE. 







THE ULTIMATE GAMER PC. 

NOW FEATURING PENTIUM* PROCESSOR 
WITH MMX" TECHNOLOGY. 


At NEC, our gaming PCs have just taken 
on a whole new dimension. The third, to be 
exact. With two dedicated 3-D graphic accelera¬ 
tors and the revolution¬ 
ary MMX technology, 
the NEC PowerPlayer™ 
sucks you right into 
the action. 


And don't worry, you'll be armed with every¬ 
thing a serious gamer could ask for. A 200MHz 
Pentium processor with MMX technology, 6MB of 
video memory, and a 50-watt Advent sound system 
with Creative Labs’ new AWE32 sound card. 
We’ve also thrown in two Microsoft® Sidewinder'" 
game pads, a Thrustmaster* Top Gun™ Joystick, 
and a Logitech 3-button Mouseman® mouse. As 
well as a bunch of today’s hottest games, all 
reconfigured to take advantage 
of our unique 3-D technology. 
You can even head out into 
cyberspace and play in 
real time against anyone 
else on the net. 

For more information, call 1-800-NEC-INFO. 
Or, for a slightly more conventional demonstra¬ 
tion, visit your local retailer. Available at Circuit 
City, CompUSA, Future Shop and Fry’s. 


SEE, HEAR AND FEEL THE DIFFERENCE.™ 



pentium" 


| Visit our web site at http://www.nec.com | 

Key #19172 
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FAMILYNEWS 

TRENDS, PRODUCTS, AND NEW TECHNOLOGY 


Processor 
Makes Its Debut 


smoother anima¬ 
tions and faster 
video frame rates, 
and you’ll spend 
less time waiting » 
for complex opera¬ 
tions — such as 
photo morphing— 
to finish. Intel has 



W hen Pentium processors hit 
the market a few years ago, their 
speed blew away the old 386 and 
486 processors. But they were primarily 
built to improve basic number-crunching 
functions. To speed up today’s multimedia 
software, Intel realized it needed a proces¬ 
sor designed specifically to handle video, 
audio, and animation.. 

On January 8th, Intel rolled out its lat¬ 
est CPU — the Pentium processor with 
MMX. At the same time, major system 
makers such as Gateway, Micron, Hewlett- 
Packard, and Compaq introduced new 
multimedia systems based on MMX proces¬ 
sors. These systems immediately became the 
fastest Pentium computers ever built. 

MMX is a set of 57 new instructions de¬ 
signed to speed up the processing of mul¬ 
timedia data types such as sound, graphics, 
and motion video. As a result, you’ll see 


added MMX to its 166- 
MHz and 200-MHz Pentium proces¬ 
sors and to its 150-MHz and 166-MHz 
portable Pentium processors (designed for 
use in laptop computers). The MMX Pen¬ 
tiums also have larger internal caches than 
does a standard Pentium (32KB total ver¬ 
sus 16KB) and other improvements that 
help boost performance. 

The results are impressive. For example, 
the new Gateway P55C-200 Family PC out¬ 
performs even the fastest non-MMX Pentium 


200 systems by more than 10 percent. And 
because MMX Pentiums are the new high end 
of the Pentium line, companies are not 
scrimping on the extras. The Gateway sys¬ 
tem is typical; it comes with 32MB of SDRAM 
(synchronous DRAM), a 512KB pipeline 
burst cache, a 3.8GB hard drive, a 12x CD- 
ROM drive, and a 33.6-kbps modem. With 
a 17-inch monitor, it sells for the reasonable 
price of $2918. Other companies, such as 
Micron, are building equally impressive sys¬ 
tems (see “Ultimate Gaming Systems”). 

The biggest performance boost with an 
MMX system comes when you run software 
that uses MMX instructions. Few are cur¬ 
rently available, but we got to play with a 
couple. The MMX version of Adobe Pho- 
toDeluxe is much faster when you per¬ 
form special effects on your scanned photos, 
and DK Multimedia’s The Ultimate Human 
Body provides smoother animations in its 
cutaway views. Intel’s own videophone fea¬ 
tures greatly increased frame rates that 
make calls seem more like TV. Overall, 
Intel expects an average 60 percent speedup 
in multimedia applications that use MMX 
over those that don’t. —Bob Ryan 
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The 


According to the Ziff-Davis Winstone ’96 benchmark, two 200-MHz MMX systems outperform the fastest 
system previously tested in the FamilyPCiab —the Micron Home MPC P200 — by over 10 percent. 
As software is written to take advantage of MMX, the difference will increase dramatically. (Also in¬ 
cluded are Winstone ’97 scores for the MMX systems. Winstone '97 wasn’t available when we tested 
the Micron Home MPC, but it will be the basis of all comparisons in FamilyPCior the coming year.) 

Higher numbers are better 

Winstone ’96 Winstone ’97 

Micron Millennia 
Gateway 2000 P55C-200 Family PC 
Micron Home MPC P200 

Business/20.5 High End) “(44.7 Business/20.7 High End) 
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New Designs in 
Desktop PUBLISHING 



izards and templates in desktop of your document, you simply drag a new 
publishing programs make it easy to design onto your page. In one step you can 
reformat a newsletter, for example, into 
any number of other designs, 
including a series of 


f create great-looking documents 
without much effort. But when you in¬ 
variably alter these prebuilt pages, it 
takes a lot of fiddling to make things 
look right again. And if you want 
to do something drastic, 
like change your 
docuipentfrom 


letter to a six-page 
Web page, you’re 
better off starting from 
scratch. All that will 
change when I Publish 
(Design Intelligence, 206- 
343-7797) is released this 
spring. 

In simplest terms, I Publish 




Web pages complete 
with links, or a com¬ 
puter slide show. 
This “write once, 
publish anywhere” 
approach will change 
the way at-home 
publishers work, 
allowing them to 
spend more time de¬ 
signing and less time 
messing around with 
type styles and text 
boxes. 


The first version of I Publish will be aimed 
separates content (text and pictures) from at small-business users and will sell for $149. 
form (how the document looks). When you A version containing family-friendly page 
drag text and art onto the page, it auto- designs such as greeting cards and certifi- 
matically gets defined as headline, caption, cates will follow this summer. If you want 
body text, photo, or art work, depending on to check out a trial version of the Windows- 
where you place it on the page. And the only program, you can download it at www 
program automatically formats it to match .design-intelligence.com. 
the design of your page. To change the look —Kurt Carlson 


HIGH-TECH 

CEREAL PRIZES 

Cereal prizes sure have come a long way 
since the days of plastic decoder rings and 
temporary tattoos. Starting in March, when 
your kids rifle through their box of cereal, 
they may pull out a high-tech gem — a CD- 
ROM game. 



The Chex Quest game, which will be buried 
in boxes of Rice, Corn, and Wheat Chex, is a 
nonviolent alien adventure. And with distri¬ 
bution expected to be as high as 5.5 million, 
it may well become the most widely owned 
game around. 

Once they have the disc, kids can down¬ 
load Chex Quest II, which features more play¬ 
ing levels, from the Quest Web site (www 
.chexquest.com). —Valle Dwight 


TURN DISABILITIES INTO ARM DIFS 

P hysicist Stephen Hawking is one example of a well-known computer user who has a physical disability, but there are 
tens of thousands of lesser-known people with disabilities who depend daily on computer technology to discover and ex¬ 
pand their abilities. 

If you re wondering what high-tech products are available and howto find them, Joseph J. Lazzaro, author of the recentiy pub¬ 
lished Adapting PCs for Disabilities (Addison-Wesley, $39.95), offers a comprehensive and readable text that will help parents, 
teachers, employers, and anyone interested in new adaptive PC technologies. While there are a hand¬ 
ful of other books on this topic, Lazzaro’s is the only text published with a CD-ROM that offers dozens 
of samples of adaptive software (including programs that make computers talk, display large text, 
and work with wireless remote controls). The disc also features enlightening articles by authorities 
probing the uses of virtual reality, artificial intelligence, and video interactive programs in helping 
the hearing-, vision-, and mobility-impaired join the PC revolution. Even computer users who don’t 
need adaptive technologies will find useful descriptions of innovative and little-known hardware 
and software (such as Eek, an on-screen keyboard program for Windows that substitutes mouse 
clicks for keystrokes) that reduce optical, muscular, and mental stress. Lazzaro, who is blind and 
directs the Adaptive Technology Program at the Massachusetts Commission for the Blind, did 
his homework — in terms of searching out vendors, publications, and Internet sites — and the 
| result is a lucid and detailed description of these empowering resources. 

—Norman Weinstein 
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IT'S LIKE YOUR FLOPPY DRIVE. ONLY IT HOLDS 70 
TIMES MORE STUFF, AND IT'S UP TO 20 TIMES FASTER. 

OKAY, SO IT'S NOT LIKE YOUR FLOPPY. 



TONS OF STORAGE SPACE. 

Constant hard drive upgrades cost 
truck loads of money. So, increase 
your storage space—100MB at a 
time for as low as $14.95 per disk. 
Perfect for storing and running all 
your Internet and multimedia stuff. 



COMPLETE PORTABILITY. 

The Zip” drive and Zip disks are 
small, lightweight, and rugged. 
Which means you can take work 
home, on the road, or anywhere 
else you need to go. 



FAST, EASY BACKUP. 

The Zip drive connects to your 
PC or Mac (parallel or SCSI port) 
in less than five minutes, and 
it's a lifesaver when your 
computer spazzes out—by 
making extra copies of all 
your stuff, just in case. 
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BECAUSE IT’S YOUR STUF F. iOlTieQd 

















It’s 

NOT BORING. 

IT'S NOT BULKY. 

AND IT 'S NOT $2,00 0. 

Don’t these people 

KNOW ANYTHING ABOUT 
THE COMPUTER 
BUSINESS? 



One book tells you 

THIS IS ENTIRELY NEW. 

Compact. Full-feaiured. 
Internet ready. And 

FULLY UPGRADABLE 

TO 200MHz 
AND 80MB RAM. 
About the only thing 
the new Monorails 
won’t do is follow 
THE RULES. MONORAIL" 

The future is coming. 
Bet on it. 
1'888'880-RAIL 

WWW.MONORAIl.COM 
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16MB EDO RAM 
1GB HARD DRIVE 
4x CD ROM 

STEREO SPEAKERS 
75MHZ PROCESSOR 
33.6 fax/modem 
Windows® 95 installed 
All-in-one design 


©1997 Monorail I 
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» Software 


KIDS 

The Fe nnels Fig ure Math ▼ 

Uncle Bobby Fennel is having a party, but some¬ 
one forgot to bring the food. In this math title, 
kids must help Bobby’s niece and nephew solve 
a number of story problems to find party treats 
to feed five historical guests, including Einstein 


and Cleopatra. In the interactive story problems, 
players learn math concepts such as reasoning, 
computation, estimation, algebra, and time. There 
are several rooms to explore, such as the Dream 
Room and Mission Control, where children learn 
to use math tools such as timers and protrac¬ 
tors. McGraw-Hill Home Interactive, 800-937-4663 
or 415-829-6200; Windows 95 CD, 
$29.95; ages 8 to 14. 

Marble Drop_ a 

This new twist on traditional puzzle games 
challenges players to explore the work¬ 
ings of 50 mechanical puzzles. Players drop 
different-colored marbles into a puzzle 
machine, trying to get the correct color into 
its corresponding bin. The challenge is to 
see how many marbles will fall in the end. 
Players can choose from a variety of pin¬ 


"SBT 



ball-like gadgets to alter the marbles’ path. Play- | 
ers can earn bonus points, and hidden puzzles j 
are an even bigger treat. Maxis, 800-336-2947 I 
or 510-933-5630; Windows and Windows 95 CD, 
$29.95; all ages. 

1996 Guinness Multimedia 
Disc of Records 

Kids love this classic reference of odd facts and feats. 

Who wouldn’t want to know how big the world’s 
largest popcorn ball is or how much the heaviest 1 
human brain weighed? This CD-ROM presents 
more than 15,000 records set by humans, as well 
as popular culture statistics and natural wonders 
of the world. The Picture Index includes more than 
1200 photos, and there are more than 300 new video 
clips and animations to illustrate the records. Groli- 




[wine and cheese not included ) 


Original art. An entire gallery in every box. Only 
one print program’s got this kind of collection. 
(Along with everything else you need to create 
your own masterpieces.) PrintMaster™ Gold 
Publishing Suite. Think of it as the Louvre with¬ 
out all the crowds. For more information and the 
retailer nearest you, call 800-234-3088. 

www.printmaster.com & Pa ,, 


























er Interactive, 800-285-4534 or 203-797-3530; Mac 
and Windows CD, $19.95; all ages. 

NFL Reading 

In this sporty program, kids choose their favorite 
NFL team, call a play, and then read a passage 
—there are more than 1800 in all. How well they 
answer questions about the passage determines 
how well their team does in a 3-D football game. 
There is even a trivia library and NFL player data¬ 
base accessible during the game so kids can 
look up answers as they play. Sanctuary Woods, 
800-943-3664 or 415-286-6000; Mac, Windows, 
and Windows 95 CD, $29.99; ages 9 to 13. 

The Last Express_ Y 

This mystery game is set on the eve of World War 
I, on a train not unlike the Orient Express. The plot 
involves a young American named Robert Cath who 
is going to meet his friend, Tyler Whitney, on a train 
leaving Paris for Constantinople. When Whitney is 
murdered, Cath assumes his identity and is plunged 
into a world of mystery, romance, and international 
intrigue as he tries to find the killer. Brpderbund, 
800-521 -6263 or 415-382-4700; Mac and Win¬ 
dows CD, $45 street; ages 13 and up. 



Top of the Key: The Slam Dunk 
T yping Teacher _ 

This arcade-style game puts kids through their paces 
on the basketball court as they learn and improve 
their typing skills. The game includes a total of 70 
challenges for beginning to advanced typists. On¬ 
screen hands show the correct method and posi¬ 
tioning for the entire keyboard, and an online 
coach monitors progress and offers tips. MaryBoies 
Software (distributed by Time Warner Electronic Pub¬ 
lishing), 800-510-1791 or 212-522-7381; Mac 
and Windows CD, $29.95; ages 8 and up. 


FAMILY 



History buffs get a comprehensive look at 10 of 
the world’s most pivotal battles, from 2750 b.c. to 
the present. This CD-ROM includes historical 
footage, 3-D animation, maps, and strategy ex- 
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Hit Tpmpur-Pedic mattress tad pillow 
conform to your body and then slowly 
return to tlieii original shape. 


riginal shipping charge. 
There's nothing else 
like the Tempur-Pedic. 


JJjEVIDEO 
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planations of a multitude of battles and campaigns 
at such famous sites as Austerlitz and Kadesh. 
Compton’s Home Library, 800-227-5609 or 510- 
792-2101; Mac, Windows, and Windows 95 CD, 
$40 street. 

The World Book 1997 Multimedia 
Encyclopedia 

Geared toward students from kindergarten to 
twelfth grade, this two-CD-ROM set includes the 
full text of the 22-volume print World Book Ency¬ 
clopedia, as well as online extras including month¬ 
ly updates, editor-recommended sites, and a free 
trial account with Electric Library. Interactive sim¬ 


ulations let students see scientific concepts such 
as falling bodies and gravity. You can search by 
year, decade, or century in the Time Frame sec¬ 
tion, and tools such as the Highlighter and Out- 
liner help you organize the information once you’ve 
gathered it. The CD-ROMs include maps (with 
good old-fashioned overlays) and a dictionary 
with 225,000 hot-linked words. IBM, 800-426-7235 
or 770-835-6881; Windows 95 CD, $60. 

—compiled by Julia Lynch 

New Products items are based on 
information supplied by the vendor, product 
demonstrations, and interviews. Inclusion does not 
represent a recommendation. 
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CAKEWALK®! 


WOW! I CAM MAKE MUSIC OKI 
THE PC, MV RECORV MV OWM 
VOICE TOO. RAMO LESSOMS | 
WERE MEVER THIS MUCH FUM. 



AMAZING! PRINTING SHEET 
MUSIC WITH LYRICS IS A PIECE 
OF CARE. WAIT TILL THE 
CHORUS GROUP SEES THIS. 



/5ES! APPIMG MUSIC AMP MARRATTO&N 
TO MY SALES PRESEMTATIOM IS A 
SMAP. By TOMORROW, THE 
i 'frr, AMI7ERSOM ACCOUMT 
WILL BE MIME ! 



COOL! I CAM POWMLOAP THOU- ^ 
SAMPS OF MUSIC FILES OFF THE 
| MET, AMP PLAy ALOMS WITH THEM I 
| IM CAKEWALK. I CAM EVEM APP My 
OWM SOUMP EFFECTS. MAyBE I'LL 1 
START MV OWM BAMP . . 



LBVG PLAY. 


CAKEWALK IS AVAILABLE AT COMP USA, 
BEST BUy, MEPIAPLAy, BORPERS, FRY'S, 
MICRO CEMTER, 

SAM ASH, 

GUITAR CEMTER, 

AMP OTHER FIME 
MUSIC AMP 
COMPUTER 

STORES. softwa 

http://www.cakewalk.com 


CAKEWALK 


, larflwarc 



Bigger Pictures. 

If you think big-screen computing is out 
of your financial reach, take a look at the 
j Arcadia Super-Monitor line. The lower- 
end models, the AR 2.7 ($799) and the 
AR 3.1 ($1199), offer a 27-inch and a 31 - 
inch viewable area, respectively, with 
24-bit true color and resolutions of 640 
by 480 pixels at 60 Hz (IBM), 640 by 
480 at 75 Hz (VESA), and 800 by 600 at 
60 Hz (VESA), and integrated speakers. 

The monitors can double as a television 
— either full-screen or with the TV in a 
1 window—if you have a TV tuner card in¬ 
stalled on your computer. The higher-end mod¬ 
els, the AR 2.7 AV ($999) and the AR 3.1 AV 
($1399), come with NTSC (National Television 
Standard Committee), for full-screen television 
or video viewing without a special TV tuner card. 
They will be available in March. Princeton Graph¬ 
ic Systems, 800-747-6249 or 714-751 -8405. 

All Video All the Time 

Bigpicture from U.S. Robotics is designed to com¬ 
bine all the hardware and software you’ll need to cap¬ 
ture, edit, manipulate, and send video. The all-in-one 
Bigpicture Video Kit includes a U.S. Robotics 33.6 voice/ 
video fax modem, an NTSC color video camera with 
integrated microphone, and a video-capture card. 
The software includes Kai’s Power Goo and ap¬ 
plications for video editing and conferencing 
software. U.S. Robotics, 800-342-5877 or 847-676- 
7010; $399. 

Elbow Room_ ▼ 

Back up your computer data using the Dynamo 640, 
a large-capacity magnetic-optical drive from Fujit¬ 
su. This external drive uses standard 3.5-inch MO 
disks that store up to 640MB of data — the same 
capacity as a CD-ROM. The disks, which are built 


to be immune to magnets, 



electricity, heat, and condensation, have an esti¬ 
mated data lifetime of 30 years. Disk prices range 
from $35 to $38.The Dynamo also reads and writes 
to the earlier 230MB and 128MB M0 disks. Fujitsu, 
800-626-4686 or 408-894-3950; $599 street. 

Umax Takes a Bite Out of Apple 

The latest Mac clone, Umax’s SuperMac C600/240 
is a mini-tower based on the 240-MHz PowerPC 
603e processor, for $2295 (without monitor). The 
system ships with 24MB of RAM, a 256KB level 2 
cache, a 2.1 GB IDE hard drive, 1 MB of video mem¬ 
ory, an 8x CD-ROM drive, a 28.8-kbps fax/data 
modem, and 16-bit 3-D sound. Software includes 
ClarisWorks, Quicken, EarthLink Network Total Ac¬ 
cess, and more. Umax, 800-232-8629 or 510- 
226-6886; $2295 (without monitor). 

Increase Yflur Firepower 

The new Firebird 2 Programmable Joystick from 
Advanced Gravis features 13 buttons and a drag- 
and-drop software interface that lets you cus¬ 
tomize or create control sets by pressing a key or 
clicking the mouse. The Firebird’s memory ac¬ 
cepts up to 106 keystrokes so that you can acti¬ 
vate cheat codes with one press of a button. The 
ergonomic grip and hand rest is designed to re¬ 
duce fatigue while still providing excellent control 
and firepower. The joystick is Windows 95-com¬ 
patible and works with all PC flight and action 
games currently on the market. Advanced Gravis, 
800-663-8558; $89.95. 

—compiled by Lauren Simonds 












































start small 


Want your ideas to look as big J| 
as they really are? Start with J|| 
the compact OKIPAGE 4w™ Mm 
personal laser class printer. 

It’s professional quality output M 
' at its most affordable price. mm 

• 600 dpi-class output mm 

• 4 pages per minute 

• 1 year overnight exchange** M 

• 5 year LED printhead 

limited warranty Mm 

THETHINK BIG! BUNDLE Mt 
Now until March 31,1997, the 
OKIPAGE 4w comes with jES 
over $100 in thoughtful Jp g 
extras to help you get your MNffl 
ideas off the ground. 

The OKIPAGE 4 w. Perfect for jQR 
your home or small office. ES* 
Sometimes the biggest 
thing you can do for your 
ideas is actually the smallest. Start 
now. Call 1-800-OKI-TEAM x685, or 
pay us a visit at www.okidata.com 


OKIDATA 












TO THE WEB 


Family PC’s essential superguide shows you how 
to connect, communicate, collect, and create 



It seems that to be a good computing parent in the 90s you have to know 
how to set up your PC, evaluate software, assemble a CD-ROM library 
that’s not only educationally correct but also cool, and, perhaps most 
challenging of all, get your family connected to the World Wide Web and 
use it to communicate, create, and collect information. To show you that 


the Web is a family-friendly place, 
we bring you the FamilyPC essen¬ 
tial superguide to the Web. Plus, 
we canvassed more than 500 fam¬ 
ilies in our Web Families Tell All 
survey, and we include their com¬ 
ments and observations in “Web 
Testers Tell All” quote boxes that 
open each section. So read on, log 
on, and get ready to bring your 
family into the world of the Web. 


CONTENTS 
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FamilyPC sorts out all your 
family’s online options. 

57 Communicate: 

Reach Out Online 

From tree-mail to Web phones, 
talk is on the wire. 

63 Collect: Search Smart 

Top tips and helpful hints for 
finding what you want. 

75 Create: Family 
Web Pages 

Home, home on the Web — 
tools and techniques. 
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mder Fersonal Edition brings information on just tke sport you're interested 1: 


Wouldn't it be great it you could short-circuit the information 


TIME 

l&MSf 


overload and get to just the sports and 
information you want? Weil, good news. 
Pathfinder Personal Edition “ is a personalized 
news service that automatically retrieves 
information on just the subjects you want 
from the most comprehensive collection of 
news sourced available online—from premium 
magazines like Sports Illustrated, People and 
TIME, to real-time sources like SportsTlcker 
and Reuters. To get the latest on your sports, 
just type in your own keywords—a favorite 


player, league, team, or coach. A click of the mouse and. voila, your 
own digital newspaper, updated with the latest news, trades, and 
scores, ready every time you log on. This isn't just another automated 
search engine. With Pathfinder Personal Edition, you get the advantage 
of real editors bringing you the top stories from their area of expertise. 
All for just $4.95 a month, you can also try an annual subscription 
at $29.95 and save 50% off the monthly price. Either way, 
you'll get two months free. 

Visit the Pathfinder site at 
http://pathfinder.com and 
click on the Pathfinder 
Personal Edition button. 


If you’re 


n the Internet, call CompuServe at 1-800-487-0588. 





















Online Options Getting wired to the 
Web involves a choice between ser¬ 
vices like AOL and MSN and ISPs. 


Today the Web is where it’s at, and fam¬ 
ilies looking for the best way to get wired have 
several options, including the commercial 
online services, national ISPs (Internet ser¬ 
vice providers), and local ISPs. Each way to 
the Web has its strengths and weaknesses in 
areas such as price, ease of use, and features, 
and the FamilyPC essential superguide to the 
Web walks you through all of them. 

Commercial 
Online Services 

The distinction between a commercial on¬ 
line service and an ISP is blurring more each 
day as families are spending more and more 
time on the Web and commercial services ad¬ 
just to give them what they want. Still, there 
are some essential differences, 

► Commercial Service Strengths: In general, 
commercial services offer a full set of easy- 
to-use tools for everything families want to 
do online — browse information, send e- 
mail, download files, and participate in bul¬ 
letin boards and chats. You just load the 
service’s software and dial a (usually) local 
number, and you’re set to go. Commercial on¬ 
line services also offer an assortment of fam¬ 
ily-friendly content available only to their 
members, along with access to the more open 
world of anyone-can-come Web sites. Com¬ 
mercial services—particularly America On¬ 


line — also provide parental controls for 
monitoring kids’ access to Web sites, sections 
of the service (especially chat), and e-mail. 

> Commercial Service Weaknesses: The down¬ 
side of the commercial services route to the 
Web is that high-end do-it-yourselfers can’t 
experiment with the latest Internet gadgets 
and gizmos unless the service provider of¬ 
fers them. And even then, subscribers have 
only one choice of such items as Web phones 
or e-mail services. 

► Options: America Online (800-827-6364; 
$19.95 per month); Prodigy Internet (800- 
776-3449; $19.95 per month); the Microsoft 
Network (800-373-3676; $19.95 per month). 
CompuServe doesn’t offer a flat-rate option 
and is not a good value for families that will 
mostly be wandering the Web. 

National ISPs 

Since the Web works by sending informa¬ 
tion over the telephone lines, it was only a 
matter of time before the long-distance tele¬ 
phone companies got into the act. Compa¬ 
nies such as AT8cT, MCI, and Sprint offer 
Internet access services (see October 1996 
What’s On), as do companies like Earth- 
Link Network, Netcom, and SpryNet. These 
national ISPs generally offer cheap access 
to the Web. Some offer a bit of specialized 
member-only content to their subscribers 


GETTING 

Connected 

Checklist 

What to look for when 
you’re looking to get online 

Once you’ve made up your mind about 
whether you want specialty content and 
which types of tools you prefer to use, take 
the remaining contenders for a free trial 
spin. The best services will provide the 
following: 

0 A flat rate that covers all costs 
0 A local (free) dial-up number 
0 The latest version of a standard brows¬ 
er (Microsoft Internet Explorer or Netscape 
Navigator), with built-in e-mail support and j 

newsgroups 

0 A fast, reliable connection at the times 
you’re online. To check this with a local 
provider, ask about the subscriber-to-modem 
ratio — it should not be more than 12 to 1. 

0 24-hour tech-support options (phone 
and online support) 

0 Space on the server for personal Web 
pages if you’d like to build them 


THE BROWSER BATTLE 

Netscape Navigator versus Internet Explorer 

Netscape Navigator and Microsoft Internet Explorer are both excellent Web browsers. Be sure 
the access provider you choose — from America Online to a local ISP — gives you one or the 
other (or, better yet, a choice of either). America Online, Prodigy Internet, and CompuServe offer 
Internet Explorer 3.0 as the default browser. The Microsoft Network has its own browser built on 
the latest version of Internet Explorer. Meanwhile, ISPs — whether national or local — tend to 
offer copies of Navigator 2.0 (or higher) as part of their software suites. 

In terms of operation and delivery of Web pages, Navigator and Internet Explorer are similar. 
They both display pages with fancy HTML layouts (including frames, tables, and image anima¬ 
tions), offer a plethora of plug-ins (such as Shockwave for animations and RealAudio for sound) 
to enhance your browsing, and support Java-based scripts that add all kinds of interesting 
features to Web pages, such as pop-up and pull-down menus and roll-over effects (i.e., some¬ 
thing happens when your mouse rolls over an area). 

One important option families can get with Internet Explorer is built-in RSACi filtering, which 
allows parents to block access to sites with sexual or violent content (see January Makeovers 
and ’’The Web in Real Life” in this issue’s “Collect: Search Smart”). Netscape is planning to offer 
parental controls soon, but when this story went to press, a deal had not yet been announced. 

If you’re already on the Web and want to check out both browsers’ strengths and weakness¬ 
es for yourself, it’s easy to download versions to try out. Get Netscape Navigator 3.0 at www 
.netscape.com, and Internet Explorer at www.microsoft.com/ie. If you plan to keep Navigator 
3.0, it's $49. Internet Explorer is free. —Joe Panepinto 
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With TurboTax, every tax form is an EZ. 


This tax season, put 
America’s #1-selling tax 
preparation software to 
work for you! TurboTax® 
makes completing your 
federal income tax return 
as easy as 1, 2, 3! 

STEP 1: Answer 
TurboTax’s easy-to- 
understand interview 
questions. 

STEP 2: Let TurboTax 
review your return for 
money-saving opportuni¬ 
ties and items that could 
trigger an IRS audit. 

STEP 3: Print ready-to- 
file forms on plain white 
paper from almost any 
printer. It’s simple! 

Enjoy the benefits of 
professional tax help 
without the expense. 

Our built-in Tax Advisor 
points out omissions on 
the fly ... and offers 


helpful hints and sugges¬ 
tions to improve your tax 
situation. Plus, the Final 
Review checks for errors 
and overlooked deductions 
to save you money. 



TurboTax’s award-winning interface makes 
preparing your taxes a breeze! 

It’s easy to get even 
more money-saving tax 
advice... with TurboTax 
Deluxe on CD-ROM. 

TurboTax Deluxe com¬ 
bines the power of 
TurboTax with multi- 
media tax advice: 

• A complete tax 
library. Use integrated 


on-screen references— 
including over 30 IRS 
publications, How To Pay 
Zero Taxes and Money® 
Magazine’s Income Tax 
Handbook —to find tax 
savings. 

• Video tax help. View 
on-screen explanations 
and tax advice from 
financial experts Marshall 
Loeb and Mary Sprouse. 

• Tax Planner. Plan 
ahead for next year’s taxes 
... create “what-if ” 
scenarios and choose the 
strategy that’s best for you. 

Call to order your copy 


of TurboTax or TurboTax 
Deluxe today ... and see 
for yourself why TurboTax 
is America’s #1 tax prepa¬ 
ration software! 

FREE Bonus Gift! 

TripMaker 1996 by 

#RAND M9NALIY 

The 1996 Edition ofTripMaker™ 
by Rand McNally is the all-in- 
one solution for planning road 
trips in the U.S., Canada, and 
Mexico. It not only gets you 
from here to there, it also plans 
entire trips—choose from 88 
pre-planned scenic tours! 
(CD-ROM only.) 


TurboTax won every major tax software award in 1996! 



Try TurboTax FREE for 30 days! 

□ Send me TurboTax or TurboTax Deluxe for Tax Year 1996 FREE for 30 days as soon as it’s available 
(Final 1040 version usually releases in mid-January), and send my (tee gift immediately. If not 100% 
satisfied, I’ll return TurboTax/TurboTax Deluxe within 30 days, owe nothing, but keep my fiee gift. 
Otherwise, you’ll bill my credit card for the amount below (plus shipping and handling). 

□ TurboTax Deluxe CD-ROM $49.95 

□ MacInTax Deluxe CD-ROM* $49.95 

□ TurboTax for Windows® 3.5” HD $39.95 

□ MacInTax for Macintosh® 3.5” HD* $39.95 
re the Mayo Clinic Family Health Book c 


ieir free boi 




:m, $3.50 each additional 


Or see your local software retailer. 























(usually little more than a home page with 
some tech support and links), but most 
offer only the bare essentials: a Web brows¬ 
er (usually Netscape Navigator or Internet 
Explorer) with integrated e-mail, FTP for 
downloading, and a newsgroup reader. 

> National ISP Strength: You can use whatever 
shareware and commercial applications you 


and SpryNet (800-777-9638, $19.95 per 
month). 

Local I S Ps_ 

Your final option for getting your family 
connected to the Web is to choose a local ISP 
(look in the Yellow Pages of your phone 


book under Internet Provider). Their tech- j 
nological strengths and content weakness¬ 
es are the same as those of national ISPs, but 
the local ISPs have the distinct advantage of 
accessibility: If you have a problem, you can 
go down to the office to discuss it or get 
tech support in person. 

The disadvantage of local ISPs is that there 
are lots of small providers selling access to the i 

Web, and many of them will either over- 
subscribe, thereby giving you an unreliable [ 
connection (and long waits to connect to 
their server), or go out of business, leaving 
you with an e-mail address and little else. 

Your Choice__ 

Getting your family connected to the wide ] 
world of the Web may not be a requirement j 

of modern-day parenting, but it’s close. By | 

getting online, you’re entering a new world 
of information, people, and entertainment I 

that’s going to become as much a part of our ; 

family lives and as familiar as television, 
radio, and movies were to earlier generations. 

Bonny Georgia is a FamilyPC contributing j 
editor. E-mail her at FPCBonny@aol.com. 
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Get Set, Go Commercial services like Prodigy 
have seen that the Web is the way of the future and 
now offer Web-based services with special members- 
only features. 


like. Among the best are 
Free Agent 1.1 for reading 
newsgroups, Eudora Pro 3.0 
for managing e-mail, and 
CuteFTP for file transfers. 
You can find trial or share¬ 
ware versions of these prod¬ 
ucts at ZD Net’s Shareware 
Library at www.hotfiles.com. 

> National ISP Weakness: 

You’re essentially on your 
own for upgrading, config¬ 
uring tools, and controlling 
access to the Web. 

>• Options: AT&T WorldNet 
(800-967-5363, $19.95 per 
month); EarthLink Network 
(800-395-8425, $19.95 per 
month); Sprint Internet 
Passport (800-359-3900, $19.95 per month); 


BROWSE THE WEB FROM THE BARCALOUNGER 

Connection tools of the future let you log in from your living room 


If Internet appliance manufacturers have their way, channel surfing will 
take on a whole new meaning. With a remote control and a device about 
the size of a cable box connected to your TV, you can browse the Web 
from the comfort of your favorite easy chair. Several Internet boxes are 
available already, targeted at consumers wanting Internet access without 
the expense of a traditional PC-and-modem setup. The price? Around 
$300, not including Internet access charges. 

Internet appliances are equipped with a 28.8-kbps or faster modem 
(sometimes upgradable to cable or ISDN) and an infrared remote control 
to skip from link to link. Most have an optional infrared keyboard and 
serial or parallel ports for connecting printers or 
other peripherals. All the Internet boxes have simple 
setup in common — you just plug the box Into your 
TV or VCR and then hook it up to your phone line. 
Some, like the Sony WebTV and the Philips Magnavox 
Internet Terminals, require connection to a specific online service for Web 
access and e-mail; the JCC i-Box, on the other hand, will let you use 
whatever Internet access provider you choose. 

The Philips Magnavox Internet TV Terminal ($329.99; 423-521-4316), 
Sony WebTV Internet Terminal ($349.95; 888-772-7669), and JCC i-Box 
($495; 415-473-1106) are in stores now. Others due for release soon are 
Bandai Digital Entertainment’s Pippin@World ($499; 310-404-1600) and 
FutureNet’s BabyBear ($499; 805-295-8200). 

There are other things afoot in the getting-online-from-home world. 


New modem technologies promise to bring you all the speed you need 
— but be patient, or you’ll pay the price. 

The latest word in consumer connection options is “double-speed" 
56-kbps modems, available this spring from manufacturers like U.S. 
Robotics, Cardinal Technology, and Best Data. There is no current stan¬ 
dard for doubling technology; until one is adopted, you'll only be able to 
connect with ISPs that support your modem. Look for a communication 
standard and support for 56 kbps from Internet access providers soon. 

For home offices with high-bandwidth demands, digital ISDN 
adapters and cable modems are an expensive but speedy alternative. 
Like 56-kbps modems, cable modems have not yet been standardized, 
but they promise the speedy transmission rate of up to 4 mbps (140 
times faster than a 28.8-kbps modem). As early as this spring, large 
markets will begin leasing modems to cable customers at a cost of 
around $45 a month for access. By contrast, ISDN offers speeds of 128 
kbps, with adapters costing between $300 
and $500, plus installation, hourly connect 
time charges from your ISP, and per- 
minute rates from your local telephone 
company. Until there are flat-rate connec¬ 
tion fees, cheaper adapters, and easier 
setup options, leave ISDN to techno¬ 
wizards with caviar budgets. 

—Bonny Georgia 
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Act now and get this all- 
in-one poster-size guide. 
It’s loaded with all the 
essentials for exploring, 
using and having fun on 
the World Wide Web. 
Plus, it’s complete with 
a colorful, detailed map 
to 50 great Web Sites! 
FREE with your paid 
subscription. 
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BROWSE THE WEB FROM THE BARCALOUNGER 

Connection tools of the future let you log in from your living room 


If Internet appliance manufacturers have their way, channel surfing will 
take on a whole new meaning. With a remote control and a device about 
the size of a cable box connected to your TV, you can browse the Web 
from the comfort of your favorite easy chair. Several Internet boxes are 
available already, targeted at consumers wanting Internet access without 
the expense of a traditional PC-and-modem setup. The price? Around 
$300, not including Internet access charges. 

Internet appliances are equipped with a 28.8-kbps or faster modem 
(sometimes upgradable to cable or ISDN) and an infrared remote control 
to skip from link to link. Most have an optional infrared keyboard and 
serial or parallel ports for connecting printers or 
other peripherals. All the Internet boxes have simple 
setup in common — you just plug the box into your 
TV or VCR and then hook it up to your phone line. 
Some, like the Sony WebTV and the Philips Magnavox 
Internet Terminals, require connection to a specific online service for Web 
access and e-mail; the JCC i-Box, on the other hand, will let you use 
whatever Internet access provider you choose. 

The Philips Magnavox Internet TV Terminal ($329.99; 423-521-4316), 
Sony WebTV Internet Terminal ($349.95; 888-772-7669), and JCC i-Box 
($495; 415-473-1106) are in stores now. Others due for release soon are 
Bandai Digital Entertainment’s Pippin@World ($499; 310-404-1600) and 
FutureNet’s BabyBear ($499; 805-295-8200). 

There are other things afoot in the getting-online-from-home world. 


New modem technologies promise to bring you all the speed you need 
— but be patient, or you’ll pay the price. 

The latest word in consumer connection options is "double-speed” 
56-kbps modems, available this spring from manufacturers like U.S. 
Robotics, Cardinal Technology, and Best Data. There is no current stan¬ 
dard for doubling technology; until one is adopted, you’ll only be able to 
connect with ISPs that support your modem. Look for a communication 
standard and support for 56 kbps from Internet access providers soon. 

For home offices with high-bandwidth demands, digital ISDN 
adapters and cable modems are an expensive but speedy alternative. 
Like 56-kbps modems, cable modems have not yet been standardized, 
but they promise the speedy transmission rate of up to 4 mbps (140 
times faster than a 28.8-kbps modem). As early as this spring, large 
markets will begin leasing modems to cable customers at a cost of 
around $45 a month for access. By contrast, ISDN offers speeds of 128 
kbps, with adapters costing between $300 
and $500, plus installation, hourly connect 
time charges from your ISP, and per- 
minute rates from your local telephone 
company. Until there are flat-rate connec¬ 
tion fees, cheaper adapters, and easier 
setup options, leave ISDN to techno¬ 
wizards with caviar budgets. 

—Bonny Georgia 
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Destination ™ Big Screen PCs. 


D5-166 


■ Intel® 166MHz Pentium® Processor 
with MMX™ Technology 

■ 32MB Synchronous DRAM 

■ 256K Pipelined Burst Cache 

■ Destination 31" VGA Monitor 

■ STB® 2MB VRAM Graphics 
Accelerator w/ Cable-Ready TV Timer 

■ 2.5GB 11ms EIDE Hard Drive 

■ 8X CD-ROM/3.5" Diskette Drives 

■ 16-Bit Ensoniq® Wavetable Sound Card 

■ TelePath® 33.6 Data*/14.4 Fax Modem 

■ 7-Bay Charcoal-Colored PC Case 

■ Wireless Keyboard w/ Integrated 
EZ Pad™ Pointing Device 

■ Wireless Field Mouse® Remote 

■ Four-Channel RF Receiver 

■ Microsoft® Windows® 95 

■ Destination Software Collection 

■ DISH™ Network Satellite System* Offer 

$2999 As low as* $84/mo. 


Gateway Solo'"' Portable PCs. 


2100 S5-120 


m 11.3" Dual Scan SVGA Color Display 

■ Intel 120MHz Pentium Processor 

■ 16MB EDO DRAM expandable to 72MB 

■ 256K Pipelined Burst Cache 

■ 1MB EDO Video RAM 

■ Zoomed Video Port 

■ 1GB Hard Drive 

■ Modular 8X CD-ROM Drive 

■ Modular 3.5" Diskette Drive 

■ 16-Bit Sound & Stereo Speakers 

■ NiMH Battery & AC Pack 

■ 85-Key MS Windows 95 Keyboard 

■ Carrying Case 

■ MS Windows 95 

■ MS Works 95 

$2299 As low as * $64/mo. 


2200S5-166 


■ 12.1” Active Matrix SVGA Color Display 

■ Intel 166MHz Pentium Processor 
with MMX Technology 

■ 80MB EDO DRAM 

■ 256K Pipelined Burst Cache 

■ 2MB Video RAM 

■ Zoomed Video Port 

■ 2GB Hard Drive 

■ Modular 8X CD-ROM Drive 

■ Modular 3.5" Diskette Drive 

■ Wavetable Sound & Stereo Speakers 

■ 28.8 PCMCIA Data/14.4 Fax Modem 

■ Lithium Ion Battery & AC Pack 

■ 85-Key MS Windows 95 Keyboard 

■ Carrying Case 

■ MS Windows 95 

MS Office 95, Professional Edition 4 

$5399 As low as* $150/mo. 


D5-200 


■ Intel 200MHz Pentium Processor 
with MMX Technology 

■ 32MB Synchronous DRAM 

■ 512K Pipelined Burst Cache 

■ Destination 31" VGA Monitor 

■ STB 2MB VRAM Graphics 
Accelerator w/ Cable-Ready TV Tuner 

■ 2.5GB 11ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ 16-Bit Ensoniq Wavetable Sound Card 

► harman/kardon High-Fidelity Sound System 

■ TelePath 33.6 Data*/14.4 Fax Modem 
* 7-Bay Charcoal-Colored PC Case 

■ Wireless Keyboard w/ Integrated 
EZ Pad Pointing Device 

■ Wireless Field Mouse Remote 

■ Four-Channel RF Receiver 

■ MS® Windows 95 

■ Destination Software Collection 

■ DISH Network Satellite System* Offer 

$3999 As low as* $112/mo. 


D6-200 


■ Intel 200MHz Pentium Pro Processor 

■ 64MB EDO DRAM 

■ 256K Internal Cache 

■ Destination 31” VGA Monitor 

■ STB 2MB VRAM Graphics 
Accelerator w/ Cable-Ready TV Tuner 

■ 3.8GB 11ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ 16-Bit Ensoniq Wavetable Sound Card 

► harman/kardon High-Fidelity Sound System 

■ TelePath 33.6 Data’/14.4 Fax Modem 

■ 7-Bay Charcoal-Colored PC Case 

■ Wireless Keyboard w/ Integrated 
EZ Pad Pointing Device 

■ Wireless Field Mouse Remote 

■ Four-Channel RF Receiver 

■ MS Windows 95 

■ Destination Software Collection 

■ Gateway Gold™ Premium Service and Support + 
for Big Screen PCs 

■ DISH Network Satellite System* Offer 

$4499 As low as* $125/mo. 


2100 S5-133 


■ 12.1" Active Matrix SVGA Color Display 

■ Intel 133MHz Pentium Processor 

■ 24MB EDO DRAM expandable to 72MB 

■ 256K Pipelined Burst Cache 

■ 1MB EDO Video RAM 

■ Zoomed Video Port 

■ 1.3GB Hard Drive 

■ Modular 8X CD-ROM Drive 

■ Modular 3.5" Diskette Drive 

■ 16-Bit Sound & Stereo Speakers 

■ Lithium Ion Battery & AC Pack 

■ 85-Key MS Windows 95 Keyboard 

■ Carrying Case 

■ MS Windows 95 

MS Office 95, Professional Edition* 

$3399 As low as* $94/mo. 


♦For a limited time (with qualifying 
purchase) receive a coupon for a free MS 
Office 97, Professional Edition upgrade 
on CD after release from Microsoft. Call 
for details! Offer expires Jan. 31, 1997. 



2200 S5-150 


■ 12.1" Active Matrix SVGA Color Display 

■ Intel 150MHz Pentium Processor 
with MMX Technology 

■ 24MB EDO DRAM expandable to 80MB 

■ 256K Pipelined Burst Cache 

■ 2MB Video RAM 

■ Zoomed Video Port 

■ 1.3GB Hard Drive 

■ Modular 8X CD-ROM Drive 

■ Modular 3.5” Diskette Drive 

■ Wavetable Sound & Stereo Speakers 

■ Lithium Ion Battery & AC Pack 

■ 85-Key MS Windows 95 Keyboard 

■ Carrying Case 

■ MS Windows 95 


MS Office 95, Professional Edition* 

$3899 As low as* $108/mo. 


‘Fora limited time. Destination 
system purchases inc 
for one DISH Netwo, 

?m (satellite ret 



a qualifying , 
programming 
package from DISH Network 
for $300. Taxes, delivery and 
installation not included. Satellite 
system service covers 48 contiguous 
states and is supported by DISH Network. 


GSA Schedule #GS-35F-3349D 
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<< II GATEW\Y2000 


800 - 555-3005 

www.gw2k.com 



Gateway 2000 Quality Manufacturing Systems 
for Customer Hardware Support, Sioux Falls, 
South Dakota; Desktop & Portable 

in North Sioux City, South Dakota, are ISO 
9002 certified. 
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Multimedia Systems. 


P5-133 FAMILY PC™ ■ PS-166 FAMILY PC ■ P5-200 FAMILY PC ■ G6-180 FAMILY PC 


■ Intel® 133MHz Pentium® Processor 

■ 16MB Synchronous DRAM 

■ CrystalScan®500 ,28dp Monitor 
(13.9" viewable area) 

■ 2MB SGRAM, 3-D 64-Bit PCI Graphics 

■ 1.2GB 11ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ 16-Bit GATEWAY'" Sound 

■ Altec™ Lansing ACS-41 Speakers 

■ TelePath® 33.6 Data*/14.4 Fax Modem 
for Windows with Speakerphone 

■ Mini Tower Case 

■ 104 + Keyboard & MS® Mouse 2.0 

■ Microsoft® Windows® 95 

■ fl[| Generations HI Software Collection 

■ DISH Network Satellite System* Offer 


$1699 


As low as* $48/mo. 


■ Intel 166MHz Pentium Processor 
with MMX Technology 

■ 16MB Synchronous DRAM 

■ 256K Pipelined Burst Cache 

■ CrystalScan700 ,28dp Monitor 
(15.9" viewable area) 

■ 2MB SGRAM, 3-D 64-Bit PCI Graphics 

■ 2.5GB 11ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ 16-Bit Gateway Sound 

■ Altec Lansing ACS-41 Speakers 

■ TelePath 33.6 Data*/14.4 Fax Modem 
for Windows with Speakerphone 

■ Mini Tower Case 

■ 104 + Keyboard & MS Mouse 2.0 

■ MS Windows 95 

■ A Generations HI Software Collection 

■ DISH Network Satellite System* Offer 


Intel 200MHz Pentium Processor ■ 
with MMX Technology ■ 

32MB Synchronous DRAM ■ 

512K Pipelined Burst Cache ■ 

CrystalScan700 ,28dp Monitor 
(15.9" viewable area) ■ 

2MB SGRAM, 3-D 64-Bit PCI Graphics ■ 

■ 2.5GB 11ms EIDE Hard Drive ■ 

■ 12X CD-ROM/3.5" Diskette Drives ■ 

■ 16-Bit Ensoniq® Wavetable Sound Card ■ 

■ Altec Lansing ACS-41 Speakers ■ 

■ TelePath 33.6 Data*/14.4 Fax Modem 

for Windows with Speakerphone ■ 

■ Mini Tower Case ■ 

■ 104 + Keyboard & MS Mouse 2.0 ■ 

■ MS Windows 95 ■ 

■ M Generations IH Software Collection ■ 

■ DISH Network Satellite System* Offer 


$2149 asio 


s* $61/mo. 


$2499 


As low as* $70/mo. 


Intel 180MHz Pentium Pro Processor 
32MB EDO DRAM 
256K Internal Cache 
CrystalScan700.28dp Monitor 
(15.9" viewable area) 

2MB SGRAM, 3-D 64-Bit PCI Graphic 
2.5GB 11ms EIDE Hard Drive 
12X CD-ROM/3.5" Diskette Drives 
16-Bit Ensoniq Wavetable Sound Card 
Altec Lansing ACS-41 Speakers 
TelePath 33.6 Data*/14.4 Fax Modem 
with Speakerphone 
Mini Tower Case 
104 + Keyboard & MS Mouse 2.0 
MS Windows 95 

fll Generations ni Software Collection 
Gateway Gold™ Service & Support for 
Desktop PCs 

DISH Network Satellite System* Offer 

$2449 As low as* $70/mo. 


G6-200 FAMILY PC 


■ Intel 200MHz Pentium Pro Processor 

■ 64MB EDO DRAM 

■ 256K Internal Cache 

■ CrystalScan700,28dp Monitor 
(15.9" viewable area) 

■ STB® ViRGE'VVX 4MB, 3-D 64-Bit 
PCI Graphics 

■ 3.8GB 11ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ 16-Bit Ensoniq Wavetable Sound Card 

■ Altec ACS-410&ACS-251 Speakers 

■ TelePath 33.6 Data*/14.4 Fax Modem 
with Speakerphone 

■ Mini Tower Case 

■ 104 + Keyboard & MS Mouse 2.0 

■ MS Windows 95 

■ ^Generations III Software Collection 

■ Gateway Gold Service & Support for 
Desktop PCs 

■ DISH Network Satellite System* Offer 

$2999 As low as* $84/mo. 


G6-200XL 


■ Intel 200MHz Pentium Pro Processor 

■ 64MB EDO DRAM 

■ 256K Internal Cache 

■ CrystalScan700 .28dp Monitor 
(15.9" viewable area) 

■ STB ViRGE/VX 8MB, 3-D 64-Bit 
PCI Graphics 

■ 5.1GB 10ms EIDE Hard Drive 

■ 12X CD-ROM/3.5" Diskette Drives 

■ CD-Recordable w/ SCSI Controller 

■ 16-Bit Ensoniq Wavetable Sound Card 

■ Altec ACS-410 & ACS-251 Speakers 

■ TelePath 33.6 Data*/14.4 Fax Modem 
with Speakerphone 

■ New Look Mini Tower Case 

■ 104 + Keyboard & MS Mouse 2.0 

■ MS Windows 95 

■ MS Office 95, Professional Edition 

■ MS Office 97, Professional Edition 
Upgrade Coupon* 

■ ^Generations III Software Collection 

■ Gateway Gold Premium Service & Support 
for Desktop PCs 

■ DISH Network Satellite System* Offer 

$3799 As low as* $106/mo. 



Ziff-Davis’ Winstone 97 Version 1.0 produced scores of 16.9 and 36.4; 18.2 and 38.0; 
18.5 and 37.4; and 20.2 and 42.7 Winstone Version 1.0 units on its Business Winstone 
97 suite and High-end Winstone 97 suite on Gateway 2000, Inc. PCs configured with 
166MHz Intel Pentium Processor with MMX technology, 200MHz Intel Pentium 
Processor with MMX technology, 180MHz Intel Pentium Pro processor and 200MHz 
Intel Pentium Pro processor, respectively. All Gateway 2000 PCs tested featured 32MB 
RAM, 256K RAM cache, 3.8GB hard disk, IDE controller, FAT file system, and no 
hardware disk cache. Systems include S3 ViRGE/VX graphics adapter, with 4MB 
VRAM with vl,23m3 driver, 1024x768 with 256 colors, and a refresh rate of 75Hz. 
Test systems used MS DOS 7.1 and MS Windows 95. All products used in the test were 
shipping versions available to the general public, and the test and its results were not 
verified by Ziff Davis. 



pentium’ 


Professional Systems. 


PS-133 ■ PS-166 I PS-200 ■ G6-200 


■ Intel 133MHz Pentium Processor 

■ 16MB Synchronous DRAM 

■ 256K Pipelined Burst Cache 

■ CrystalScan500,28dp Monitor 
(13.9" viewable area) 

■ 2MB SGRAM, 3-D 64-Bit PCI Graphics 

■ 1.2GB 11ms EIDE Hard Drive 

■ 8X CD-ROM/3.5" Diskette Drives 

■ Mini Tower Case 

■ 104 + Keyboard & MS Mouse 2.0 

■ MS Windows 95 

■ MS Office 95, Professional Edition 
* MS Office 97, Professional Edition 

Upgrade Coupon* 

$1599 Business Lease* $59/mo. 


Intel 166MHz Pentium Processor ■ 

with MMX Technology 
32MB Synchronous DRAM ■ 

256K Pipelined Burst Cache ■ 

CrystalScan700,28dp Monitor ■ 

(15.9" viewable area) 

2MB SGRAM, 3-D 64-Bit PCI Graphics ■ 
2.5GB 11ms EIDE Hard Drive ■ 

12X CD-ROM/3.5" Diskette Drives ■ 

Mini Tower Case ■ 

104 + Keyboard & MS Mouse 2.0 ■ 

MS Windows 95 ■ 

MS Office 95, Professional Edition ■ 

MS Office 97, Professional Edition ■ 

Upgrade Coupon* 


Intel 200MHz Pentium Processor 
with MMX Technology 
32MB Sychronous DRAM 
512K Pipelined Burst Cache 
Vivitron®700.26dp Monitor 
(15.9" viewable area) 

2MB SGRAM, 3-D 64-Bit PCI Graphics 
2.5GB 11ms EIDE Hard Drive 
12X CD-ROM/3.5" Diskette Drives 
Mini Tower Case 
104 + Keyboard & MS Mouse 2.0 
MS Windows 95 

MS Office 95, Professional Edition 
MS Office 97, Professional Edition 
Upgrade Coupon* 


Intel 200MHz Pentium Pro Processor 
32MB EDO DRAM 
256K Internal Cache 
Vivitron700 .26dp Monitor 
(15.9" viewable area) 

STB ViRGE/VX 4MB, 3-D 64-Bit 
PCI Graphics 

3.8GB 11ms EIDE Hard Drive 
12X CD-ROM/3.5” Diskette Drives 
Tower Case 

104 + Keyboard & MS Mouse 2.0 
MS Windows 95 

MS Office 95, Professional Edition 
MS Office 97, Professional Edition 
Upgrade Coupon* 


$2199 


Business Lease* $81/mo. 


$2499 


Business Lease* $92/mo. 


$2699 


Business Lease* $99/mo. 




















extra/ 


(Available to both existing and new Gateway customers.) 

Our Gateway Select program lets you know you’re 
getting software that meets or exceeds our standards for 
quality, value and ease of use. 

Software 

■ Games & Entertainment Pack Includes Su-27 
FLANKER™; A1 Unser Jr. Arcade Racing™; 3-D Ultra 
Pinball™; The Journeyman Project 2®: Buried in Time™; Greg 
Norman Ultimate Challenge® Golf; Windows® 95 Game 
Sampler and game pad. $99 

■ Kid’s BackPack™ III Includes Schoolhouse Rock!™: 
Grammar Rock™; Sesame Street: Get Set to Learn®; Math 
Blaster® Episode 2: Secret of the Lost City; Imo & The King™; 
Putt-Putt® Goes To The Moon™; and Gateway cow-spotted 
backpack. $59 

Finance Pack (U.S. Shipment Only) Includes Quicken® 
Deluxe 6, Quicken Financial Planner ™ 2, Quicken Family 
Lawyer™ 7, Quicken Parents’ Guide to Money™ and a Turbo 
Tax® 96 coupon. $69 

Printers & Extras 

(Printers include cable and ink cartridge) 

■ Canon BJC-240 Bubble Jet Printer $189 

■ Epson® Stylus™ Color 500 Ink Jet Printer $279 

■ Canon BJC-70 Portable Bubble Jet Printer $299 

■ Hewlett-Packard LaserJet 5LXtra Laser Printer $479 
(less $50 manufacturer rebate) 

■ Hewlett-Packard LaserJet 6P Laser Printer $769 

■ MS® SideWinder™ 3D Pro Joystick $59 

Service & Support 

Gateway Gold™ Premium for Desktop Systems 

Extended Three-Year On-Site Agreement* 

■ Priority 800 Number For Access to Technical Experts 
With system purchase $99 

Within current on-site service agreement $129 


For our complete line of stocking stuffers 
call GATEWAY™ component add-ons sales 
at 800-846-2080. Sales Hours: 7am-10pm 
Weekdays (CT). 


upgrade/ 


(Sold only with the purchase of a system.) 

Desktop Upgrades 

Microsoft IntelliMouse™ Pointing Device $49 
(upgrade from PCs that include MS Mouse 2.0) 

Altec Lansing ACS-251 Subwoofer $75 

■ Altec Lansing ACS-410 Speaker System 
w/ ACS-251 Subwoofer $120 (upgrade from 
PCs that include Altec ACS-41 speakers) 

• CD-Recordable $429 
4X read/2X write recordable CD drive with SCSI 
controller, CD Creator 2 for MS Windows® and three 
media disks. 

■ Iomega® Ditto™ 3200 Internal Tape 
Backup Unit $199 

3200MB with compression, nominal 1600MB 

■ Iomega External Zip lOOMB Drive $149 

■ Iomega Jaz™ 1GB Drive $429 

(includes SCSI controller and 1GB cartridge) 

■ MS Windows NT® 4.0 Upgrade $99 
(upgrade from PCs that include MS Windows 95) 

Portable PC Upgrades 

■ Gateway Solo™ Mini Docking Bar $199 

■ 28.8 PCMCIA Data/14.4 Fax Modem $200 

■ Upgrade from an 11.3" Dual Scan to an 11.3" Active 
Matrix SVGA color display $380 

■ Upgrade from an 11.3" Active Matrix to a 12.1" Active 
Matrix SVGA color display $150 

■ Intel Pentium Processors with MMX Technology available. 
Call for details. 

Destination™ Big Screen PC Upgrades 

■ harman/kardon High-Fidelity Sound System 
Seven-piece Dolby® Pro Logic® Surround Sound speaker 
system including AVR-10 audio/video receiver with remote, 
subwoofer, center channel, and four satellites for the 
ultimate multimedia audio experience. $699 



ll GATEWW2O00 


'VSSif' “You’ve got a friend in the business.’’® 

8 0 0 - 5 5 5 - 3 0 0 5 

www.gw2k.com 

610 Gateway Drive • P.O. Box 2000 • N. Sioux City, SD 57049-2000 • Phone 605-232-2000 • TDD 800-846-1778 • Fax 605-232-2023 • FaxBack 800-8464526 • International FaxBack Access 605-232-2561 
Component Add-On Sales 800-846-2080 • Sales Hours: 7am-10pm Weekdays, 9am-5pm Saturdays & Sundays (a) 

© 1997 Gateway 2000, Inc. GATEWAY 2000, CrystalScan, black-and-white spot desip, Field Mouse, “G” logo, TelePath, Vivitron and “You’ve got a friend in the business” slogan are registered trademarks, and Destination, EZ Pad, Family 
PC, GATEWAY. Gateway Gold, Kid’s BackPack and Gateway Solo are trademarks of Gateway 2000, Inc. The Intel Inside Logo, Intel and Pentium are registered trademarks and MMX is a trademark of Intel Corporation. Winstone is a 
registered trademark of Ziff-Davis Publishing Company. All other brands and product names are trademarks or registered trademarks of their respective companies. All prices and confiprations are subject to change without notice or 
obligation. Prices do not include shipping or applicable sales tax. Many Gateway 2000 products are custom engineered to Gateway 2000 specifications, which may vary from the retail versions of the software and/or hardware in functionality, 
performance or compatibility. "Financing available on approved credit issued and administered by MBNA America® Bank, N.A. Payments based on 48-month term at 14.9% Annual Percentage Rate, basing arranged by independent leasing 










If you've ever looked for something on the 
worldwide WEB, you know how painful it can 
be. You do a search and get knocked out by a 
boatload of sites — only to find a huge gap 
between what you want and what you get. 
But now there’s LookSmart sU . 


o Find 
ou Need 
Web. 


LookSmart pre-surfs the web. 

Even as you read this, a staff of editors is 
combing through millions of sites to weed 
out the junk and locate the most entertaining, 
useful and professional content. All the great 
stuff is assembled and organized into a format 
that's so easy to use, you will quickly find 
what you need on the web. Stop wasting time 
and get on LookSmart! 


t 

LookSmart 

...or keep looking 

www.looksmart.com 


Hfe©.... 




























Web Testers 

TELL ALL 

How has the Web 
affected your family life? 

“My sister and I have ‘talked’ 
more via e-mail than we have 
spoken with each other either in 
person or by phone in the last 10 
years. We have grown closer.” 


“[The Web] has been a vital link 
between my children at college 
and myself. It has provided a 
quick source of information to 
assist me in helping my children 
with assignments.” 

—Marc Leavey, 
Stevenson, Maryland 

“The Internet has opened a whole 
new world with unlimited re¬ 
sources and possibilities to our 
family. We have met people from 
all over the world. The Internet 
has given our family a means to 
communicate with others that the 
normal mail system could not 
even compete with.” 

—Kimberly Endicott, 
Coldwater, Michigan 

“It has given us a way to commu¬ 
nicate (e-mail) with relatives all 
across the country.” 

—Ed Schaplow, 
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Fancy graphics, interactive games, eye-catching Web sites, and the 
promise of exciting new technologies may draw families online, but what 
keeps them there is more practical: The online world offers families a new way 
to stay in touch with friends and with each other and gives them a new way 
to meet friends and other families who share their interests. 

The simple communication solutions on the Web are e-mail and bulletin 
boards, where you type messages and share them with others. The more 
complex options include Internet telephones, where you can actually hear the 









person you’re talking to (see “Message to Free-mail is free for the same reason broad- 
Moscow”). cast TV is free: Each time you write or read 

an electronic message you are presented with 

L~M3.ll TOP l-amilies _ an ad, so you are essentially paying for the ser- 


Family-Friendly 

Places to Meet 

Cyberspace is the place 

KIDS 

0 GusTown (www.gustown.com) 

0 National Geographic 

(www.nationalgeographic.com) 

0 Yuckiest Site on the Internet 
(www.nj.com/yucky) 

0 Fledge (www.fledge.com) 

0 Kids Stuff (www.pathfinder.com/kids) 
0 Bonus.com (www.bonus.com) 

0 Freezone (www.freezone.com) 

0 Jinx (www.jinx.com) 

0 Kids World (www.kidsworld.com) 

0 Jamz (www.jamz.com) 

PARENTS 

0 Family.com (www.family.com) 

0 Family Education Network 
(www.familyeducation.com) 

0 Family Internet (www.familyinternet.com) 
0 Family Planet (www.familyplanet.com) 
0 KidSource Online (www.kidsource.com) 
0 Parent Soup (www.parentsoup.com) 

0 Parenting-qa.com 
(www.parenting-qa.com) 

0 ParentsPlace.com 
(www.parentsplace.com) 

0 ParenthoodWeb.com 
(www.parenthoodweb.com) 

0 World Village (www.worldvillage.com) 


BROWSERS BATTLE OVER E-MAIL 

Browsers improve their built'in mail capabilities 

The two most popular browsers on the Web — Netscape Navigator and Microsoft Internet Explorer — are 
building in the kind of e-mail improvements you used to get only with dedicated e-mail products. Internet 
Explorer 3.0 (www.microsoft.com/ie/) includes enhanced Internet Mail and News. Enhancements to Internet 
Mail include support for some HTML in messages, meaning if someone sends you a message with an e- 
mail address in it, you can double-click on it to open a new message with the address already in the To: 
line; in addition, if you double-click on a site address in the mail message, Internet Explorer automatically 
takes you to that page. 

Netscape (www.netscape.com) is adding some e-mail improvements of its own to the upcoming Netscape 
Communicator suite (due out soon). The key to the package for families is Netscape Messenger e-mail, which 
offers drag-and-drop document organization so you can pull messages into organized folders, and advanced 
sorting and filtering to help sift through e-mail. —Joe Pi 
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Whether you sign up for Internet access vice by paying attention. Three free-mail ser- 
through a commercial online service or an vices are currently available for families that 
ISP (Internet service provider), you don’t are connected to the World Wide Web via an 
have to worry about set¬ 
ting up your e-mail — 
it’s built in (see “Con¬ 
nect: First Step”). In most 
cases, you get the de¬ 
fault e-mail features built 
into the browser your 
ISP offers, whether it’s 
Netscape Navigator or 
Microsoft’s Internet Ex¬ 
plorer (see “Browsers Free and Faithful E-mail through NetAddress (as 
Battle over E-Mail”). You well as HotMail) costs nothing, 
can, however, use any e- 

mail software you want, such as Eudora (it ISP: Juno (Windows only; 800-654-5866, 
comes in Light and Pro versions), which of- www.jtmo.com), USA.Net’s NetAddress (Mac 
fers lots of extras such as mail filtering, nest- and Windows; 800-592-1240,www.usa 
ed folders for organizing incoming mail, text .net), and HotMail (Mac and Windows; 408- 
formatting, and drag-and-drop capabilities 222-7000, www.hotmail.com). Get as many 
(Mac and Windows; Qualcomm, 619-587- accounts as you like with any of these services 
1121, www.eudora.com). — it won’t cost you a dime. 

When it comes to Internet and Web-based With America Online (800-827-6364), you 
e-mail, however, there is one basic problem can sign up five family members on a single 
for families: With ISPs, it’s one account, one billing statement, which means up to five 
address. That means that to get multiple e- people can each have a unique e-mail ad¬ 
mail addresses (one for each member of the dress included in the $19.95-per-month flat 
family) you’re going to have to get multiple rate you pay. 

accounts and pay multiple monthly bills. Once you have an e-mail address, your 
Fortunately, there are several economical family can do several things online — send 
options when Mom, Dad, and each of the messages directly to other people who have 
kids want a different e-mail address: free- e-mail addresses you know, participate in 
mail packages such as Juno, NetAddress, bulletin boards or newsgroups with people 
and HotMail, and commercial online services who share your interests, or sign up for a 
such as America Online. mailing list that will arrive regularly in your 

e-mail box. For example, even 
though the Lawton family (see 
January Makeovers) had only 
one e-mail address, they got 
much more out of the Web when 
they signed up for mailing lists 
and electronic newsletters avail¬ 
able at their favorite sites. Plus, 
with sites like Mercury Mail 
(www.merc.com), you can sign 
up for free, ad-supported e-mail 
news flashes on a variety of top¬ 
ics ranging from the Closing Bell 
(for stock news) to Sports Wrap. 
You tell Mercury Mail your in¬ 
formation preferences by filling 
in a user profile, and it sends 
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es to within inches. So now you can 
pliy The Prince in Kauai or the Pete 
Dye Golf Club in Bridgeport,VW with¬ 
out collecting frequent flyer miles. 

IT DOESN'T JUST LOOK REAL. 

' IT PLAYS REAL. 

Designed by Vance Cook, the genius 
behind Links 386, this new game gets a 
double eagle for authenticity: ^Super- 
accurate, physics-based ball movement 
j Fully 3-D on-screen golfer mimics 
your swing J 13 types of plav, including 
skins,best-ball,and scramble ^/Network 
play with up to255 golfers. Any way you 
slice it (and we hope you don't) ran™ 
you'll be playing a game that’s so • i„\ | 
real it's unreal. 1 >'* j 


U | f // games, they make you 

dick three times to set 
your power and accu¬ 
racy. But Front Page Sfnrts-: Golf 1 " gives 
you TrueSwing where you actually pull 
the mouse back for your backswing, then 
thrust it forward to launch yoUr shot 
SO REAL YOU CAN ALMOST 
SMELL 11 IE GRASS. 

Not only is the swing like real golf, 
so is the entire game: Texture-mapped 
graphics duplicate wdrld-famous cours- 


-800-757-7707, or track 
vw.sierra.com/games/fps 
















you a collection of the Web’s top stories as fre¬ 
quently as you specify. 

Other Options _ 

Bulletin boards and newsgroups vary quite 
a bit in the way they work, but the idea is the 
same from the bulletin boards of America On¬ 
line to Parent Soup on the Web: Find a topic 
you like, read messages others have posted, 
and then, if you like, reply with a message of 
your own. “Family-Friendly Places to Meet” 
lists 20 top places where parents and kids on 
the Web congregate. 

If you’re willing to venture into the more 
untamed world of Usenet newsgroups 
(which tend to be unmoderated and unsu¬ 
pervised) for information on computers — 
or hobbies of all sorts — go to DejaNews 
(www.dejanews.com) to search for the right 
spot. Chatting online — typing messages 
to other people, who read them and respond 
immediately — is growing in popularity 
and becoming more family-friendly. But 
only 18 percent of respondents to our Web 
Families Tell All survey let their kids chat; 
most are waiting for better controls. 

In the.End_ 

While media hype about the Web focuses on 
the Web as a revolution in entertainment and 
education, the real revolution is coming in the 
way families communicate—with each other 
and with others—using the simple but pow¬ 
erful technologies that bring them together. 

Joe Panepinto is executive editor o/FamilyPC. 
E-mail him atjoe_panepinto@zd.com. 

E-PHONE OPTIONS 

Hear the person you’re talking to 
over the Internet 

If you want to try an Internet phone to keep in 
touch with relatives without sending your phone 
bill through the roof, check out VocalTec’s 
Internet Phone (Mac and Windows 95, $50; 

201 -768-9400), VoxWare’s TeleVox (Windows 
download at www.voxware.com; two weeks 
free, $29.95 for full version), or the WebPhone 
(Windows download at www.netspeak.com; 
$49.95 for full version). Other options include 
freeware that integrates well with your browser, 
such as Microsoft’s NetMeeting (Windows 95; 
download atwww.microsoft.com/ie) and Net¬ 
scape’s CoolTalk (Mac and Windows; download 
at www.netscape.com). —Joe Panepinto 


Message to Moscow 

A couple tries to stay in touch the Web phone way 


When my girlfriend Erin took a job as a 
reporter in Moscow, I wanted to hear the 
sound of her voice and not pay $1.50 per 
minute for the privilege. So I decided to try 


sound, so you don’t have to talk one person 
at a time the way you do when you use a CB 
radio; both people can talk at the same time 
(or interrupt each other if they’re family 






Internet phones, which let you use your com- members). My new Gateway 2000 computer 

puter to gab forever to anyone, anywhere in came with a half-duplex sound card, so even 

the world, for just the cost of 
your Internet access. 

To try an Internet phone, 
you need a computer equipped 
with a microphone, a modem, 
a sound card capable of full- 
duplex communication (full 
duplex means you can send 
and receive data simultane¬ 
ously; check your system 
manual), and Internet phone 
software. Because Internet 
telephones are so new, there 
is no standard way for them to 
work, so each software pack¬ 
age does things like compres¬ 
sion differently. Until standards 


Calling Moscow The author’s system is set up 
for long-distance communication. 


are established, you can talk only to people 
who have the same software you do. 

Once you have your hardware set up and 
the software installed, an Internet phone 
works like this: You dial up a server that lists 
other people you can talk with and then 
choose a person you want to talk with, and 
the software connects you (all the software 
deals with Internet phone numbers and 
addresses differently). When you talk into 
your computer’s microphone, your voice gets 
digitized, compressed, and sent out over the 
phone lines via your modem. At the other 
end, the signals are uncompressed, redigi¬ 
tized, and converted into the sound of your 
voice. Gome products, such as IDT’s 
Net2Phone (free Windows download at 
www.net2phone.com), let you call any real 
telephone from your PC, but they charge you 
like a toll call (albeit at a discounted rate). 
Gee “E-Phone Options” for more product 
information. 

Getting up an Internet phone connection 
takes motivation and persistence. Fortunate¬ 
ly, I had both. I chose to try VocalTek’s Inter¬ 
net Phone (Mac and Windows 95, $50; 
201-768-9400), mainly because it came in 
the bundle with a piece of hardware I needed 
called the NexPhone ($299). The NexPhone 
helps your computer produce full-duplex 


though I installed the software pretty easily, 
the quality of communication was poor until I 
attached the NexPhone. But you can get a 
full-duplex sound card built specifically for 
Internet phones, such as UltraSound from 
Advanced Gravis (800-257-0061), for around 
$150. 

I set up Erin’s laptop the same way. And 
after struggling for a few days to get Win¬ 
dows 95 to recognize all the new hardware I 
installed, I finally achieved full duplex, the 
Holy Grail of Internet telephony. 

When Erin arrived in Moscow, it took her 
a while to find a reliable Internet service 
provider. The Soviet phone lines transmit at 
only 19.2 kbps, which is slower than the 
recommended 28.8 kbps for Internet 
phones, and sometimes we get a bad 
connection that causes annoying delays 
and makes the ends of sentences drop off. 
But for the most part, we’ve accomplished 
the miracle of being able to talk from oppo¬ 
site ends of the planet almost for free. The 
sound quality is not as good as you’d get 
with a real telephone, but we've gladly 
traded that so we can ramble long into the 
night about the small things life is made of 
— and interrupt each other at will. 

—Paul Keegan is a freelance writer 
living in New York City. 
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WE'RE TOTALLY UNTO 
REALISM. REALLY. 

When Sierra came up with their 
first Front Page Sports PC game, FPS.’ 
Football Pro™, it was so true-to-the- 
sport, that Computer Gaming World 
named it “Best Sports Game" three 
years running. Now that same kind of 
fanatical devotion to realism is showing 
up big time in all four FPS games. 

NUTS FOR ACCURACY: 
THIS IS YOUR ASYLUM. 

You’ll find the kind of details that let 
you know we’re sweating the small stuff: 
kffR Internet and network play lets you 
compete with people around the world 

© 1996 Stem On-Line, Inc.. Bellevue, 1 WA 98007. All 
League Baseball Players Association. Officially license. 



= “ J Physics-based ball movement for 

- j greater accuracy -- - Extensive, up- 

* - : to-date stats Down-to-the-inch 
simulation of real-world stadiums, 
lakes, and golf-courses ) ( Motion- 
captured, high-resolution movement 
of on-screen players and action 
AS REAL AS I 1UMANLY (AND 
' COMPUTERLY) POSSIBLE. 

If yOu want to see the games that 
blur the line between your comput¬ 
er and the rest of the sports world, 
grab some free demos and 
screen shptS at www.sier- ,| \'| 
ra.com/games/fps, and then • >'"»N 
get real. 












y<our childs 
education 

is on the line. 

http/ / NNN.fami lye d ucatton.com 


It’s time to take control. Log 
on to the Family Education 
Network on the World Wide Web. 
Our free online service helps 
thousands of members get the 
valuable information they need 
- from educational resources, 
child development, and college 
planning to legislation that 
impacts families. No idle chat, 
no wasted time; just quick, con¬ 
cise answers to your questions. 


Join the family education 


Network Community. 


it's the best May to keep 


your children's education 


in line Nith the future. 


For seven years we’ve been 
the credible, trusted resource 
for parents concerned with 
the education of their fami¬ 
lies. Now you, too, can enjoy 
the benefits of membership. 
Prepare your child for a 
competitive future. Receive 
discounts on award-winning 
educational products. Make 
your voice heard. 


Family 

Education 

Network® 



Not on the internet r can 1-800-393-0417 




Family Education Network, 20 Park Plaza, Suite 1215, Boston, 1 
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most of search sites on the Web 

on the Web, many families aimlessly browse for sites on 
automobiles to zoology. After a while, though, they settle into 
haunts and begin going to the Web for specific needs — bug 
downloads of favorite programs, specific catalog outlets, fi- 
information, an elusive tax form, pictures of the solar system for a late- 
night school report, or a reason why the dog turned ill. They want to find what 


“I am disabled, and [the Web] 
allows me access to the library 
without going there.” 

—David Horst, 
Massillon, Ohio 


“[The Web] allows kids to get info 
for reports without parents having 
to take them to the library. Saves 
time, allows them to be more 
independent when doing school- 
work. It also gets them more 
interested.” 

—Janelle Keri, 
Columbus, Ohio 

“It is a source of information for 
school and work. It’s like having 
access to a library from your 
home.” 

—Mark Kyprianou, 
Shrewsbury, Pennsylvania 


Web Testers 

TELL ALL 

How has the Web 
affected your family life? 

“We have been able to find out all 
kinds of things, from weather 
(hurricanes) to how far it is to 
travel from one place to another; 
we have been able to get pricing 
on renting RVs for vacation. Also, 
it has increased our children's 
interest in computers and in 
reading articles and stories that 
they find.” 

—Yvonne Hickman, 
De land, Florida 
















Find It Now AltaVista 
and Yahoo are very differ¬ 
ent: AltaVista’s strength is 
its in-depth searching, 
while Yahoo excels at 
indexing. 


Documents 1-10 of about 100000 matching the quwy, best ma 

New Zealand Facts 

New Zealand Facts. Geography, Location: Oceania, islands in th 
Australia Map references: Oceania Area: total area:. 

kttpJfwwvr.voyaBer.co.nz/~vazll 8fnzfacls2.html - site. 15K-2 
htfrJAvw*.voyager.co.nz/~vazl 18/mfacts.htmi - rise 1SK- IS 

they need when they need it, and they don’t 
want to spend a lot of time surfing around. 

Search directories and search engines are 
designed to help you find things on the Web. 
Back in September 1996, our family testers 
fated nine such sites; four made the grade, 
earning the FamilyPC Recommended seal. 
The FamilyPC guide to smart searching of¬ 
fers a few helpful hints about how to use these 
sites and save yourself online time finding 
the things you need, so you’ll have more 
time left over to explore. 

Tips for Smart Searches 

Browsing a directory is basically a process of 
clicking through categories. But successful 
search-engine searches take planning. 

>■ Use more search words. The simplest way 
to focus your search is to use more keywords. 
Rather than use just planets in a search for 
images of Jupiter, use planets AND Jupiter 
AND pictures (see Learn basic Boolean). 

> Use quotes to enclose phrases. When you’re 
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searching for a phrase, such as solar system, 
enclose the entire phrase in double (not 
single) quotation marks. 

> Capitalize names and titles. When you’re 
searching for names of people and places or 
titles of movies or books, capitalize them. 
Most search engines interpret capital letters 
as a request for an exact case match. 

>■ Exclude words. You can exclude a word 
from a query with a - (minus) sign or the 
NOT command. This is a handy way to nar¬ 
row the search results. A query such as cats 
NOT dogs, for instance, ignores pages where 
both animals are mentioned. 

> Learn basic Boolean. Don’t let the term 
scare you off. A Boolean search is simply a 
query with multiple words separated by 
commands such as AND and OR. (NOT is 
another Boolean operator.) Whenever you 
enter more than one search word (such as 
medieval superstition) you’re actually creat- 


SEARCH SECRET REVEALED 

You can change the default search setting on your browser 

Both Netscape Navigator and Internet Explorer offer built-in access to Web search tools. Navigator’s 
Net Search button takes you to a search site collection where five engines and indexes — Yahoo, 
AltaVista, Exite, Lycos, and Magellan — are highlighted. You can search using any of these tools 
(and others). And if your browser supports Java (as version 3.0 of either browser does), you can 
use Site Sampler to keep a miniature search window on the desktop, so you don’t have to con¬ 
stantly return to the engine site itself to do a search. 

Internet Explorer’s search function is more flexible. Like Navigator, Explorer has a Search button 
on the toolbar. You can change the default engine by going to the View menu in Windows or the 
Edit menu on the Mac and selecting Options, clicking on the Navigation tab, picking Search Page 
from the Page box, and entering the engine’s address. Another way to search from Explorer is to 
type go or find in the address field and then add one or more search words. By default, Explorer 
uses the Yahoo directory to find and then display sites. Here, too, you can change Explorer: 
Download Power Toys, a collection of Windows 95 configuration tools, from www.microsoft.com 
/windows/common/aa2729.htm to change the default search site Explorer uses with the find 
command. —Gregg Keizer 


Search Site 

Checklist 

Search sites found 

Finding information on the Web is usually 
a toll-free affair. Our Top 10 list of search 
sites on the Web (below) includes only 
advertiser-supported free sites that you 
can use as much as you want at no cost. If 
you want specialty search products, there 
are some you can pay to get. Symantec’s 
Internet FastFind (Windows 95 disk, 
$49.95; Symantec, www.symantec.com, 
800-441-7234), for example, runs on your 
desktop and searches the search engines 
by doing something called a meta-search. 
The Electric Library (www.elibrary.com) is 
a Web-based archive of information that 
doesn’t really search the Web, but it com¬ 
petes with any of the major search en¬ 
gines for value, ease of use, and depth. It’s 
a great homework helper. For most fami¬ 
lies, however, free search sites are the 
way to go. 

0 Infoseek Guide (guide.infoseek.com) 
Our Top Rated FamilyTested search site. 

0 AltaVista (altavista.digital.com) In a 
word: Comprehensive. 

0 Excite (www.excite.com) Personal¬ 
ized and localized information. 

0 Lycos (www.lycos.com) Good 
search; great reviews at Point.com. 

0 Yahoo (www.yahoo.com) The first, 
and still among the best. 

0 Yahooligans (www.yahooligans.com) 

A kid-safe place — and the fun home of 
FamilyPC for Kids. 

0 Magellan (www.magellan.com) 

Ratings and reviews; get the green light for 
kid-safe sites. 

0 HotBot (www.hotbot.com) With 54 
million pages listed, this site's deep. 

0 Search.com (www.search.com) 
Customizable and broad — C/net’s search 
function gives you a powerful way to 
search. 

0 LookSmart (www.looksmart.com) 

The Reader’s Digest version of a search 
site... literally. 
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Valentine’s 


Love is in the air. Better get it down on paper with your Hewlett-Packard DeskJet print* 
plus genuine HP color cartridges, Greeting Card Paper, Banner Paper and more. Send in tl* 
attached card or call toll-free, 1 -888-438-2943 between now and April 30, 1997 and we’l 













kisses. 


$6 Cash Back 

{ When you buy any two HP Inkjet Print Cartridges i 
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Love is in the 
plus genuine 
attached card 


Send in this card, or call toll-free 1-888-438-2943 between now and April 30, 1997 for fun family project ideas from HP. 




























send you all sorts of fun family project ideas. Meanwhile, make sure you 
lave plenty of genuine HP supplies on hand. Because like so many things, 
Valentine’s Day is what you make of it. 


HEWLETT- 

PACKARD 


Always Clear, Always Sharp 








ing a Boolean query, since most engines in¬ 
visibly add the OR operator as they comb 
their databases. Many engines simplify the 
creation of a Boolean search by letting you 
pick from menus, but to sharpen your 


searches, you should at least know that the 
operator OR returns pages with either of 
the keywords (i.e., more pages), while the op¬ 
erator AND returns only those pages that in¬ 
clude both keywords (i.e., fewer pages). 

Each of the FamilyPC Recommended 
search sites works differently, and though the 
general smart searching tips are helpful, 
there are more specific ways to maximize 
each search site. 

Infoseek Guide 

guide.infoseek.com 
FamilyPC Score: 98 

Tip 1 : Download Quickseek from Infoseek’s 
site. It puts an Infoseek search box right on 


the Navigator toolbar, letting you search 
without returning to the Infoseek Guide site. 
Tip 2: Infoseek now offers two search services. 
Ultrasmart returns sites, related topics, even 
associated news stories, while Ultraseek is a 
lightning-fast searcher that 
lists only Web sites. Use Ul¬ 
trasmart most of the time: 
The related topics often pro¬ 
vide paths to information 
you wouldn’t have found. 

AltaVista 

altavista.digital.com 
FamilyPC Score: 89 

Tip 1 : Stick to the Standard 
or Detailed Form display; the 
Compact Form doesn’t in¬ 
clude enough information. 
Tip 2: When you’re looking for dated mate¬ 
rial — such as current event news — use the 
Advanced search and then enter starting 
and ending dates in the form ddlmmlyr. 

Excite 

www.excite.com 
FamilyPC Score: 87 

Tipi : Excite now shows you the number of 
total “hits” (the pages it’s found) and gives a 
percentage-based relevance ranking beside 
each site. Even more useful is the More Like 
This link, which pulls up additional pages. 


Basic Boolean Adding operators to 
narrow a search is easy in Lycos. 


Tip 2: To have easy access to Excite all the 
time, download Excite Direct. 

Lycos 

www.lycos.com 
FamilyPC Score: 86 

Tip 1 : If you usually search by keywords, 
don’t bother with Lycos Remote Control. 
Instead, download Lycos QuickSearch, which 
lets you search from any screen in Naviga¬ 
tor and Internet Explorer. 

Tip 2: Use Lycos’s Custom Search: Its pull¬ 
down menus let you painlessly construct 
complex searches. 

Time Well Saved 

With most ISPs going to flat-rate pricing, sav¬ 
ing time on the Web will no longer save you 
money in online charges. But as every busy 
parent knows, saving time from a filled-to- 
the-minute schedule is a reward in itself. 


Gregg Keizer is a FamilyPC contributing ed¬ 
itor. E-mail him atfamilypc@aol.com. 
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Excite Search: twice Ae power of the competition. 
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Add Operators One tip for any search is to use 
AND, OR, and NOT to tailor your query. 


THE WEB IN REAL LIFE 

The other side of the coin: Blocking sites you don’t want to find 


Families on the World Wide Web concerned about the type of information 
their children can access are doing something about it. In our Web Fami¬ 
lies Tell All survey, 62 percent said they set rules for Internet usage in 
their homes. 

You can find the built-in parental controls in Internet Explorer 3.0 by 
going to View, choosing Options, and then clicking on the Security tab. 
Click on Settings. You then have a choice of additional tabs for Ratings 
— General or Advanced. The General Ratings let you block sites rated by 
RSACi (the Recreational Software Advisory Council) for content like lan¬ 
guage, nudity, sex, and violence. For each category, you can use a slider 
bar to set the amount permissible (e.g., violence runs from Level 0: No 
Violence to Level 4: Wanton and Gratuitous Violence). The problem with 
this system is that few pages on the Web carry the RSACi ratings. 

There are several other products that help parents control Web ac¬ 
cess, including Cyber Patrol (www.cyberpatrol.com), which we profiled in 


January’s Makeover; Net Shepherd’s DaxHound (www.netshepherd.com); 
SafeSurf (www.safesurf.com); SurfWatch (www.surfwatch.com); and 
Cybersitter (www.solidoak.com). 

Parents should be aware that while each of these products offers 
some measure of control over content on the World Wide Web, none are 
foolproof, because the Web is constantly in flux. Products that block out 
sites (the CyberNot list in Cyber Patrol, for example) will always miss 
some sites that are new or not rated. Products that restrict access to only 
a certain subset of Web sites that have been screened and approved (the 
CyberYes list in Cyber Patrol) often leave off many appropriate Web sites 
that have not yet been rated — often those that are the newest and most 
interesting. FamilyPC believes these products are best used by parents 
who want to set some physical restrictions to sites but who then back 
them up with discussions about the types of sites that are appropriate 
and inappropriate and why. —Joe Panepinto 
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Includes FREE Internet software so kids can continually add costumes! 

Remember how much flat-out fun you had donning outlandish outfits? Now multiply it by a thousand— 
that's Elroy's Costume Closet. Filled to the brim with get-ups galore your kid can mix-and-match for hours 
and hours of entertaining play. Put the right outfits together, and bingo! Elroy and Syd act out up to 75 
side-splitting skits. And— for a mere twenty bucks— the disk includes a free copy of 
b AT&T WorldNet Service 1 ”’ with Netscape Navigator™, so you can hop onto the Internet 

yVs 'rV'.V-1and download a new costume every day. Which means there's no end of fresh ideas to explore. With 
Elroy's Costume Closet kids pick up all kinds of creative ideas... and you don't have to pick up a thing. 













Plymouth Voyager_ 
or the active family. 



Plymouth Voyager $17,815* •!.) The minivan experts at 

Plymouth have just the thing for the family on the go. The Plymouth Voyager, its cab- 
forward design gives you room to move. Or picnic, or travel. Wherever you’re going. 
Voyager’s interior adapts to the people and stuff going with you, especially when you roll 
out the Easy Out Roller Seats.™ And to make all your stuff even easier to get to, just 
open our available driver’s-side sliding door. Now, take a breather and see your Plymouth 
dealer, call us at 1-800-PLYMOUTH or visit us on the Web at www.plymouthcars.com. 


One clever idee after another. wT / i That’s Plymouth. 
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Never-ending jigsaw puzzle 
fun for everyone. Choose 
among 200 quality pictures, 
including a cartoon collection 
for kids - or use your own. A 
few large pieces for younger 
players or over a thousand 
for experienced jigsaw 
puzzlers. 

"It's simple 
to get started, 

and hard to 
make yourself stop/ 

Gamesmania 


"The frustration 
of lost pieces 
is now over." 

PC Novice 




"If you en|oy 
jigsaw puzzles, 
you will 
like ArtApart. 

The Dallas 
Morning News 


'An ideal 

H parents looking f 
a fun, non-violent game. 

Computer Times 


Jelly Drop" 


__iif second decision making as you 

—rrs' ; h u e r.e »- 

irresistible fun. 

64MlHf<WI n 1-800-327-3713 
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Web Testers 

TELL ALL 

How has the Web 
affected your family life? 

“Doing our family Web site 
brought us together in doing a 
family project. The Internet has 
also allowed Dad to work at home 
and spend more time with the 
family.” 

—Susan Teel, 
Chugiak, Alaska 



j Once your family has connected, communicated, and searched around a 
bit online, you may want to make your own mark on the world of the Web by 
* creating a family Web page. Publishing a family Web page gives you and your 
\ kids the chance to share information about your favorite hobbies and inter- 
5 ests with virtual visitors and far-flung family members who may stop in from 
i all over the world. Consider it a chance to mark your place in cyberspace. 


“It has allowed more and almost 
instant contact with others, espe¬ 
cially in respect of a small home 
office. The WWW has opened new 
doors for contacts to other com¬ 
panies with similar interests.” 

Keswick, Ontario 


“I have changed from a coi 
phobe to an Internet consu 
—Tony 
San Diego, 


“We spend a lot of time looking at 
Web sites together. It also gives 
my 11 -year-old and me an inter¬ 
est that we have in common and 
can talk about. He thinks it is cool 
that his mom likes the Internet 
and has her own home page.” 

—Kim Keith, 
Magnolia, Arkansas 















But there’s more: Since you can create 
hot links from your page on the Web out to 
other pages, not only can you tell people 
about your favorite hobbies and sites, you can 
also link them directly to places you think 
they might like. In fact, Web publishing is a 
lot like desktop publishing: You create pages 
with a software package that lets you combine 
text and graphics in an interesting way. 

A short time ago, Web publishing meant 
knowing how to work with HTML (Hyper¬ 
text Markup Language). But today’s Web¬ 
page builders — from Web Workshop to 



Paint a Web Web Workshop works 
like a drawing-and-paint program. 


Front Page 97 for adults — are almost as 
family-friendly as your favorite word proces¬ 
sor or graphics program. 

How Does It Work? _ 

If you’re building a simple Web page using 
any of the products described below or the 
home-page builder on America Online or 
CompuServe (see “Personal Web Space”), 
you don’t need to know much about how the 
Web actually works. But if you’re curious 
about what’s going on behind the curtain, 
check this out: 

The Web is built on two foundations: 
HTTP (Hypertext Transfer Protocol), a set of 
rules or protocols that defines the way com¬ 
puters communicate with other computers 
on the Web; and HTML (Hypertext Mark¬ 
up Language), the language that allows you 
to build pages on the Web that are attractive 
(with graphics, animations, and formatted 
text) and link to other Web pages. HTML is 
a set of tags that are invisible to readers but 
work to make a Web page attractive and in¬ 
teractive. When you see or build a hot link 
from one page to another, put bold or italic 
text in a Web page, or insert a family photo 
saved in GIF or JPEG format, HTML tags in 
the document tell it where to link and how 
to look. Web builders let you turn text and 


graphics into HTML pages. 

Every page on the Web has its own ad¬ 
dress, or URL (universal resource locator), 
such as www.zdnet.com/familypc. Like a street 
address, a URL is distinct. If you know a page’s 
address (it shows up in the status bar of most 
browsers), you can link to it to see it or to get 
to it from a page you’re building. 

To make the pages you’ve created available 
to everyone on the Web, you save them to the 
server computers of your ISP or commercial 
service provider and get a URL. That way, 
people who want to see your home page can 
connect directly to it. 

How Do 1 Do It?_ 

How you actually go about building a Web 
page or family Web site varies depending on 
the software you choose to use. Below, we 
list your best bets, from the simplest — the 
first two described below turn Web-page¬ 
making into kids’ stuff— to the most full- 
featured and robust. 

>Web Workshop. Web Workshop hides all 
the messiness of HTML programming and 
makes building Web pages as simple as build¬ 
ing a document using a drawing-and-paint 
program. The tools in Web Workshop will be 
familiar to anyone who’s used a product like 
Kid Pix Studio (with drawing and paint tools 
such as paint brushes and text tools). It also 
includes tools specific to the Web: You can 
click on Link to... to add a hot link to another 
document or site if you know its URL, click 
on Voice to add sound, or click on E-mail to 
add a link directly to an e-mail box. You can 
choose from dozens of background graph¬ 
ics from black holes to books, choose from 


What Do 

I Need? 

Get started building your 
family’s home on the Web 

There are several ways to build a family 
Web page, but here’s your basic tool kit: 

0 A subscription to the Internet via a 
commercial online service like America 
Online or an ISP like EarthLink Network 
(see “Connect: First Step”) 

0 Server space (in megabytes) where you 
can store the home page or pages so they 
are accessible to everyone on the Web 
0 Software to build the pages and, if 
you’re connecting via an ISP, some infor¬ 
mation about your Internet connection, 
such as your Internet address, an IP (Inter¬ 
net Protocol address) for your server, and 
usually your user name and password 
0 Graphics and images in GIF or JPEG 
format; text in ASCII format 
0 The gumption to go it alone and an 
openness to learning new skills 


more than 300 fun pictures for decoration 
or hot-linking, or add your own images. 
When you’re ready to publish your pages on 
the Web, Web Workshop freezes each as one 
big graphic with hot links in it and then gives 
you the option of sending it to your ISP’s serv¬ 
er or publishing it to the Vividus Web site at 
www.vividpost.com. Vividus/Sunburst, 888- 
484-8438; Mac and Windows CD, $29.95. 


PERSONAL WEB SPACE 

Commercial services make it easy to put up a Web page of your own 

If you haven’t left the comfy confines of America Online or CompuServe, you’ll find it easy to create 
a family home page using those services’ special tools, templates, graphics, and guidelines. 

With America Online, you need to be using version 3.0 to access the new Personal Publisher 2 to 
create snazzy Web pages with background colors and graphics. Just go to Personal Publisher 2 
(Keyword Homepage) and follow the instructions for creating and uploading the page. Your Web 
address will be members.aol.com/(yourname]/. If you built your own pages with other Web builder 
tools, you can upload them and make them available to everyone on the Web (Keyword MyPlace). 

CompuServe 3.0 for Windows members can use the CSi Home Page Wizard software. To find 
it, click on the Internet button on the Main Menu and go to Our World and then to Publish. Down¬ 
load the wizard, which lets you create a page using templates for home or business and drag- 
and-drop graphics. The publishing wizard will place the page (or pages created with other 
products) in your private online spot at ourworld.compuserve.com/homepages/[yourname]. 

—Eric Griffith 


76 


FAMILYPC FEBRUARY 1997 


































> Creative Writer 2. When you install Creative 
Writer 2, it asks if you want to install the Web 
Publishing Wizard. We recommend that you 
do so. For the extra 1MB of hard disk space 
you’re giving up, you’re gaining a way to 
share your family’s creativity with the entire 
wired world. Click on Web Pages from the 
New Project interface to get to a series of tu¬ 
torials and templates. 

Building a Web page in Creative Writer 
2 is not as simple as in Web Workshop. 
While you can start with a simple template 
and tweak it to suit what you want, you’ll 
get the most value from the program if you 
walk through the tutorials for things like 
Using Page Links (to link within a docu¬ 
ment), Using Internet Links (to link to other 
sites), and Adding HTML Tags. If you want 
to start with a template, you can use all the 
tools in Creative Writer to jazz up your Web 
page without worrying about whether it 
will work on the Web — the program grays 
out the features you can’t use. Microsoft, 
800-426-9400 or 206-882-8080; Windows 
95 CD, $34.95. 

Home-based or part-time businesses need 
to market products and services, and for 
many professionals and small product mar¬ 
keters, the Web is an effective place to do it. 
Several companies will create and host your 
Web site from sketches and pictures that 
you provide (check out Easy Site Web Work¬ 
book, $19.99, from IMV Internet, 408-574- 
0200). But if you’re a do-it-yourselfer who 
wants a product that will step through the 
process on the first go-round and then pro¬ 
vide high-end tools that will match your 
own growing skills, here are a couple of 


commercial products that stand out: 

> Claris Home Page. While Claris offers Web- 
page-building features in its popular Claris- 
Works 4.0 productivity package (Mac disk, 
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From This... to This Be glad 
you’re shielded from HTML tags — 
they look like this (above). 


Page, Microsoft’s Web-page-building offer¬ 
ings for families with a little more experience 
— FrontPage 97 and Publisher 97 — offer 
different levels of Web-page-building sup¬ 
port. For families looking only 
for a tool to build a simple Web 
page or site, the Web Site Wiz¬ 
ard in Publisher 97 offers plen- 


$129, or Windows disk, $79; Claris, 800- 
544-8554), it also offers Home Page 2.0 to 
the family focused on Web-page publishing. 
Home Page has built-in tutorials and sam¬ 
ples and a WYSIWYG (what you see is what 
you get) mode that claims to shield you 
from HTML and directory issues (to build 
a Web page, you sometimes have to store the 
images in one directory and documents in 
another), but it takes some time to learn. Ver¬ 
sion 2.0, which was available only in beta at 
press time, built in some powerful features, 
such as easy table-building (you drag a tab- 
delimited text file into it and it automatically 
creates a table) and support for frames and 
image maps, but it still lacked the range of 
templates that would make family Web-page 
building easy. Claris, 800-544-8554; Mac and 
Windows 95 disk, $79. 

> Microsoft FrontPage 97 and Publisher 97. 

Much like ClarisWorks and Claris Home 



OTHER OPTIONS 

More software and shareware for creating cool Web pages 


ty of power and simple-to-alter templates. 

If you want to really become a Web site 
builder, FrontPage 97 supports all the lat¬ 
est multimedia bells and whistles for ani¬ 
mated graphics, application development 
and controls (Active X and Java), and fun 
effects, while still offering more than 25 
modifiable templates. For families that want 
to build a real Web site for fun or profit 
(especially those that are already using Mi¬ 
crosoft Office products like Microsoft Word, 
Excel, or PowerPoint), FrontPage 97 is all the 
power you need. Microsoft, 800-426-9400 or 
206-882-8080; Windows 95 CD; FrontPage 
97, $149; Publisher 97, $80 street. 


If you’re a committed Netscape Navigator user — as nearly 75 percent of Web users are—you 
can download or purchase Netscape Navigator Gold (www.netscape.com; $49.95), which includes 
a Web page builder. The tools in Navigator Gold are similar to the tools available in other programs, 
and Netscape offers online tutorials to building pages, as well as dozens of templates. Just log on 
to Netscape’s home site with Navigator Gold and, under the File menu, select New Document and 
From Wizard or From Template. (The forthcoming Netscape Navigator 4.0 builds in the page¬ 
editing tools.) 

Alternatively, since the first Web sites were rigged together using homemade tools, Web¬ 
page building is a fertile area for shareware and freeware. A short list of a few of the most 
popular would include HotMetal Lite, Hot Dog, and Home Site. They all take more time to learn 
and tweak than the commercial products, but most are cheaper and all are free to try out. For a 
wide assortment of rated and downloadable Web-page-builder programs, check out the ZDNet 
Software Library at www.hotfiles.com and click on the Internet icon. 


Just Do It_ 

Now that you know the basics — how Web 
publishing works and where to turn for easy- 
to-use products that can help — you can 
make building the family home page on the 
Web your next weekend project. 

Preston Gralla is a frequent contributor to 
FamilyPC and the author of Online Kids: A 
Young Surfer’s Guide to Cyberspace (John 
Wiley & Sons) and How the Internet Works 
(ZD Press). 
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And hey, 
it's networkable. 


You’re sitting at your desk. And you’re bored. Bored, bored, bored. Now imagine you’re sitting 
at your desk taking hairpin turns through dirt and mud. Massive bumps send you flying into orbit. 

And you better anticipate the next curve or you’re gonna get to know the side of a mountain a little 
too well. Ahhh... there’s nothing quite like the off-road racing experience of Sega Rally Championship 
for the PC. There’s even head-to-head network play. So, c’mon, you get a little time off for lunch - 
go find some buddies and let them eat your dust. 



Check out our demo at www.sega.com/segapc 

SEGA is registered in the U.S. Patent of Trademark Office, (pretty impressive, huh?). SEGA Entertainment, SEGA Racing and Sega Rally Championship are trademarks of SEGA.©1996 SEGA, 
P.O. Box 8097, Redwood City, CA 94063. All rights reserved. Every single one of 'em. Order a game by calling 1-888-SEGA-SALES (or just call to say "hi," our operators love that). 







Check out these fun products! This selection is designed 
to let you have more creativity and PUN with your PC, 
from color printing to compiling your family history! 


Color QuickCam 

The first low cost digital color camera for your computer! Color QuickCam plugs 
right into your computer for brilliant color pictures and video. Everything you 
need is in the box. Just plug it in, and after a few minutes you’re taking 
brilliant color pictures and making videos without additional interface cards or 
software ad-ons. Since Connectdx QuickCam was introduced in 1994, hundreds 
of thousands of computer users have made QuickCam the most popular 
camera for personal computers! _ _ 

* SUB] „ ~ 


SeanMati Color 2000 CSSS 

Unleash your creativity! Continuing the award-winning Scan Man Color tradition, this compact scanner takes advantage of 
\ \ Win95’s power to give you great, high-quality results, without taking up much desk space. 

Just plug and play, ScanMan scans color, gray scale, or black &? white images and text directly into applications, and auto- 
matically merges multiple scans into a single image. Hot only that, ScanMan Color 2000 includes Adobe Photo Deluxe and 

Xerox TextBridge OCR software, for easy manipulation of your images. ,-, t -. t -. 

178004 (Win95,CDl - $129.95 8+ ® 

Corel Print House & Photo House ^ 

The Ultimate All-Around Graphics Pack! a eganaanMiwui ".rTM-* 4 — 

Novice or Expert, design unique and personalized greeting cards, stationery, banners, certifi- ' ;' ;1 ! ’ m *4^ 

cates, business forms, signs, recipe cards, calendars, photo album pages, and more, in a few S“ r i . .. . , „ y ,. ... - - 

simple steps. With thousands of samples, clipart images, photos, phrases, fonts, and more, - - *JftK!3Hir FT nwV 

Corel Print Sc Photo House’s comprehensive set of powerful drawing and photo-editing tools is * ' i nSJjjS »y, H 

perfect for all your home, office, or small business prqjects. _ | _^ I 81,1m., ' w' 

353044 NEW! Print House & Photo House (Win95/Windows,CD) - $49.95 I 1Q+ | I Eg I [HI > m, 1 | If . •**» i 


Store all your family history info, while making it educational and fun! The Complete Family 
History Solution, award-winning Ancestral Quest combines a powerful genealogy program with 
advanced multimedia scrapbook features! Designed to be powerful — yet simple to learn, .— 

Ancestral Quest has everything you need to easily and eqjoyably collect and print your fami 12 
toiy data — you’ll love the elegant reports and multimedia “shows” you can share with yomj ag 
ly and friends! j- 

632001 (Wjn95/Wjndows,Cpi - $34.95 B 


Expert Consultation Satisfaction Guarantee 


TEC Direct The Edutainment Catalog 


www.edutainco.com or email us at EdutainCo@aol.com 
P.O.Box 21330, Boulder, CO 80308 303444-3700 Fax 800-226-1942 
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Kai’s Power Goo 
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“Goo Rocks, Buy 1 
i It Immediately!” 

\ -Interactivity 


HUH 11 


F you don’t see it here, please call us toll-free for information and 
tricing on all of the best-selling software titles for your whole family! 

shipping & handling for one item, and $1.00 for each additional item! 2 Day Delivery available within the continental 
an additional $2.95. If you have questions about your hardware compatibility, or are looking for a specific title, please 
call! We offer thousands of non-violent Edutainment titles for children and adults on diskette and CD-ROM. 

Call to receive our FREE Catalog! School purchase orders are welcome! 


’ Superpak 

ikey, Curious George for fun and adventure in this great software 
fits: Curious George Early Learning Adventure. Curious George ABC 
i Visits the Lake! Featuring the award-winning madcap antics of the 
h title’s self-paced, multi-level learning activities provide an unbeat- 

games, including the Jukebox Sing-Along with 6 original songs you 
frl Learn upper and lowercase letters in ABC Adventures, as you 
y, and the airfield with George. Race boats, fly kites, and take a 
rious George Visits the Lake. Print out your adventures with 
■ious George storybook binder included in the package! Plus you 
: don. 

:,CD) - $59.95 

























Expert Consultation Satisfaction Guarantee 
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CoSor QuickCam_ 

The first low cost digital color camera for your 
right into your computer for brilliant color pict 
need is in the box. Just plug it in, and after a _ 

brilliant color pictures and making videos Witt CITY 

software ad-ons. Since Connectix QuickCam v 
of thousands of computer users have made Q Pleat 
namera for npranna.l nnmmitsrs! 


ScanMan Color 2C 

Unleash your creativity! Contir A 
Win95’s power to give you gret 
kJust plug and play, ScanMan 
matically merges multiple scar 
Xerox TextBridge OCR softwai 
(Win95,CDl - $12! 


Corel Print House & Photo Hoi 


The Ultimate All-Around Graphics Pack! 

Novice or Expert, design unique and personalized greeting card" 
cates, business forms, signs, recipe cards, calendars, photo alb 
simple steps. With thousands of samples, clipart Images, photo 
Corel Print & Photo House’s comprehensive set of powerful dr 
perfect for all your home, office, or small business projects. 
353944 NEW! Print House & Photo House 
353943 Priot House (Wiu95/Windows,CD) 



Ancestral Quest 2.0 

Store all your f amily history info, while making it educational and fun! The Complete Family 
History Solution, award-winning Ancestral Quest combines a powerful genealogy program with 
advanced multimedia scrapbook features! Designed to be powerful — yet simple to learn, 

Ancestral Quest has everything you need to easily and enjoyably collect and print your famij 12+ - gw 
tory data — you’ll love the elegant reports and multimedia “shows” you can share with you j age | - |y!Ssl 
]y and friends! i — i i — i 

632001 (W;n95/WindOWS,Cp) - $34.95_ fa * 


632002 (Wm95/Wiodows]Diskette) - $29.95 


ordering isso easy CALL 1-800-338-3844 


The Edutainment Catalog 


www.edutainco.com or email us at EdutainCo@aol.com 
P.O. Box 21330, Boulder, CO 80308 303-444-3700 Fax 800-226-1942 
















ATburof 


Is, HyperStudio lets everyone successful- 
on disk, CD-ROM, and the Internet! 

. projects or Mom and Dad use it to cre- 
-Studio is the only make-your-own multi- 
rpers and fourth graders! 


®ii 


Enter a world of laughter and learning with Ozzie 
and his silly scientist friends! Astronomy to botany, 

I exciting music and captivating animation lead to dozens 
I of curriculum-based activities that provide a solid 
■foundation in the basic scientific principles. 

281005 (Win95/Wmdaws/IV1ac,CD) - $19.95 _y 


Vjc^NEWL 


Free Technical Support 


Low Prices 


SoftwareVYour Family Will Love 


HyperStudio 


an® 


James Bond. The name says it all: explosive 
l, stunning women, incredible missions, unforget- 
vjUains, and out-of-this-world cars and gadgets, 
experience the lethal, yet seductive world of 007 
)s! Premier video, breath-taking CD-quality 

Bond lore ever assembled! Plus, for a limited time, 
the blockbuster video Goldeneye FREE! 

.^02003 (Win95/Windows,CD)-$M.95 | 12+ |W] IWI 

^"Warning: Mature Content: Discredion Advised ! «* l»“j «! 


Chitty Chitty Bang Bang’s 
Adventure in Tinker Town 

Put the pedal to the metal behind the wheel of 
MGM/UA’s Chitty Chitty Bang Bang on a delightful 
musical journey through Tinker Town — a magical 
world which teaches how things workl Film-quality 
animation, colorful graphics, and original music 
combine with multi-disciplinary interactive learning 
for a true multimedia experience you’11 return to 
again and again! 


Ozzie’s 
,v Science 


Sill 


Kai’s Power Goo 

GOO is Fun! GOO is Versatile! GOO is 

Turn still-pictures into “liquid” on 
your screen. Think digital plastic 
surgery! Smear, smudge, move, and 
nudge in real-time. Blend pictures 
together, make “GOOvies,” screen 
savers, web pages, t-shirts, greeting 
cards.... So SIMPLE to use, whether you're 
4 or 104, it’s LIQUID ENTERTAINMENT! 


If you don’t see it here, please call us toll-free for information and 
pricing on all of the best-selling software titles for your whole family! a 

Only $3.95 shipping & handling for one item, and $1.00 for each additional item! 2 Day Delivery available within the continental vs 

US for an additional $2.95. If you have questions about your hardware compatibility, or are looking for a specific title, please 
call! We offer thousands of non-violent Edutainment titles for children and adults on diskette and CD-ROM. 

Call to receive our FREE Catalog! School purchase orders are welcome! 


Curious George 
Young Readers’ Superpak 

Join everybody’s favorite monkey, Curious George for fun and adventure in this great software 
bundle! You get THREE products: Curious George Early Learning Adventure, Curious George ABC 
Adventure and Curious George Visits the Lake! Featuring the award-winning madcap antics of the 
world’s best-loved monkey, each title’s self-paced, multi-level learning activities provide an unbeat¬ 
able foundation for active pre-readers. 

Go to the Arcade to play 5 fun games, including the Jukebox Sing-Along with 6 original songs you 
can play in your audio CD player! Learn upper and lowercase letters in ABC Adventures, as you 
visit the zoo, the lake, the bakery, and the airfield with George. Race boats, fly kites, and take a 
high-flying balloon ride when Curious George Visits the Lake. Print out your adventures with 
George and keep them in the Curious George storybook binder included in the package! Plus you 
I also get a 3” Curious George plush doll. 

D) - $59.95 
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FAMILYTESTED SOFTWARE 


Photo 

Magic 

Family testers 
focus on a new breed 
of photo-editing software 

As computers GET more powerful, the list of things you can do with 
them grows. Photo editing — the art of manipulating digital images 
— was once the domain of high-powered PC systems and expensive 
and complicated software. Now, a new breed of photo-editing software 
is designed expressly for families. Behind the simple interface lies so¬ 
phisticated features that let you do everything from adjust color intensity 
to apply elaborate special effects. The six packages families tested ex¬ 
hibit technical prowess, but they do it without sacrificing ease of use. 
g All of the packages make it easy to work with scanned images, im- 
s ages from digital cameras, or images saved in a number of file formats. 

5 Photo-editing software lets you remove red-eye; sharpen, blur, stretch, 

= and enlarge parts of an image; crop out unwanted parts of photos; add 
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captions; and more. In addition to these tra¬ 
ditional photo-editing capabilities, you can 
create personalized photo-based projects 
— ranging from framed portraits to col¬ 
lages and banners to invitations and calen¬ 
dars. The templates that accompany these 
programs are designed by professionals and 
yield professional results even for the 
nonartistic. 

Adobe PhotoDeluxe 
packs the most into a 
product with built-in, 
easy-to-make family proj¬ 
ects, plus the capability to 
create your own projects 
with a well-rounded selec¬ 
tion of image-editing tools. 

Photoimpact offers more 
sophisticated photo-edit¬ 
ing functions (with a steep¬ 
er learning curve) than 
PhotoDeluxe — clearly a 
choice for those who in¬ 
tend to become more immersed in photo 
editing. EasyPhotoReader combines hard¬ 
ware (in the form of a digital photo scanner) 
with its simple DesignWorks software — a 
one-stop-shopping solution. 

MGI’s PhotoSuite is the most ambitious 
of the products in terms of assorted tools and 


effects, but all but the most dedicated will 
find it overkill. Microsoft’s Picture It has 
fewer photo-editing capabilities than Photo¬ 
Deluxe, but it has impressive built-in tem¬ 
plates. An online link to Kodak provides 
an easy way for you to get high-resolution 
prints of your projects. And for sheer fun, 
we looked at the one-of-a-kind Kai’s Power 
Goo, which lets you ex¬ 
press your creativity as 
you apply wacky effects 
to your favorite family 
photos. 

What are families 
doing with photo-edit¬ 
ing software? You name 
it. Some want to take a 
shoebox full of snap¬ 
shots and organize them 
on disk. Others like in¬ 
serting photos into the 
family newsletter. At 
FamilyPC we have a 
great time “gooing” the faces of our staff, 
sending birthday cards and birth announce¬ 
ments, or turning out calendars with a photo 
on each month. When you work with fam¬ 
ily photos, the notion of personal comput¬ 
ing becomes richer than ever. These products 
represent the software to get you there. 



METHODOLOGY 

FamilyTested scores for the software reviewed in 
this issue are based on the experiences of 747 
parents, teachers, and kids. Families used the soft¬ 
ware for two to four weeks and filled out evalu¬ 
ation forms that we tabulated and analyzed. 
Programs that score 85 or higher overall receive 
a FamilyPC Recommended seal. 

Scores for photo-editing software are based 
on the following criteria: Satisfaction (25%) rates 
how well testers felt the program performed its 
specified tasks; Ease of Use (20%) rates how easy 
it is to install and use the program; Long-Term 
Value (20%) rates how long a family said it would 
use the software; Features (35%) rates the qual¬ 
ity and quantity of the program’s tools. 

Scores for education, creativity, and enter¬ 
tainment software are based on the following cri¬ 
teria: Fun (30%) rates how much fun a program 
is, according to kids; Ease of Use (20%) rates 
how easy it is to install and use the program; Re¬ 
play Value (30%) reports how long a family said 
it would use the software; Education (20% for 
education) judges the educational value of a pro¬ 
gram according to teachers and parents; Cre¬ 
ativity (20% for creativity software) rates how 
well a program inspires a child’s creative urges; 
and Entertainment (20% for entertainment) 
rates the overall game play, graphics, sound, 
and story line. 


Of ABCs and BMPs 


Like all aspects of computing, photo editing 
has its own alphabet soup of acronyms. 
Some of the most important ones relate to 
formats in which you can save files. Here is 
an introduction to common file formats used 
to save digital images. 

BIT MAP 

Several file formats, including BMP, PCX, and 
PICT (on the Mac), store information about bit 
maps. These simple formats used in paint- 
style graphics programs are good for storing 
clip art, but they contain no built-in compres¬ 
sion and so produce large files that are not 
efficient for storing photographs. They are 
useful for computer art projects like screen 
savers and wallpaper. 

GIF 

GIF, or Graphics Interchange Format, was first 
developed for exchanging graphics on Compu¬ 
Serve. Since it is not tied to any particular 


operating system or screen resolution and it 
stores image information in a compressed 
form, it is commonly used to store and deliver 
images over the Internet. 

JPEG 

JPEG stands for Joint Photographic Experts 
Group and is named after the folks who 
developed the standard. It can compress a 
color image to about one-twentieth of its 
original size, so it is often used for placing 
photos on the Web or sending them by e-mail. 
JPEG is a good format to store digital pictures 
in, but beware of applying too much compres¬ 
sion (which is often selectable off a menu), as 
it can affect the quality of the image. 

TIFF 

The Tagged Image File Format was developed 
by Microsoft and Aldus for storing bit-map 
graphics. Since you can compress TIFF images 
and exchange them between DOS/Windows 


systems and Macs with relative ease, this is a 
good file format for storing digital photos. 

PHOTO GO 

A proprietary format developed by Eastman 
Kodak, Photo CD lets you store digitized 
photographic images on a CD-ROM and then 
read them into a graphics program in one of 
several resolutions. 

FLASHPIX 

This new file format, developed by Kodak, 
Microsoft, Hewlett-Packard, and Live Picture, 
stores images at very high resolutions. Unlike 
other high-res formats, however, which need 
lots of memory and computing horsepower to 
work with, FlashPix lets you make changes to 
a low-resolution image, and the changes are 
applied to the high-resolution image when you 
save the file. This greatly speeds up what 
used to be a very slow process and still gives 
you high-quality printed images. 
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Photo-Editing Software 



Kai’S Power Goo blendpicturestogethertosendthemtoeven 

greater heights of deformity. You can also 
output your series of images as a movie file, 

Ease of Use .88 which looks like a special effect you might 

| Long-Term Value.88 see on ^TV. 

| F eatures . 8 5 The program comes with a library of 170 

Family Feedback images, including photos of politicians, car- 

SuggefedlgesJand up toon characters ’ and famous P aintin g s - such 

as the Mona Lisa. The real fun, though, 
comes when the kids get to see their parents 
Kai’s Power Goo lets you take images — — and the parents get to see their kids — 
scanned photographs, Photo CD files, video- all bent out of shape, 
capture images—and stretch, smear, nudge, To get your photos into the computer, 

smooth, grow, and shrink them. In short, you can scan them in (or have them scanned 
for you, which many copy shops 
will do); have your film devel¬ 
oped by a company that puts 
them on disk or CD; or use a dig¬ 
ital camera. (This procedure is 
the same for any of the programs 
reviewed here.) 

Some testers complained that 
the program required 8MB of free 
RAM to operate, but most had a 
blast “Gooing” everything in sight. 
“The technology is incredible, and 
the kids thought this software was 
Goo Times Power Goo lets you warp the hysterical,” said Diane Pease from 

digital world as you see fit. Exton, Pennsylvania, the mother 

of Alexandra, age eight. 

Power Goo lets you hold up a digital fun- MetaTools, 800-472-9025 or 805-566-6200; 
house mirror to any image you place under Mac and Windows CD, $49.95 street. 
its spell. That explains why this digital romper 

room was such a success with the 38 parents AdOb6 PhOtoDfil UXG 
and kids who tested it. 

The program is a breeze to use once you 
get a handle on its hip and unique inter¬ 
face, which features two rainbow ai 
colored buttons. Power Goo relies on some 8 
sophisticated programming algorithms to \ 
make the special effects applied to images 
take hold in real time as you move your T 
mouse. Most other software forces you to 1 
wait as effects are applied. 

“I liked the fusion room, because I could 
put human features on a car,” said 12-year- 
old Jules Kroehl from Littleton, Colorado. 

As Jules suggests, with Power Goo you a 




Satisfaction.84 

Ease of Use.83 

Long-Term Value.86 

Features.90 

Family Feedback 

What They'd Pay: $54 
Suggested Ages: 10 and up 


e creator of Photoshop, Adobe has 
long been the king of professional photo¬ 
editing software. Now, Adobe sprinkles its 
magic on families. PhotoDeluxe has many 
of the capabilities of its powerful profession- 



Full-Color Fun PhotoDeluxe has the 
most features and the greatest flexibility. 


al ancestor while hiding the complexities. 

How well has Adobe succeeded in mak¬ 
ing PhotoDeluxe both accessible and useful 
for a lay market? According to Patricia Sca- 
velli’s seven-year-old son Kurt from Colt’s 
Neck, New Jersey, “It was cool making my 
friends look weird. I bet my grandma would 
have fun using it, too.” Absent are the mind- 
boggling menus with layer after layer of 
choices, and the sea of floating palettes com¬ 
mon to “high-end” graphics software. In 
PhotoDeluxe there are mostly buttons to 
click and steps to follow. 

PhotoDeluxe’s Guided Activities section 
is the main entry point to the program. It 
takes you step-by-step through a range of 
projects, including cards, flyers, covers, and 
signs. You can add decorations, frames, and 
text to your pictures and create profession¬ 
al-looking designs in minutes. If you need 
to fix a photo, detailed, sequential instruc¬ 
tions help you touch it up. You can adjust 
the colors, get rid of red-eye, and play with 
the contrast and brightness. 

PhotoDeluxe also features the On Your 
Own section, which lets you experiment 
with a collection of image-editing tools 
housed in a friendly interface. Here you can 
crop, retouch, or restore the look of cher¬ 
ished family photos that are dusty and 
scratched — or, just for the heck of it, plonk 
your head onto a movie star’s body. 

In general, our 40 testers were impressed 
by Adobe PhotoDeluxe. “This is a great 
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product to create unusual and fun pictures 
from existing photos or ones you take,” said 
Mickey Howard from Lincoln, Nebraska. 
Adobe, 800-888-6293 or 408-536-6000; Mac 
and Windows CD, $49 street. 

Photoimpact 3.01 with 
WebExtensions 




ever, which automatically 
straighten, crop, and improve 
the quality of your photos. If 
you don’t like the results, it’s no 
problem: Photoimpact has up 
to 99 levels of undo. 

Photoimpact’s interface is 
very visual, which simplifies 
many image-editing functions. 
For example, EasyPalette pro¬ 
vides panels of visual samples 
for special effects, styles, tex¬ 
tures, and gradient fills that you 


Family Feedback 

What They'd Pay: $80 
Suggested Ages: 14 and up 

Whether PhotoImpact overwhelms you 
with its considerable capabilities or excites 
you with its potential, one thing’s for sure 
— it will have an impact. 

For the most part, our testers agreed with 


single mouse click. The program 
also includes paint and drawing tools. 





w W 
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Scan Package The EasyPhoto har 
ware bundle provides a simple scannii 

dware/soft- 
ig solution. 


scanner about the size of a chunky paper- 


Photolmpact Album is no less impressive back novel, which attaches to your PC’s par- 


than the parent program. With it you i 
manage up to 65,535 thumbnail images in 
each album; add identifying text; or anno¬ 
tate thumbnails with voice, animation, or 
video. PhotoImpact also comes with a sec¬ 
ond CD-ROM called WebExtensions that in¬ 
cludes a Web imaging toolkit. 

Testers were suitably impressed. While 
they cautioned that PhotoImpact is not for 


allel port. You can continue to operate any 
printer you have attached by using a special 
connector that comes with the product. 
(Any of the programs here lets you import 
images captured using scanners, but testers 
liked the idea of the inexpensive EasyPhoto 
hardware/software bundle.) 

Scanning a photo is about as complicated 
inserting a card into an ATM slot: Align- 


the faint of heart, they felt the time spent ing it with two guides, you feed the photo ir 
learning it would be repaid through strik- the front (5 by 7 inches is the maximum 


a ing images that have a truly personalized photo size), and as it comes out the back, the 


touch. “Its easy-to-navigate interface o 


mned picture appears on your screen. With 


pled with powerful tools make Photolm- the accompanying software, you c; 

ceptional software package,” said your scanned photos into Galleries and then 


Lights, Camera, Impact Photo¬ 
Impact gives a visual representation of 
special-effects options. 

Art Cole from Woodbridge, Virginia, who 
said that using PhotoImpact made him feel 
like “a kid in a candy store.” 

The reason for Art’s bug eyes is that 
PhotoImpact has so much to offer it’s hard 
to know what to try first. Clearly, it is the 
most ambitious and comprehensive (and 
difficult to master) of the products we test¬ 
ed. In brief, however, PhotoImpact con¬ 
sists of a sophisticated photo editor, a 
multifaceted image manager called the 
Album, and four utilities. 

You can set up PhotoImpact in Basic, In¬ 
termediate, or Advanced modes. Each suc¬ 
cessive mode makes more tools available. 

PhotoImpact doesn’t guide you through 
projects step-by-step, like PhotoDeluxe, for 
example. It does offer help with some basic 
tasks through its AutoProcess Tools, how- 


John Mlyniec from Rochester, New York. 
Ulead’s iPhotoExpress, which should be 


nipulate them in a variety of simple ways, 
is well packaged,” said Keil Morek 


available by the time you read this, will from Oak Lawn, Illinois, the father of Zak, 
feature similar tools and a family-friendly age six. “The simplicity of the software 


interface. 

Ulead Systems, 800-858-5323 or 310-523- 
9393; Windows 95 CD, $99 street. 

EasyPhoto Reader 
with DesignWorks 


worked well with the ease of use of the sc 
ner. Even computer-phobic people we 
showed it to watched and eventually played 
with the software.” 

With DesignWorks, the image editor that 
comes with the EasyPhoto Reader, you can, 
for example, automatically place photos into 
frames of different shapes and sizes and then 
resize and rotate them. Our 26 testers 
thought this feature, called SmartFrames, 
was pretty neat and made a very fiddly op¬ 
eration simple. 

The program provides a link to Microsoft’s 
WordArt utility (though it doesn’t come 
with WordArt), so you can create some fun 
EasyPhoto removes one of the biggest ob- text effects to use with your photo design. You 
stacks to using photographs on your PC: get- can even record and add sounds to your 
ting the darn things into it in the first place, projects. This is useful when using the pro- 
EasyPhoto achieves this by including in gram’s slide-show feature, which lets you 
its package the EasyPhoto Reader, a color create slide shows and send them to friends 
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and relatives, who can play them back even 
if they don’t have EasyPhoto software. 

Testers were underwhelmed by the limit¬ 
ed number and poor quality of templates of¬ 
fered; they felt you’d be better off making 
your own in a separate art program and im¬ 
porting them into DesignWorks. Similarly, the 
clip art provided is limited in number and va¬ 
riety, although testers found it easy to resize 
and rotate the artwork. 

If you want step-by-step help creating 
projects, look to PhotoDeluxe. But if, like our 
testers, you are happy using other resources 
: to adorn your family photos — and you 

l want a very easy way to get photos into your 

PC and keep them organized — EasyPhoto 
is a good choice. 

Storm Technology, 888-438-3279 or 415-691 - 
6600; Windows CD, $199. 

Picture It 



Suggested Ages: 13 and up 


With Picture It, you don’t need to know 
a thing about photo editing to make great¬ 
looking projects using your family photos; you 
just need to be good at following directions. 

Picture It does most of the work for you. 
The easy-to-follow interface presents six basic 
operations in a series of step-by-step tasks. Get 
It lets you bring a photo into the program. 
Prepare It lets you edit and add effects. De¬ 
sign It gives you a choice of three types of proj - 
ects in which to use your photos: photo 

Picture This An online link to Kodak 
gives you high-quality output options. 



collages, greeting cards, and calendars. Frame 
It lets you add a decorative border. Just Add 
It gives you online access to Kodak’s Web 
page, where you can download more frames 
and borders. Share It lets you print, send 
photos or slide shows to friends electronically, 
or upload your files to Kodak and have them 
printed and mailed to you. 

Picture It takes the difficulty out of many 
complex photo-editing operations. For ex¬ 
ample, in the Change Text Color area you 
can make the color of any text you use in 
your project complement the colors in your 
picture. All you have to do is click on a color 
in the picture you want the text to be and 
watch as Picture It performs its magic. 

One of Picture It’s slickest capabilities is 
its Smart Edge Finder, which is the best so¬ 
lution among the photo-editing programs 
reviewed here to trace parts of a photo. This 
makes it easier, for example, to cut the kids 
out of a photo with a dull background and 
place them against a more appealing one. 
The product also has a technical advantage 
in its use of a new file format called Flash¬ 
Pix, which allows you to obtain extremely 
high resolution output if you have access to 
special printers like the ones provided in 
the link to Kodak. 

Included on the CD-ROM are hundreds 
of backgrounds, frames, collages, and tem¬ 
plates for major occasions from baby 
showers to holidays. There are also Kodak- 
designed templates you can personalize and 
use with your own photos. You can send 
your finished files to Kodak via the Internet, 
and for between $5 and $20, Kodak will 
print the files on photographic paper or cre¬ 
ate custom gifts such as wine labels, video 
covers, and photo albums. 

Another advantage of the FlashPix file 

_ format is that it saves any edits you 

make as a separate but linked file. This 
means you can make changes without 
altering the original photo. So if you 
have added text to a photo, you can 
later reopen the file and just remove 
the text “layer” and change the mes¬ 
sage without affecting anything else. 

While they at times yearned to be 
able to freely edit their photos, most 
testers appreciated Picture It’s capa¬ 
ble guidance and for the most part 
were pleased with the results. 

“The tools were easy to use,” said 
Tami Percle from McLean, Virginia, 


the mother of Tyler, age six. “Picture It is 
great and will be very useful as we use dig¬ 
ital photography more and more.” 
Microsoft, 800-426-9400 or 206-882-8080; 
Windows CD, $79.95. 

MGI PhotoSuite 

Overall: 82 (Satisfaction: 83; Ease of Use: 

74; Long-Term Value: 85; Features: 84) 
Family Feedback What They’d Pay: $48; 
Suggested Ages: 12 and up 
MGI PhotoSuite provides you with an 
impressive collection of tools to edit, cap¬ 
ture, catalog, and transform your photos. 
And that, according to our testers, proved 
to be its downfall: They felt it had too many 
options for most families. PhotoSuite does 



Sweet and Sour PhotoSuite has tons 
of tools but a steep learning curve. 


indeed boast a considerable range of capa¬ 
bilities: photo editing and effects; image 
capture (grabbing an image from your com¬ 
puter screen); photo slide show; and photo 
album and cataloger for organizing photos. 

PhotoSuite has quite a few sophisticated 
tools to apply to images. With the Lens Ef¬ 
fect Kit, for example, you can create effects 
such as fog, smoked glass, glamour, sepia, 
moonlight, tan, and more. Other special ef¬ 
fects include emboss, mirage, swirl, mosa¬ 
ic, and splatter. You can even add word 
balloons to photos. 

Our 25 testers said the Album feature is 
great for managing photos and that the 
card, poster, and calendar templates were 
very good, especially for children. But for 
busy families, they felt PhotoSuite was too 
much of a good thing. “This is a good prod¬ 
uct if you intend to do a lot of work with 
pictures and photo alterations,” said Gre¬ 
gory Grant from Lincoln, Nebraska, the fa¬ 
ther of Cara, age 11. “But as an everyday 
tool, it’s excessive.” 

MGI Software, 888-644-7638 or905-764-7000; 
Mac and Windows CD, $49.95 street. 
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Education and Creativity 


Where in the World is 
Carmen Sandiego 3.0 

Fun.87 

Ease of Use.92 

Replay.89 

Education.89 

Family Feedback 

What They'd Pay: $38 
Suggested Ages: 8 and up 


Although it seems that no one will ever 
keep pace with super-crook Carmen San¬ 
diego, Broderbund is going all out to keep 
pace with the demands of players for cool¬ 


er multimedia, enhanced game play, and 
more educational content. 

Gone are the static backgrounds of for¬ 
mer versions. Instead, junior crime-fighting 
takes place inside 360-degree panoramas 
with beautifully detailed backgrounds. This 
gives kids more of a videogame feel. 

For the first time, the program features 
a real “Chief,” represented by the video per¬ 
sonage of Lynne Thigpen, who plays the 
same character on the PBS television version 
of the game. 

ACME Good Guides, also making their 
first appearance in this CD-ROM, are ani¬ 
mated characters who take players on guid¬ 
ed tours and provide them with interesting 
geographical and cultural facts. Each Good 


Guide covers a particular area of interest 
reflected by their names. For example, Dee 
Plomassy, fluent in 17 languages, is an ex¬ 
pert in political systems and economies. 

Also notably new is an extensive database 
covering 50 countries. It features essays 
from the National Geographic Society, as 
well as flags, maps, videos, and photographs. 
Kids can access the database at any time 
during the game. 

The sleuthing that is the heart of Car¬ 
men Sandiego is essentially unchanged: Car¬ 
men and her 39 henchmen steal unlikely 
objects —- like Mahatma Ghandi’s glasses or 
the key to China’s Forbidden City— and it 
is your job to catch the das¬ 
tardly deed-doers by traveling 
to various countries based on 
clues you gather from ques¬ 
tioning tourists or from objects 
you find along the way. 

The clues must also describe 
the crook’s appearance, which 
you need to know in order to 
get a warrant issued for his ar¬ 
rest. For example, during one 
assignment a slip from a dry 
cleaner says, “Widen pants 
waistline by six inches,” giving 
a sizable clue about your quar¬ 
ry’s girth. 

As your child asks questions, 
he can’t help but learn things — for exam¬ 
ple, that Bahasa Indonesia is a Mayalan lan¬ 
guage that uses Arabic, Portuguese, Chinese, 
Dutch, Spanish, and English words. 

Our 34 testers put all the clues together 
and determined that this new version of 
Where in the World is Carmen Sandiego? 
is the best yet. 

“This is the third version of Carmen 
Sandiego we’ve owned and it keeps getting 
better,” said Joseph Madsen from Newton, 
Massachusetts, the father of Miriam, age eight. 
Broderbund, 800-521-6263 or415-382-4700; 
Mac and Windows CD, $39.95; ages 9 and up. 


Pizza Pi Kids learn fractions and 
more in Interactive Math Journey. 


Interactive Math 
Journey 


Tallycat is your child’s guide through 
a colorful, animated learning environment. 
Interactive Math Journey contains a full 
curriculum — 25 sequenced activities — 
designed to move kids from basic math, in¬ 
cluding addition and subtraction, to more 
advanced concepts and skills, such as frac¬ 
tions and place value. 

Underlying the pursuit of math skills is 
Tally’s quest for the elusive Math Magician. 
As your child helps the counting cat in this 
task, she visits 10 Math Lands, two each for 
Patterns & Shapes, Addition & Subtraction, 
Measurement, Fractions, and Multiplica¬ 
tion. Your child earns a souvenir when she 
completes a Math Land that enables her to 
move on to the next Land. 

In Level 1, concepts are explained through 
interactive stories called Math Tales. In one, 
called “More or Less—A Sugarcane Mess,” 
your child must help Simon the sugarcane 
farmer carry just the right number of sugar¬ 
cane stalks. Kids then move into Math Ex¬ 
plorations, hands-on activities that further 
reinforce these concepts. 

“The children had a lot of fun playing 
with the shape and pattern quilts,” said 


Carmen Get It A new interface and large data¬ 
base will keep crime fighters happy. 
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Rand McNally! 


TripMaker is your all-in-one solution 
for planning car trips in the U.S., 
Canada and Mexico! 


With StreetFinder; finding an 
address or street has never been 
easier or more accurate! 


* Access our web site for online data specifically 
related to your trip, including road conditions, 
weather, and attraction information. 

* Explore interactive maps 
on national parks, includ¬ 
ing camping information. 

* Get Free Film with specially 
marked TripMaker packages! 

* Save your personal profiles - TripMaker 
remembers your driving and attraction preferences. 

* Includes both Windows 95 & Window 3.1 versions 
on the same CD. 



• Search over 1,000,000 businesses by name or address. 

• Connect to the Rand McNally web site for access 
to road construction, weather updates, seasonal 
events, and other travel-related sites. 

• Explore interactive airport maps for detailed terminal 
and airline information. 

• Create customized maps using eleven colorful design 
styles and drawing tools. 

• Import your business or personal address databases 
to view their locations on the maps. 

• Includes both Windows 95 & Window 3.1 versions 
on the same CDs. 


4FLM462 


#RAND M9NALIY 

Visit our website at http://www.randmcnally.com or call 1 -800-67 1 -5006 for more information. 







Your guide to the best golfing 
on tiie islands. 


EASYPHOTO 
THE EASIEST WAY TO PUT MOR 

INTO EVERT 

Daddy's Princess I 

I* 
























i "WOW," "HEY" AND "COOL" 
MING YOU DO. 



Whatever you’re doing — whether it’s adding your daughter’s lovely face to 
the front of a t-shirt or putting out your family newsletter— it’ll be more memo¬ 
rable, more impactful, and more effective, with photos. 

And the easiest way to add photos to almost anything is with the EasyPhoto 
line of scanners. ^ 

Everything about EasyPhoto is, well, easy. ^ 

Getting your photos into your computer, cropping, 
editing, even removing “red eye,” is as simple as men computer magazines test 

... , . photo scanners, EasyPhoto steals 

talking about it. the show. 

And thanks to our ClearScan™ and ClearPrint technologies, your photos 
come out just the way they went in. With sharp details, and vivid colors. 

See EasyPhoto scanners in person at CompUSA, Circuit City, Staples and 
other fine retailers. Or drop in on our web site at www.easyphoto.com/storm/ 


You can also call us toll-free at 888-GET-EASY for a free trial CD. 
EasyPhoto. The easiest way to get photos into a computer, period. 
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Suzanne Biga from Eatontown, New Jersey, 
the mother of Brian, six, and Stephen, four. 
“It was fun for me because they learned about 
unfamiliar shapes and pattern symmetry.” In 
this activity, called Quilting Bee, your child 
manipulates triangles, squares, oblongs, poly¬ 
gons, and other shapes to make a quilt that 
matches the half that’s already completed. 

The five Level 2 Math Lands each feature 
a Math Challenge. In one, kids must figure 
out the height of the passengers and fit them 
into train cars. Level 2 activities include fill¬ 
ing in holes in an igloo with geometric 
shapes, and working with fractions to fill 
glasses with juice. 

The program features a progress report 
for parents. Two bags of plastic shapes and 
an activity book let your child continue his 
learning away from the computer. 

All in all, our 42 testers were very im¬ 
pressed by how well-planned and pleasing 
this journey proved. 

“Interactive Math Journey is wonderful 
in helping develop basic math skills,” said 
teacher Valerie Battcher from Louisville, 
Kentucky. “It has many activities that pro¬ 
vide a building block of knowledge in math.” 
The Learning Company, 800-852-2255 or 510- 
792-2101; Mac, Windows, and Windows 95 
CD, $90 street; ages 5 to 9. 


Highlights Interactive 



Fun.88 

Ease of Use.94 

Replay.85 

Education .81 


Family Feedback 

What They’d Pay: $28 
Suggested Ages: 5 to 12 


The perennially popular Highlights mag¬ 
azine is found, it seems, in every doctor’s 
waiting room and in most homes with young 
children. Now it goes digital in this enter¬ 
taining CD-ROM, which includes all of the 
magazine’s most popular sections. 

“I thought the hidden-picture activity 
was pretty neat, although some of them were 
pretty tricky,” said nine-year-old Clayton 
Bahn from St. Louis, Missouri. 

Twenty Hidden Pictures activities are in¬ 
cluded. The documentation tells us they 
enhance attention and visual discrimination, 
but let’s not be coy— Hidden Pictures are 
a lot of fun. Objects in the black-and-white 




pictures are colored in when you find them, 
and some animate. The entire picture ani¬ 
mates when you’ve found all the objects. 
With a click you can color or clear the pic¬ 
ture or receive a hint (try that with the 
magazine). 

In the Timbertoes activity, kids de¬ 
velop sequencing skills by putting the 
pages of Timbertoes comics in the cor¬ 
rect order. Your child can also create his 
own Timbertoes pages through a special 
link to the program’s paint module. 

Highlights Interactive also features 10 


Living the Highlights This digital 
offshoot of the magazine pleased kids 
and parents. 


rebus stories and more than 100 riddles 
and Headwork questions. In the Science 
Center, your child can learn interesting 
facts about creatures and everyday objects, 
such as why a dog pants. If you have an 
America Online account, your child can 
post his artwork on the Highlights site. 

Our 30 testers felt that this digital mag¬ 
azine highlighted new ways to enjoy an old 
favorite as well as pick up 
some valuable skills along 
the way. 


The Magic Applehouse 


Abigail Appleseed may look like an old 
biddy from a bygone day, but when your 
child checks out her house, he’ll find that 
she’s hip to the times. In particular, Abby 
is hip to high-tech. She has a computer, a 
Web site, and plenty of digital savvy, which 
she wants to pass along to your child. 

Through 16 games and activities, your 
child helps Abby conduct her apple business, 
and in so doing he is gently but practically 
introduced to word processing, databases, 
and spreadsheets as well as reading, writing, 
math, and design skills. 

This real-world approach to learning 
about software applications is appealing. In 
making an ad to advertise her apple pies, 
tarts, and strudel, for example, your child 
drags clip art onto a page and learns how to 
copy, paste, and insert text. Later an order 
is requested online, and Abby goes to her 
computer and introduces your child to data¬ 
bases to maintain inventory. 

Elsewhere your child is introduced to 
folders through a game in which he must 
drag pictures to folders bearing the name of 
an object, such as a ball or a snake. 

Testers said some on-screen explanations 
took too long, but overall they felt Abigail 
and her apple business could make learning 


An Apple a Day Magic Applehouse teaches kids the 
basics of core computer programs. 


“Children are provided 
with many choices with¬ 
in the six program areas,” 
said Arlene Marszalowicz, 
a teacher from Middle- 
town, New Jersey. “Read¬ 
ing skills are emphasized 
in an entertaining way, 
and curiosity and creativ¬ 
ity are stimulated, too.” 
Creative Multimedia, 800- 
262-7668 or 503-241- 
4351; Mac and Windows 
CD, $29.95; ages 5 to 12. 
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The demand for computer programmers will double by the year 2005... 



SEND TODAY FOR FREE CATALOG 


Train now for a high-paying 
career as a computer 
programmer! 


Only NRI at-home training gives you 
in-demand programming skills in 
three of today’s hottest computer 
languages: BASIC, C, and Visual Basic. 

Plus, you now train with and keep 
state-of-the-art programming tools: a 
Pentium® 133 multimedia computer 
system, Visual Basic, Windows 95, 
and more! 


Prepare for today’s newest 
programming opportunities 

The Bureau of Labor Statistics forecasts that 
job opportunities for computer programmers 
will increase much faster than die average 
over the next 10 years, with as many as 
400,000 new jobs opening up by 2005. 

Now, with NRI, you can get the new 
skills you need to build a top-paying career 
— even a full- or part-time business of your 
own — in this high-growth field. 

Learn today’s hottest languages! 
With NRI’s unique Discovery Learning 
Method, you get hands-on programming 
experience as you master today’s most 
popular languages and programming 
environments. Step by step, you learn to 


powerful 

programs today’s employers and clients 
demand: 

• You start with BASIC, building vour 
confidence enough to create and modify 
several programso^ouniwn. 

• You move on to master C. a sophisticated 
language that’s become the programming 
tool of choice for a variety of applications . 

• You’re then ready to explore Visual Basic , 
a high-level, object-oriented language 
designed specifically for creating programs 
in a Windows 95 environment. 

Best of all, you master these important 
languages as you train with and keep the 


most powerful computer system available 
from any school! 

Send for your FREE catalog today! 

See how NRI can give you the programming 
skills, the full-featured computer system, 
and the state-of-the-art software you need to 
get started in this top-paying field. 

If the coupon is missing, write to us at 
NRI Schools, 4401 Connecticut Avenue, 
NW, Washington, DC 20008. 

CALL 1'800-321-4634, Ext. 2271 

http://www.mhcec.com 
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Suzanne Biga from Eatontown, New Jersey, 
the mother of Brian, six, and Stephen, four. 
“It was fun for me because they learned about 
unfamiliar shapes and pattern symmetry.” In 
this activity, called Quilting Bee, your child 
manipulates triangles, squares, oblongs, poly¬ 
gons, and other shapes to make a quilt that 
matches the half that’s already completed. 

The five Level 2 Math Lands each feature 
a Math Challenge. In one, kids must figure 
out the height of the passengers and fit them 
into train cars. Level 2 activities include fill¬ 
ing in holes in an igloo with geometric 
shapes, and working with fractions to fill 
glasses with juice. 

The program features a progress report 
for parents. Two bags of plastic shapes and 
an activity book let your child continue his 
learning away from the computer. 

All in all, our 42 testers were very im¬ 
pressed by how well-planned and pleasing 
this journey proved. 

“Interactive Math Journey is wonderful 
in helping develop basic math skills,” said 
teacher Valerie Battcher from Louisville, 
Kentucky. “It has many activities that pro¬ 
vide a building block of knowledge in math.” 
The Learning Company, 800-852-2255 or 510- 
792-2101; Mac, Windows, and Windows 95 
CD, $90 street; ages 5 to 9. 


Highlights Interactive 



The perennially popular 1 
azine is found, it seems, in 
waiting room and in most hor 
children. Now it goes digita 
taining CD-ROM, which inc 
magazine’s most popular sec 
“I thought the hidden-p 
was pretty neat, although sorr 
pretty tricky,” said nine-ye; 
Bahn from St. Louis, Missoi 
Twenty Hidden Pictures a 
eluded. The documentatioi 
enhance attention and visual < 
but let’s not be coy — Hiddc 
a lot of fun. Objects in the bl: 
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pictures are colored in when you find them, The MagiC AppletlOUSe 
and some animate. The entire picture arf 
mates when you’ve found all the objects. 

With a click you can color or clear the pic¬ 
ture or receive a hint (try that with the 
magazine). 

In the Timbertoes activity, kids de¬ 
velop sequencing skills by putting the 
pages of Timbertoes comics in the cor- 1| J]| JHIH'iIM 
rect order. Your child can also create his 
own Timbertoes pages through a special Abigail Appleseed may look like an old 
link to the program’s paint module. biddy from a bygone day, but when your 

Highlights Interactive also features 10 child checks out her house, he’ll find that 
she’s hip to the times. In particular, Abby 
is hip to high-tech. She has a computer, a 
Web site, and plenty of digital savvy, which 
she wants to pass along to your child. 

Through 16 games and activities, your 
child helps Abby conduct her apple business, 
and in so doing he is gently but practically 
introduced to word processing, databases, 
and spreadsheets as well as reading, writing, 
math, and design skills. 

This real-world approach to learning 
about software applications is appealing. In 
making an ad to advertise her apple pies, 
tarts, and strudel, for example, your child 
drags clip art onto a page and learns how to 
copy, paste, and insert text. Later an order 
is requested online, and Abby goes to her 
rebus stories and more than 100 riddles computer and introduces your child to data- 
and Headwork questions. In the Science bases to maintain inventory. 

Center, your child can learn interesting Elsewhere your child is introduced to 
facts about creatures and everyday objects, folders through a game in which he must 
such as why a dog pants. If you have an drag pictures to folders bearing the name of 



Living the Highlights This digital 
offshoot of the magazine pleased kids 
and parents. 
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The demand for computer programmers will double by the year 2005... 
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SEND TODAY FOR FREE CATALOG 


Train now for a high-paying 
career as a computer 
programmer! 

Only NRI at-home training gives you 
in-demand programming skills in 
three of today’s hottest computer 
languages: BASIC, C, and Visual Basic. 

Plus, you now train with and keep 
state-of-the-art programming tools: a 
Pentium® 133 multimedia computer 
system, Visual Basic, Windows 95, 
and more! 


Prepare for today’s newest 
programming opportunities 

The Bureau of Labor Statistics forecasts that 
job opportunities for computer programmers 
will increase much faster than the average 
over the next 10 years, with as many as 
400,000 new jobs opening up by 2005. 

Now, with NRI, you can get the new 
skills you need to build a top-paying career 
— even a full- or part-time business of your 
own — in this high-growth field. 

Learn today’s hottest languages! 
With NRI’s unique Discovery Learning 
Method, you get hands-on programming 
experience as you master today’s most 
popular languages and programming 
environments. Step by step, you learn to 


powerful 

programs today’s employers and clients 
demand: 

• You start with BASIC, building your 
confidence enough to create and modify 
several programsofyourown. 

• You move on to master C. a sophisticated 
language that’s become the programming 
tool of choice for a variety of applications. 

• You’re then ready to explore Visual Basic. 
a high-level, object-oriented language 
designed specifically for creating programs 
in a Windows 95 environment. 

Best of all, you master these important 
languages as you train with and keep the 


most powerful computer system available 
from any school! 

Send for your FREE catalog today! 

See how NRI can give you the programming 
skills, the full-featured computer system, 
and the state-of-the-art software you need to 
get started in this top-paying field. 

If the coupon is missing, write to us at 
NRI Schools, 4401 Connecticut Avenue, 
NW, Washington, DC 20008. 

CALL 1-800-321*4634, Ext. 2271 

http://www.mhcec.com 



More equipment, more advanced 
and more real-world programming 
experience than any 
other school! 


Pentium* 133 processor 
8 meg RAM and 256K cache memory 
1 gigabyte hard drive 
Super VGA color monitor; jl meg 
video memory 

8X CD-ROM drive and 16-bit sound card 


28,800 baud fax/modem, plus 10 
free hours of America Online 
Netscape Navigator™ Web browser 
BASIC interpreter 

Power C and Visual Basic compilers 
Windows 95- 


Now, with NRI’s new PC Options Plan, you can keep up with late-breaking advances in 
technology by upgrading your computer system at special student rates, You'il get ait the details 
shortly before your computer is scheduled for shipment, ft's NRfs state-of-the-art guarantee! 
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Visual Programming in C H 

□ Networking with Windows NT 
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□ Webmaster 

□ NEW! Associate Degree in Accounting 

□ NEW! Associate Degree in 






















FAMILYTESTED SOFTWARE 


basic computer applications very appetizing 
for young entrepreneurs. 

“The Magic Applehouse is very timely,” 
said Ann Wong from Cypress, California, the 
mother of Amanda, age eight. “Many fam¬ 
ilies have home businesses now, so it’s very 
appropriate to have software like this. The 
children can gain an understanding of what 
their parents do in a business that they run 
out of their home.” 

Thomson Learning Tools, 800-354-9706or 513- 
527-6285; Mac and Windows CD, $39.95; 
ages 5 to 10. 

Stickybear’s 
Reading Fun Park 




Family Feedback 

What They’d Pay: $20 
Suggested Ages: 4 to 7 


Stickybear, one of the classic educational 
software characters from the early days (the 
late ’80s), invites kids to join him at the fair¬ 
ground to discover just how much fun learn¬ 
ing reading and phonics skills can be. 
Stickybear’s Reading Fun Park contains 
four activities that you can customize in 
many ways. 

Matching Mansion features a haunt¬ 
ed house whose shuttered windows are 
used to play the memory game. Memo¬ 
ry Mansion has seven levels of play that 
feature pictures only, pictures and words, 
simple nouns, rhyming words, sight words, 
and beginning and ending consonants. 

In Word Wheel, a Ferris wheel spins and 
your child must complete a word by click¬ 


ing on the car containing the correct 
word part or word. Whack a Word 
helps-kids practice reading and 
phonics as they whack words, such 
as those that start with the letter m. 

In the Information Booth, you 
can view a report card to assess your 
child’s progress in each activity. 

Our 38 testers felt Fun Park could 
be a valuable tutor for any early 
reader. They felt that if your child 
already likes Stickybear in any of 
his other incarnations, he’ll proba- Let’s Get Digital Kids learn to build real 
bly be particularly receptive to this electronic devices in Digital Lab. 

CD-ROM’s lessons. 

“Stickybear Reading Fun Park captured day items work, from computers to satellites, 
students’ attention,” said Yoli Clark, a It features a few games, including a binary 
teacher from Mound, Minnesota. “I have a number game. 

Russian student who speaks no English, yet Testers found Digital Lab fun and infer¬ 
tile haunted house concentration game and mative, but a few became impatient at the 
the shooting gallery vocabulary games were complexity of some workbench projects. “It 
great for him as well as for enriching the skills was a great way to introduce electronics to 
of others.” kids; most never get a chance to explore the 

Optimum Resource, 800-327-1473 or 803-689- subject at this level,” said Joe Lum, a teacher 
8000; Mac, Windows, and Windows 95 CD, from Buena Park, California. “But there are 


$59.95; ages 4 to 8. 


lot of steps to complete a project.” 

Philips Media, 800-883-3767 or 310-444-6500; 
Mac and Windows CD, $44.99; ages 8 and up. 




Stickybear Business The activities 
may be simple, but kids gave Stickybear 
a thumbs-up. 


CyberCrafts: 

Digital Lab Reader Rabbit’s 

Fun. .82 Reading Development 

Easeotuse .82 Library 4 

. 87 Overall: 83 (Fun: 81; Ease of Use: 90; 

Education . 88 Replay: 86; Education: 77) 

Family Feedback Family Feedback What They’d Pay: $32; 

What They’d Pay: $33 Suggested Ages: 4 to 7 
Suggested Ages: 10 and up 

In this fourth installment of The Learn¬ 
ing Company’s early reading series, your 
Containing a toolbox with over 100 com- child explores the stories of King Midas and 
ponents, a mini workbench, and a CD- the Ugly Duckling from several angles. After 
ROM, Digital Lab is the epitome of selecting which of the stories to read, your 
“hands-on” software. Its fun, high-tech in- child chooses one of three points of view 
terface and color animations introduce kids from which to have the story told (in King 
to the basics of digital technology begin- Midas the story is told by Sam the Lion, 
ning with the question, “What is electrici- Merrigold, or King Midas). Your child can 
ty?” Your child is also introduced to the also choose to follow along as the story is nar- 
components he will be using to make any rated by characters, read independently, or 
of 20 projects, which include a light se- read aloud with highlighted text, 
quencer and a random-number generator. Our 33 testers found the multiple points 

The 3-D animated components take on per- of view valuable in teaching kids about dif- 
sonalities and explain how they work. For ferent perspectives. “This type of rereading 
example, the Piezo Transducer tells us that helps to build confidence while developing 
it changes electricity to sound waves (which reading and comprehension skills,” said 
are the source of the beeps and buzzes in Carol Batchelder, a teacher from Narra- 
computer games and alarm clocks). The gansett, Rhode Island. Overall, however, 
CD-ROM also lets kids discover how every- testers wanted more stories on a disc, felt the 
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We can say First Aid fixes 
more Windows problems than anything 
else. Over 20,000. Easy. 

But how can we say it’s Automation 
WHEN YOU HAVE TO GO THROUGH ALL TH^§ : 



Nothing finds, fixes or prevents more Windows prob¬ 
lems than the new First Aid®. And our exclusive AutoFix 
technology* makes it push-button simple to see no other 
product can touch us. 

Press one button and First Aid automatically checks 
your entire system (hardware, software, multimedia, 
and on-line). 

First Aid finds critical missing files for any Windows 
application. Fixes multimedia setups including hardware, 
software, and drivers. Resolves Internet connection prob¬ 
lems with modems, browsers, and driver configurations. 

If you have a PC running Windows 3.1 or 95, after 
electricity, the first thing you need is First Aid. 

CyberMedia 



1-800-721-7824 ext.724 
www.cybermedia.com 
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graphics were starting to look a little dated, 
and thought the stories seemed a bit long. 
The Learning Company, 800-852-2255 or 510- 
792-2101; Mac and Windows CD, $25 street; 
ages 5 to 8. 

The Treehouse 

Overall: 83 (Fun: 84; Ease of Use: 83; 

Replay: 84; Education: 82) 

Family Feedback What They’d Pay: 

$35; Suggested Ages: 5 to 8 
The Treehouse is a fun, informative 
place for first- and second-graders to 
clamber up into to gain a grounding 
in aspects of reading, science, math, 
and music. Its colorful, animated 
interface guides your child as, for 
example, he learns the parts of a 
sentence in Bug Theater by ar¬ 
ranging words and phrases in 1 
logical order. He then hears the sentence 
read, watches it performed on stage, and 
can print it out. Elsewhere your child learns 
about addition and coin value and animal 
facts. Other activities let kids explore pitch 
and rhythm, instrument sounds, and mu¬ 
sical styles, and how to make things froth, 
amplify, and bubble using household items. 

Testers said The Treehouse could teach 
kids a variety of facts and some skills useful 
to their general education, but they felt its 
design didn’t make it particularly well suit¬ 
ed as a comprehensive educational tool. 
One tester pointed out inaccuracies in the 
program’s science sections. For example, it 
says the kestral (American falcon) is a noc¬ 
turnal bird. “The music activities were prob¬ 
ably the best,” said Lisa Bishop, a teacher 
from Columbia, Maryland, “But I think kids 
will lose interest in this pretty quickly.” 
Broderbund, 800-521-6263 or 415-382-4700; 
Mac and Windows CD, $29 street; ages 5 to 8. 

Snoopy’s Campfire 
Stories 

Overall: 82 (Fun: 80; Ease of Use: 89; 

Replay: 82; Education: 79) 

Family Feedback What They’d Pay: $26; 
Suggested Ages: 4 to 7 

Charlie Brown and his Peanuts pals invite 
your youngster to join in their camping fun 
and then help them write home. First, your 
child chooses a Peanuts character and listens 
to him recounting his day. As the character 
tells his story sitting around a crackling 
campfire, Snoopy dutifully takes notes on his 


laptop. Sally’s day, for example, involves a 
fine bug-hunting trip, which your child then 
gets to take part in. In the game, your child 
has to collect five bugs by clicking on one 
of four Peanuts characters at the moment the 
bug you need is in range of their net. 

With the activities complete, the program 
takes your child to the letter-writing page. “It 
just might inspire a child to write to Grand¬ 
ma using a bit of color,” said Lori Niles, 
a teacher from Buffalo, Kansas. “It shows 
letters to be more creative than ‘How are 
you? I am fine.’ ” But while our 45 testers 
recognized that the program can build 
reading comprehension and develop 
letter-writing skills, they felt it was a bit 
slow-moving, didn’t allow editing of 
letters for real originality, and needed 
a greater variety of activities. 

■ Virgin Sound and Vision, 800-814-3530 
or 310-246-4666; Mac and Windows CD, 
$29.95; ages 4 to 8. 

Mighty Morph in Power 
Rangers Print Kit 

Overall: 81 (Fun: 86; Ease of Use: 92; 

Replay: 71; Creativity: 81) 

Family Feedback What They’d Pay: $20; 
Suggested Ages: 5 to 11 

With Print Kit, fans of the Power Rangers 
can use over 200 images to create signs, 
cards, notes, posters, calendars, invitations, 
stationery, and business cards. Creating an 
item couldn’t be easier: Just select a format, 
click to select a central image — one of the 
Power Rangers or an associated graphic — 
and then add a border and a couple of lines 
of text. In Page Layout mode, kids can re¬ 
arrange the text and images a couple of ways, 
although our 23 testers were disappointed 
that they didn’t have more freedom to ma¬ 
nipulate the look of a piece. 

On the other hand, they did like 
the voice-assisted interface in which 
objects are identified simply by mov¬ 
ing the mouse over them. “I like the 
design of the program,” said Marty 
Hein from Lincoln, Nebraska, the fa¬ 
ther of Kraig, eight, “but it would be 
more useful if the clip art were more 
varied. I can only handle so much 
Power Ranger stuff.” 

Inventive, but Uninspiring 

InventorLabs has great info but 
didn’t hold kids’ attention. 
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Power Overload Testers wanted 
more flexibility from this print package. 

Saban Entertainment, 310-235-5100; Mac and 
Windows CD, $20 street; ages 5 and up. 

InventorLabs 

Overall: 81 (Fun: 78; Ease of Use: 86; 

Replay: 80; Education: 84) 

Family Feedback What They’d Pay: $34; 
Suggested Ages: 9 and up 
In visiting the re-created laboratories of 
inventors Thomas Alva Edison, James Watt, 
and Alexander Graham Bell, kids can learn 
about some of the world’s greatest inventions. 
The interface lets kids examine inventions 
from many angles. They can review over 100 
historical films, photographs, original record¬ 
ings, and patent drawings; study scrapbooks 
and mementos; and discover basic principles 
of technology. Teachers, like Ron Zehnder 
from Prospect, Kentucky, raved about the 
disc. “InventorLabs is educational and in¬ 
teresting,” he said. “Any child with scientif¬ 
ic inquisitiveness will spend hours with this 
software.” Several kids and parents, howev¬ 
er, said it wasn’t much fun and wouldn’t get 
played much. 

Houghton Mifflin Interactive, 800-829-7962 or 
617-351 -3333; Mac and Windows CD, $39.95; 
ages 11 and up. 
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f%nd Egypt. And India. And seven other exciting countries, too. In their fourth fun-filled CD- 
ROM, the Gigglebone Gang will take your kids on a guided tour of our great, big, krazy world. Svelte 
Velma the Swine, Bunji the Frog and the rest of the gang will lead your budding globe-trotters through 
fifty creative adventures introducing them to world geography, faraway friends and wonderful new 
languages. Kids ages 4 to 8 will love the Gigglebone Gang’s playful style which makes it easy to 
learn all about the world and the riches it has to offer. From designing their own Russian music box to 
tracking wild animals through Africa, when your kids go on this World 
Tour, not only will it broaden their minds... 

it’ll broaden their smiles! The Award-Winning 

Gigglebone Gang Series 

CD-ROMS FOR MAC 
AND WINDOWS 
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Entfirtainment Software 


Chess Mates 



Family Feedback 

What They’d Pay: $34 
Suggested Ages: 8 and up 


If you thought chess was a stuffy old 
game played by grumpy old fellas in the park, 
Chess Mates has some moves to show you. 

The program is built on a colorful, car- 
toon-style interface with animated pieces 




Ship Shape Kids liked the silly antics in 
Great Adventures Pirate Ship. 


Chess Masterpiece Chess Mates got 
cheers all around from family testers. 

and multiple difficulty levels. Purple-robed 
Wigby the Wizard guides your child step- 
by-step in the ways of this ancient game. 

“Chess Mates is the best chess teacher I’ve 
ever seen,” said Esther Giller, mother of 
eight-year-old Charlie Hankin and 12-year- 
old Joe Hankin from Cockeysville, Mary¬ 
land. “It served the needs of my younger 
son, who is just beginning to play chess, and 
of my middle son, who has played chess for 
six years and plays weekly at school. This 
software was still challenging for him, and 
he learned new things from it.” 

Chess Mates is divided into three sec¬ 
tions. After watching an animated overview 
of the game, your child can go to the Learn 
section to learn how each piece moves and 
captures, plus several basic game principles, 
such as setting up the board, castling, and 
checkmate. 

The 50 puzzles and tutorials in the Puz¬ 


zles section teach your child a range of clas¬ 
sic playing tactics, such as the fork, pin, and 
skewer. Chess Mates explains pin, for ex¬ 
ample, by showing a knight guarding a maid¬ 
en. When a dragon comes along, the knight 
must stand his ground and “take the heat” 
so that the maiden can escape. Through 
three examples and eight puzzles your child 
then plays out the pin scenario in real chess 
situations. 

Multiple background settings, including 
a cityscape, a ship, and a castle, help spice 
up the game play. Ten levels of difficulty 
guarantee your child plenty of challenges 
as he grows in mastery of the game. A 
progress report lets your child know just 
how much he has learned (certificates reward 
his good performance). torn up the pieces of his treasure map and 

Our 32 testers were bowled over by how now can’t find where he put them. It’s up 
effectively Chess Mates’ entertaining ap- to your child to hunt through this colorful 
proach teaches this endlessly appealing game pirate ship to recover the pieces and find the 
to a new generation of players. treasure. 

“My son is a chess player and has used Ten treasure maps and two sets of pirates 

four or five different programs. This one provide 20 scenarios to solve with Pirate 
seems to be the most fun to play and teach- Ship. Finding the pieces means clicking on 
es useful techniques in an entertaining way,” everything in sight, of course. In fact, sim- 
said Tami Percle from McLean, Virginia, ply moving your mouse around the screen 
mother of Tyler, age six. “While it is in- sometimes sets fun into motion: In one place, 
tended for ages nine to 10, younger kids in- a deck plank pops up on a plume of water 
terested in chess will get a lot out of it, too.” — and carries a piece of the map into view. 
Brainstorm, 888-427-2467 or 714-553-6655; During the course ofhis search aboard this 

Mac and Windows CD, $29.95 street; ages 9 colorful galleon your child is sure to happen 
and up. upon games and activities. 

. Clicking on a piano, for ex- > 

Fisher-Price ample, not only unearths a M 

Great Adventures map piece, it can also launch 

Pirate Ship your child into a 

sing-along with the ^ 

F un .87 friendly crew members. 

Ease of Use.91 “The games are fun; you 

Replay. 85 can make your own flag 

Entertainment . 86 and see it in the bedroom,” 

Family Feedback said four-year-old Claire 

TggeTdAges:ft 0 o9 Wiilingham from Prospect, Kentucky. “It is 
fun to dig up the treasure because all the pi¬ 
rates come out and clap.” 

Buried treasure, games, and songs are all In the game that Claire enjoyed, your 
there for the finding in this high-seas ad- child can make wacky skull-and-crossbones 
venture for young seafarers. Capt. Stubbs has flags, where the crossed bones could be golf 
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Click on the web site made just for 
families, FAMFUN, Ihe online home 
for Ihe family Channel. 

Read reviews on a variefy 
of new family enferfainmenf prod¬ 
ucts in Ihe family Channel Seal 
Of Qualify fnfertainment Guide. Get 
the latest family Channel tune-in 
information on Ihe Other lube (and 
click on ttooge IV!]. Call up 


Ihe Online Home Of The family Channel 








CRITICS CALLED IT “VIRTUALLY FLAWLESS, 


.great picture quality, advanced 



Introducing the MultiSync® XV+™ Series Monitors. Upgraded, 
refined, retooled and ready to give you more control, more features 
and more options than ever before. 

To begin with, both the MultiSync XV15+™ and the XV17+™ offer one of the 
most advanced CRT technologies to date. GromaGlear.™ The result is unprece¬ 



dented sharpness and greater image quality. And thanks to our unique OptiGlear® 
screen surface, you’ll also notice enhanced contrast and even less glare. 

Because front-mounted digital controls were so popular on 
the MultiSync XV17,™ we’ve added them to the MultiSync XV15+. So 
now both XV+ monitors allow for quick and easy image adjustments. 




Windows 95 

















THAT SCATHING REVIEW LED US TO THESE IMPROVEMENTS. 


Plug and Play Compatibility 
for Windows 95 


In addition to PC and Macintosh® compatibility, the MultiSync XV+ 
Series features Plug and Play compatibility for Windows® 95. So you’ll 
eqjoy optimized display performance as well as simplified installation. 

The MultiSync XV+ Series also delivers the quality and reliability you 
expect from NEC, and is backed by a 3-year limited warranty. 


The MultiSync XV+ Series from NEC. Once “virtually” flawless, 
now just plain flawless. To learn more about the XV+ Series, call 
1-800-NEC-INFO. For information via fax, call 1-800-366-0476 and 
request catalog #1. Or feel free to contact us on the Internet at 
http://www.nec.com. SEE, HEAR AND FEEL THE DIFFERENCE; 

NEC 


OptiClear Screen Surface 
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clubs and the skull wears an earring. 

In similar fashion, your child can 
build a ship in a bottle by changing 
components. The hull, for example, 
can be a bathtub or a gondola or a pur¬ 
ple shoe. 

Our 20 testers enjoyed all the an¬ 
tics onboard this pirate ship, includ¬ 
ing printing colorable pictures of the 
pirates. 

“Both my eight- and 10-year-old 
loved it. It really kept them occupied 
looking for the puzzle pieces,” said 
Robin Gitlitz from West Newton, 
Massachusetts. “It challenged them, 
and they were excited to play.” 

Davidson & Associates, 800-545-7677 or 310- 
793-0600; Mac and Windows CD, $29.95; 
ages 4 to 8. 

Mooky Takes 
Manhattan 

Overall: 81 (Fun: 85; Ease of Use: 83; 

Replay: 76; Entertainment: 82) 

Family Feedback What They’d Pay: $22; 
Suggested Ages: 4 to 9 

In this colorful CD-ROM, kids explore 
New York City with Mooky and his mon¬ 
ster friends. Mooky’s Big Apple looks vague¬ 
ly familiar. Staying at the Plasma Hotel, they 
visit the Vampire State Building, the Boobert 
Theater, the Monster of Liberty, the Mon- 
sterpolitan Museum, FAO Wartz, Gloom- 
ingdales, Shockefeller Center, and Slimes 
Square. From the foregoing itinerary, you get 
a good idea that this is a disc with a monstrous 
sense of humor. 

“It’s a nice program — with a lot of ac¬ 
tivities that your child can work on without 
assistance,” said Marion Greene, a teacher 
from Pacific Palisades, California. “It’s very 
intuitive and easy for a child to explore. I 
liked the humor.” 

The wackiness continues at each of the 
stops: At the Vampire State Building, kids get 
to change the weather, while assembling jig¬ 
saw puzzles of monsterpieces is the order of 
the day at the Monsterpolitan Museum. 

The Photo Album lets kids 
shoot and save their favorite 
New York scenes. Testers 
thought the graphics 
were gorgeous and 
some of the antics a 
hoot. They just doubt¬ 
ed they’d hoot at it 


more than once or twice. “Mooky Takes 
Manhattan is a novel idea that’s fun for kids, 
but I have doubts about its longevity,” said 
Elisa Kapzell, a teacher from Pacific Pal¬ 
isades, California. 

Simon & Schuster Interactive, 800-910-0099 
or 212-698-7000; Windows 95 CD, $19.95; 

The Amazing World 
of Busy Kids 

Overall: 74 (Fun: 69; Ease of Use: 83; 

Replay: 75; Entertainment: 71) 

Family Feedback What They’d Pay: $15; 
Suggested Ages: 4 to 6 

This CD-ROM lets kids take part in eight 
activities in two worlds called Busy Kids 
Wonderland and Busy Betsy Fantasy. Both 
worlds have three similar environments: Ex¬ 
plore (hot spots to click on), Four Colorful 
Puzzles (jigsaw puzzles from six to 56 pieces), 
and Make-a-Movie (in which your child 
places simple pictures in eight frames of a 
filmstrip and plays them back). Busy Kids 
Wonderland also has Quest Adventure 
Game, in which kids click on icons to acti¬ 
vate objects — such as a key to open a door 
— to advance to the next screen; Busy Betsy 
Fantasy also has an object-matching game. 
Our testers thought Busy Kids cute in places 
but overall lacking in the quality of today’s 
leading software. “Busy Kids is a very basic 
program that has limited replay value,” 
said Diana Bailey from Rolling Hills, 
California, the mother of Kather¬ 
ine, three. “It should have 
activities.” 

Microforum, 800-685- 
3863 or 416-656-6406; 
Windows CD, $22.95; ages 
3 and up. 




Start with a photo, 
end with calendars, 
magnets and cards. 


























Now you can put your 
favorite photos into 
calendars, magnets, 
birthday cards and 

oh yeah , even picture frames. 


INTRODUCING THE EPSON" PHOTOPLUS”SCANNER. THE FUN AND 
EASY WAY TO ADD COLOR PHOTOS TO ANYTHING YOU PRINT. 

Take a photo, any photo, and the Epson PhotoPlus scanner will let you show it off in more 
ways than you ever imagined. Simply drop your picture into the PhotoPlus feeder. Then 
with a touch of a button, scan it directly into your computer ^ 
in under a minute. Epson's exclusive ColorTrue" system ' 
ensures that all your photos will be scanned in brilliant 1 

detail and true Photo Quality color. With our free FunPak (valued up to $200), 
you'll get all the software you need to easily create letters, greeting cards, 
screensavers and much more. Like adding special effects to photos. 
Or electronically organizing your business S19 9 
cards. Even scanning by hand. Visit our website at wrn free funpaksoftware 

www.epson.com or just give us a call at 1-800-GO-EPSON and 
ask for Operator 3033 to discover all the possibilities for i 


w n 


yourself. Once you do, you'll begin to see your photographs 
in a whole new way. And so will everyone else. 



The Epson PhotoFjjijf Scanner 


YOU’VE GOT TO SEE IT IN 


color: 




ko Epson Corp. PhotoPlus; 





















by Steve Apiki 


No other type of software makes more demands 
on your PC' than a game does. If your system can meet 
these demands, the reward is game play so realistic you 
start to believe you’re careening around a race track or 
battling aliens on the far side of the galaxy. This 
month, we test four multimedia systems designed 
specifically to stand up to the rigors of today’s most 
advanced games. With prices starting at over $3000, 
these systems are not for everyone. But if your family 
loves playing games, you’ll want one of these PCs. 

Like the best console game machines from companies 
like Nintendo and Sega, these PCs feature outstanding 
3-D graphics; like the best fast-action Hollywood movies, 
they use advanced audio that surrounds you with sound. 
And like every PC, they provide the depth and interac¬ 
tivity that a console game or movie will never match. 

We compared four cutting-edge PCs built and marketed 
as game systems — the Compaq Presario 8712, Falcon 
Northwest Mach V, Micron Millennia MXE, and NEC ; 
PowerPlayer 2020 — to see how well each plays the lat¬ 
est 3-D games. We also tested how they handled classic 
DOS games such as Wing Commander III, Falcon 3.0, and 
X-Wing. Adding in standard performance measures, we 
then determined which systems a game-playing family 
should buy. 
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Sights and Sounds _ 8712 and a 3D£x Voodoo Graphics chip set 

High performance is the first order of busi- in the other three) and 4MB of graphics RAM 
ness when it comes to running realistic games, for manipulating 3-D scenes. The results are 
All of these machines are designed around smoothly rendered, fast-moving, highly re- 
200-MHz Pentium processors, except for the alistic games you have to experience to be- 
Micron Millennia MXE, which is one of the lieve. Unless you’ve been in an arcade recently, 
first machines to use an Intel processor with you haven’t seen anything like it. 

MMX technology. MMX 


is designed to handle 
multimedia more effi¬ 
ciently than other Pen¬ 
tiums. Each system is 
packed with 32MB of 
RAM and a secondary 
cache for increased 
memory performance, 
and all of them include 
a big hard drive and a 
fast CD-ROM drive. 

In addition to a fast 
2-D graphics system for 


What the 
Scores Mean 

A game player's dream machine. 

ecommended for serious gamers; has 
le muscle to take on other chores, too. 

Could be a good general-purpose 
nachine, but not the best for games. 

Some serious flaws. Not recommended. 

If you don’t have anything nice to say... 
Products that score 85 and above are 
FamilyPC Recommended. The system 
he best score gets our Top Rated 


ics (all these systems 
use either an S3 Virge or 
ATI Rage 2-D/3-D chip 
as the main graphics 
processor), each also 
features an additional 
subsystem dedicated to 
processing, accelerating, and rendering 3-D 
graphics in real time. Each machine has a 
high-speed 3-D processor (an NEC/Video- 
Logic PowerVR chip in Compaq’s Presario 


High-quality stereo 
sound is crucial to en¬ 
hancing the level of real¬ 
ism — and nice for 
mood-setting background 
music, too. All four sys¬ 
tems include a sound card 
with wavetable synthesiz¬ 
er hooked up to a three- 
unit speaker set (two 
satellite speakers and a 
subwoofer). Compaq and 
NEC go further by adding 
3-D playback effects to 
create the illusion of sound 
coming from all sides. Fal¬ 
con’s speakers go the extra 
mile and support Dolby 
Multimedia Surround 
Sound, a recording and 
playback method that 
makes for even better 
sound placement, so the SU-27 Flanker on 
your tail really sounds like it’s behind you. 

In addition to great graphics and sound, 
a game PC requires a game controller, and 


ire designated Best Buys. 


each system comes with at least a high-end 
joystick. The NEC PowerPlayer goes further 
in this regard, including a device that lets up 
to four people play a game at the same time. 

Let’s See Your 
Nintendo Do This _ 

When a multimedia game PC is not being a 
multimedia game PC, it’s pretty handy 
around the house, too. These are some of the 
most high-powered home systems ever cre¬ 
ated, and they handle financial, database, 
word-processing, and other productivity soft¬ 
ware without breaking a sweat. Each includes 
some productivity titles as well as games in 
its bundled software. These machines also 
come with high-speed communications for 
fast connections to the Internet. 

After some exhaustive testing and some 
not-so-exhausting time spent playing games 
on each system, we decided that our favor¬ 
ite among the four is Micron’s. Millennia 
MXE. Its combination of best performance 
and lowest price is hard to overlook. It just 
edged out the Falcon Mach V, mostly because 
of pricing. The rest of the results, along with 
our subjective impressions, can give you a 
head start in choosing the right game system 
for your family. You’ll find those on the fol¬ 
lowing pages. 

Steve Apiki is a FamilyPC contributing ed¬ 
itor. E-mail him at apiki@apsol.com. 
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Each machine earns a score of from 1 to 10 in the following cate¬ 
gories. We multiply the score in each category by the category 
weight, add all the scores together, and scale the result to 100 to 
calculate each system’s overall score. 

1 Performance (20% of overall score) Overall system perfor¬ 
mance is critical for smooth action with every kind of game. Our 
performance score is a composite of six quantitative ratings: Direct3D 
performance, as measured by Microsoft’s Direct3D test; DOS graph¬ 
ics performance, as reported by Ziff-Davis Lab’s PC Bench; 2-D 
Windows performance, CD-ROM drive speed, and video playback 
speed, tested with ZD Lab’s Winbench; and performance running 
Windows applications, measured by ZD Lab’s Winstone ’96. 

2 Sound (15%) Sound quality is subjective, so this score is based 
on expert opinion of the quality of the system audio, including 
the sound card and speakers. 

3 Graphics (15%) The main factors in our graphics rating are the 
quality of and level of support for the 3-D graphics system, the 
quality of the 2-D graphics system, and the quality of the monitor. 


4 Communications (5%) Head-to-head gaming demands high¬ 
speed communications, so modem speed and simultaneous 
voice and data capability make up 5 percent of our overall score. 

5 Basic Components (15%) These are the core system compo¬ 
nents: the CPU, memory subsystem, hard drive, and CD-ROM 
drive. A 200-MHz Pentium processor is our benchmark CPU, and we 
also rate each computer on memory and hard disk capacity, CD-ROM 
drive speed, and quality of game controllers. 

6 Software (5%) Scores here are based on the quality and variety 
of 3-D games, other games, and other software. 

7 Legacy Compatibility (5%) In the past, most cutting-edge 
games were written for DOS, and people often encountered 
problems installing them on Windows systems. This category reflects 
the difficulty we faced in getting demanding DOS-based games to run. 

8 Comparative Value (20%) We take the sum of a computer’s 
scores in the other seven categories and divide it by that com¬ 
puter's estimated street price. The system with the highest score 
gets a 10 in this category and our Best Buy award. 

mmmmmmmmmmmmtd 
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Make Your PC a Game PC 


You don’t have to buy a new computer to experience most of the thrills of an ultimate game system. Instead, you can upgrade your current 
Windows computer in one or more of the following areas: CPU, RAM, 3-D graphics, wavetable sound, speakers, and game controller. The 
only prerequisite is that you have a Pentium system equipped with a PCI bus; if you have anything else, you’re wasting your money. A com¬ 
plete makeover would cost you between $800 and $1000, but chances are you won’t need to upgrade all six components in your system. 

Even with help from high-powered 3-D chips, a top-notch game system needs a speedy processor. If you have a 60- or 66-MHz 
Pentium, you can swap in a 120-/133-MHz Intel Pentium OverDrive processor for about $275; it costs about the same for 75-MHz Pentium 
owners to upgrade to a 125-MHz OverDrive. A 150-MHz upgrade for 90-MHz Pentium systems costs about $350, and a 166-MHz upgrade 
for a 100-MHz Pentium is about $475. Gamers with Pentium systems below 90 MHz should seriously consider the upgrade; at 90 MHz and 
above, you should first spend money on other upgrade components. 

If you don’t have 16MB of RAM in your system, you should upgrade your memory before anything else. An 8MB upgrade costs 
about $75 and provides more of a performance boost than any other upgrade you perform. Don’t hesitate, as RAM prices are currently at a 
historic low — and they don’t promise to stay that way. 

A game machine needs a 3-D graphics accelerator. 

Upgrade cards come in two types: those that replace your current Windows 
graphics card and handle both 2-D and 3-D graphics, and those that work with 
your current 2-D card to accelerate 3-D graphics. Cards of the latter type 
require a free PCI slot and usually cost more, though they do provide faster 3-D 
graphics. Examples are the Diamond Monster 3D and Orchid Righteous 3D — 
both based on the Voodoo Graphics chip set — and the VideoLogic Apocalypse 
3D, which uses the PowerVR 3-D chip. Products that provide both 2-D and 3-D 
acceleration and have the performance gamers need include the Creative Labs 
3D Blaster PCI, Intergraph Reactor, and Sierra Screamin’ 3D. Make sure any 
3-D card you buy for gaming has at least 4MB of graphics memory. Prices start 
at about $150. 

If your 16-bit sound card doesn’t support wavetable sound, often you can plug a wavetable subsystem 
into it. For example, you can upgrade a Creative Labs Sound Blaster 16 with either Creative’s own WaveBlaster daughterboard or a Yamaha 
DB50XG for about $75. If your sound card isn’t upgradable, you can buy a new wavetable sound card that supports some form of 3-D 
sound starting at about $150. 

For the best in computer audio, you need powered speakers (speak¬ 
ers that require an external power supply) and a subwoofer. Look for systems where the satellite speak¬ 
ers put out 10 watts or more and the subwoofer puts out at least 20W, and expect to pay $100 and up. 
Other features to look for are easy-to-reach controls, especially for volume and mute. Make sure you 
don’t need a separate mute control for the subwoofer. Look for speaker systems from companies such 
as Altec Lansing, Labtech, and MLi. 

Sophisticated games require 
sophisticated controllers. At a minimum, look for a joystick such 
as the CH Products Flightstick Pro, which comes with four buttons, 
a point-of-view (POV) hat, and a throttle. Expect to pay about $50. 

For even more control, get a programmable joystick or game pad 
such as the CH Products F-16 Fighterstick, Advanced Gravis Firebird 2, or Microsoft Sidewinder 
Game Pad. If you specialize in a certain type of game, look for a specialized controller. The Logitech 
WingMan Warrior, for example, is great for Doom-style games, while many companies offer pedals 
and steering yokes for flight and driving simulations. 
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Micron Millennia MXE 

The fastest system plus high-end 3-D graphics equals the top family game platform 


Performance .10 

Graphics.9 

Communications.9 

Basic Components.9 

Software.8 

Legacy Compatibility.8 

Comparative Value.10 

$3394 direct (with monitor) 


The $3394 Millennia MXE turned in the 
best performance of any game platform we 
reviewed, came packed with some of the 
latest gaming hardware (including a Pentium 
MMX processor), and was competitively 
priced. That combination of cutting-edge 
technology and high value makes the Mil¬ 
lennia MXE both our Top Rated and Best 
Buy multimedia game system, and a sure 
family winner. 

On the Millennia MXE, 3-D games such 



as Whiplash and Monster 
Truck Madness that take 
advantage of the system’s 
specialized graphics hard¬ 
ware — a 3Dfx Voodoo 
Graphics chip with 4MB 
of EDO DRAM — run fast 
enough and smooth 
enough to make you feel 
the drop in your stomach 
as your car takes a jump. 
Games not specifically de¬ 
signed for the 3Dfx chip 
run on the Millennia’s 
standard graphics card, an 
S3 Virge-based Diamond 
Stealth 3D 2000 with 4MB 
of EDO video DRAM. 
The Stealth 3D 2000 is one 



Low-Priced Rocket Sled The Micron Millennia MXE 
wins both Best Buy and Top Rated awards for its combi¬ 
nation of superb game performance and excellent value. 


MMX is a technology found in new Pentium 
processors that lets them run multimedia 
software faster than a standard Pentium (see 
Family News, “MMX Arrives”). How much of a 
difference does MMX make? That’s still to be 
decided, as software that can make the most 
of MMX enhancements isn’t on the shelves 
yet. But because the MMX processor has a 
larger on-chip cache, just dropping an MMX 
processor into a standard Pentium PC gives 
the system a substantial boost. 

We tested Micron’s Millennia system both in 
its MXE configuration (with an MMX Pentium 
processor) and in the Millennia LXA form — the 
same system but with a standard Pentium CPU. 
As the table below shows, MMX gives a huge 
boost to application performance (Winstones) but 
doesn’t much affect raw 3-D speed (although 
MMX-specific software will change that). 



of the fastest 2-D - 

graphics boards available, and it eas¬ 
ily carries the Millennia through Win¬ 
dows 95 productivity software as well 
as Windows and DOS games. All this 
graphics power is bolted onto a 200- 
MHz Pentium MMX system equipped 
with 32MB ofEDO RAM and a 512KB 
secondary cache that’s a burner in its 
own right. Then there’s the 12x CD- 
ROM drive, the fastest in this review. 
Altogether, our performance tests 
ranked the Millennia MXE the fastest 
Windows machine we’ve tested. 

A 17-inch Micron monitor, inte¬ 
grated Sound Blaster chip, booming 
Advent speakers, and a Microsoft 
SideWinder joystick enhance the 
gaming experience. The Advent 
speaker set includes 10-watt satellites 
and a 30W subwoofer for excellent 
sound. The monitor is easy to tune, 
but it can’t synch to the highest res¬ 
olutions and refresh rates that the 
graphics card can provide. 

We ran a slew of games on the Mil¬ 
lennia MXE, ranging from Direct3D ti¬ 


tles like Deadly Tide, to DOS games like TIE | 
Fighter and NASCAR Racing, to 3Dfx-spe- 
cific games like Whiplash. The only problems 
came with DOS games — it took an extra 
setup step to access the Sound Blaster when 
running in DOS mode. Our other DOS prob¬ 
lem was that switching between a DOS win¬ 
dow and full-screen DOS would sometimes 
result in a blank screen. And finally, we never 
got TIE Fighter to work well with the Side- 
Winder joystick. 

Micron’s software bundle includes all 
the basic productivity titles; Microsoft 
Works, Quicken, and Encarta 96 make a 
good start for a homework or work-at- o 
home collection. But it’s woefully short on ; 
games, including only Monster Truck Mad- g 
ness and UbiSoft’s Pod. ° 

The Millennia MXE’s excellent basic per- » 
formance makes it a great choice for games g 
or any family task. And its performance g 
will only get better as software vendors take | 
advantage of the multimedia instructions * 
built into its MMX Pentium CPU. 

Micron Electronics, 800-828-0413 or 208- ° 0 
463-3434. 
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Corel Family Tree Master ™ is an ideal way to trace your 
roots and display and print them professionally in a variety 
of charts and reports. Research more than 175,000 name 
histories, track medical information and addresses, and 
create family photo albums with this versatile program. A 
comprehensive genealogy library contains over 55 million 
names and additional references. Photo-editing capabilities 
allow you to retouch old photographs, remove red eye and 
add dazzling special effects. Plus, with the program’s 
Internet support you can create and publish your family Web 
page. Reach back in history with Corel Family Tree Master, a 
graphically sophisticated and easy-to-use genealogy 
program on CD-ROM. 
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Ultimate Way to 

Showcase y° u i » 
Family Tree 


HISTORIES 

:r E ^-~ GB o° NOSANO 
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Man Mach V 


The serious gamer’s grail, with a serious price 


Performance.9 

Sound.10 

Graphics.10 

Communications.9 

Basic Components.9 

Software.8 

Legacy Compatibility.10 

Comparative Value .7 

$4495 direct (with monitor) 


The Falcon Mach V provides no-compro- 
mise audio and video performance that will 
knock you out of your seat. Unfortunately, the 
price might put you in a similar position: At 
a whopping $4495, the otherwise-excellent 
Falcon Mach V may simply fall beyond most 
family budgets. 

Decked out with a 200-MHz Pentium CPU, 
32MB of EDO RAM, a 512KB secondary 
cache, a 3Dfx Voodoo Graphics processor 
with 4MB of EDO DRAM, and an S3 Virge 


Flying High Brilliant speakers and serious 
performance put the Falcon Mach V above the 
rest, but its price may also put it out of reach. 


2-D/3-D graphics processor, the Fal¬ 
con Mach V screams through 3-D en¬ 
hanced games with astonishing 
realism and runs other titles with¬ 
out missing a beat. 

Though slower than the Millen¬ 
nia, the Falcon Mach V makes a 
better game platform because it has 
better speakers and a better moni¬ 
tor. Its Altec Lansing ACS55 speak¬ 
ers (including 40-watt subwoofer) 
sound great for music and games; they can 
also play back Dolby Surround audio if 
games are recorded with that technology. We 
tried the Mach V with Wing Commander 
IV, which includes Dolby Surround en¬ 
coding, and the effect is just stunning. The 
Princeton Graphics Ultra 17+ monitor is a 
fine, flat display with good contrast. 


Falcon Northwest builds custom config¬ 
urations, so swapping out a component or 
two for something a little less expensive is 
easy. According to the company, a similar 
system using EIDE instead of SCSI could re¬ 
duce the price by as much as $700. 

Falcon Northwest Computer Systems, 888-325- 
2661 or 541-269-0775. 


That’s Entertainment 

Our Top Rated system is the Micron Millennia MXE for its excellent performance and attractive price 


You can almost take your pick: Three of the four systems in this review 
boast enough 3-D graphics hardware, Pentium performance, and 
outstanding audio to induce drooling in any serious gamer. Except for 
the Presario 8712, which we felt didn’t have enough 3-D software 
support, all these machines earn a FamilyPC Recommended seal. 

Top Rated and Best Buy seals both go to the Micron Millennia 
MXE, the fastest system we tested — and the least expensive. If 
you really want first-class multimedia and don’t mind paying for it, 


you'll want to go with the Falcon Mach V. NEC’s PowerPlayer 2020 
didn’t quite reach the speeds of the Millennia or the Mach V, but its 
high-quality graphics, impressive controller package, and superb 
software make it the best one-stop pick for a family game machine. 

The charts on this page show the scores (1 to 10) for each ma¬ 
chine in each category, as well as the overall scores. Use the indi¬ 
vidual numbers to find the perfect machine for your family based on 
the categories that are most important to you. 
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Everybody is created equal, 
Every body CD-ROM is not 


Features the DK 
| Pockets Body Facts 


A* | book for even more 
f An £ | off-line learning! 


This is the only body title with MMX™ capabilities. 
Don’t you want to see where multimedia is headed? 


IB&Multimedia 

95 Madison Avenue, New York, NY 10016 • http://www.dk.com 


To get this close to the insides of a human body, 
you normally have to be a medical professional. 
But with the latest version of DK’s best-selling 
Ultimate Human Body CD-ROM - complete with 
Intel’s amazing MMX™ technology - you get to 
see right inside life! 


Intel’s MMX™^ 
technology allows 
textured 3D mod¬ 
els to come alive 
at a click 
of the mouse 


Advanced 3-D 
technologies 
allow users to 


MMX rM technology 
permits dazzling new 
full-screen videos 



































NEC PowerPlayer 2020 

PowerPlayer provides an arcade in a box 



Performance.7 

Sound.8 

Graphics.10 

Communications .9 

Basic Components.10 

Software.10 

Legacy Compatibility.9 

Comparative Value.8 

$4098 street (with monitor) 


NEC’s PowerPlayer 2020 proves that a 
hot new multimedia PC gaming platform 
needn’t be unfriendly. The PowerPlayer is 
easy to set up and comes with a complete col¬ 
lection of game and productivity titles. 

The PowerPlayer 2020 includes a 6x CD- 
ROM drive with a four-disc changer. The 
multidisc drive generally works well, and 
it’s great for speeding up multidisc games, 
but we had a few problems running pro¬ 
grams that start DOS mode and try to ac¬ 


cess an inactive CD-ROM. 

The PowerPlayer has the same 3-D gi 
ics subsystem as the top two systems: a 
Voodoo Graphics chip with 4MB of 
EDO RAM. The 3-D game play on 
games like Whiplash and Toshinden 
is similarly amazing and really has to 
be experienced. A fast ATI 3D Rage 
processor with 2MB of EDO DRAM 
drives 2-D (and some 3-D) graphics. 

A 200-MHz Pentium with 32MB of 
EDO RAM and 256KB cache drives the 
rest of the system. 

NEC also includes a nice collection 
of game controllers — including a 
ThrustMaster FCS joystick, two game 
pads, and a Gravis Grip MultiPort 
that lets you hook up multiple con¬ 
trollers at the same time, making this 


a system your family can use together. 

The software bundle includes all the pro¬ 
ductivity essentials and the best collection 
of games, including Command and Conquer 
and a 3Dfx version of Descent II. If you’re 
looking for a simple, powerful, family- 
friendly, one-stop game machine, check out 
the PowerPlayer 2020. 

NEC Computer Systems Division, 800-632-4636 
or 508-264-8000. 



Power Gamer NEC’s gaming entry has 
top-of-the-line graphics, a nifty CD changer, 
and a great software collection. 
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When it conies to providing 
new parents with answers, 

we deliver. 


Nine Month Miracle from A.D.A.M. 



Software, Inc. is a wonderful way for the 
entire family to learn about conception, 
childbirth and everything in between. 
There’s even a special section geared 
toward younger viewers that helps 
address tough questions about pregnancy 
through games and animations. In 
addition to this program’s award-winning 
illustrations, see the stunning in-body 
imagery of world-renowned photo¬ 
grapher Lennart Nilsson come to life 
through the power of multimedia. 

And now for a limited time you’ll also get 
a FREE copy of Pediatric HouseCall, the 
most complete, interactive medical 
software for parents today. Designed to 
grow along with your children from birth 
to adolescence, it offers an easy-to-use 
reference for illness along with an 
interactive growth chart, immunization 
reminder, and much more. 


For more information, 
check out our web site 

www.adam.com 


- p 

A.D^.M. 
At Home 


Now Through The 
end of March, when you call 
1-800-408-flDflM [232G] and 
order Nine MonTh Miracle 0 
we'll send you a copy of 
PediaTric HouseCall [a $39.95 value] 
absolufely free!" 

Available on CD-ROM for Macintosh or Windows. 
*Please mention offer S70. **S&H not included. 
Good through March 31, 1997 or while supplies last. 







Cnmpaq Prusarin 8712 

The hardware is willing, but the software is weak 


Performance.7 

Sound.9 

Graphics.7 

Communications.10 

Basic Components .9 

Software.8 

Legacy Compatibility.8 

Comparative Value.8 

$3448 street (with monitor) 

Compaq’s Presario 8712 has both the ex¬ 
cellent family features of all recent Presar- 
ios and the computing and graphics muscle 
to tear through realistic 3-D action games. 
But game titles designed for the Presario 
8712’s graphics hardware really aren’t here 
yet, and until those packages show up in 
force, we won’t know how the machine’s po¬ 
tential translates into real game power. 

The Presario 8712’s 3-D processor is an 
NEC/VideoLogic PowerVR chip. As we went 
to press, we couldn’t find any game titles that 
natively supported PowerVR (17 compa¬ 


nies had announced that they were working 
on games for the chip). Compaq had yet to 
deliver driver software for Microsoft Di- 
rect3D, which will allow games written for 
Direct3D (e.g., Hellbender and Monster 
Truck Madness) to take advantage 
of PowerVR acceleration. 

The rest of the system is a little 
more familiar: 2-D graphics pro¬ 
cessing using an S3 Virge with 2MB 
of EDO video RAM (plus 4MB of 
dedicated 3-D texture memory), a 
200-MHz Pentium processor, 

32MB of RAM, and a 512KB cache. 

Compaq includes JBL Pro speak¬ 
ers with the Presario 8712, includ¬ 
ing a 20-watt subwoofer. The audio 
quality delivered by these speakers 
connected to the 8712’s InterWave- 
based sound system is fantastic. The 
game controller is a ThrustMaster 


Advanced Gamepad, a funky but comfort¬ 
able game pad with two handles and two 
triggers. 

With top-notch family features, good per¬ 
formance, and an attractive price ($3448), the 
Presario 8712 is the best general-purpose 
machine in the bunch. But until there’s more 
support for its primary 3-D graphics proces¬ 
sor, we won’t really know how it stacks up 
against other 3-D game systems. 

Compaq Computer, 800-345-1518. 



All Dressed Up The Presario 8712 has the 
specs but needs some software. 



The Performance Breakdown 


With its MMX processor, the Micron Millennia MXE tops our perfor¬ 
mance ratings, followed by the Falcon Mach V, the NEC PowerPlayer 
2020, and the Compaq Presario 8712. The difference between the 
Falcon Mach V and the NEC PowerPlayer 2020 is probably a result of 
the latter's smaller cache. 

The Compaq Presario 8712, with its PowerVR 3-D graphics, 
shows two performance anomalies. First, the Presario's monitoring 
of its front-panel controls slows it down on the Winstone perfor¬ 
mance tests. Second — and more important — is its terrible perfor¬ 


mance on the Windows 3-D and DOS graphics tests. This dismal 
showing is due to the fact that Compaq didn’t have a PowerVR 
Direct3D driver ready in time for our testing. By default, therefore, 
the 3-D tests ran on the Presario’s Virge chip. Clearly, the mid¬ 
range Virge is just no match for the high-end 3Dfx Voodoo 
Graphics chip set at the heart of the other three systems. Only 
when Compaq delivers a Direct3D driver for the PowerVR chip set 
will you see the Presario 8712 perform comparably to the other 
high-end game systems. 


Systems 

Applications (Winstone) 

Windows 3-D Graphics 
(Direct3D Fill Rate, Mpps 1 ) 

DOS Graphics 
(PC Bench) 

Micron Millennia MXE 

101.4 

28.08 

5885.33 

Falcon Mach V 

91.8 

28.00 

5796.50 

NEC PowerPlayer 2020 

81.0 

24.04 

4306.56 

Compaq Presario 8712 

74.0 

2.822 

3789.86 

Micron Home MPC P200 
(fastest system previously tested) 

88.0 

5.89 

N/A 


. iMpps=thousands of polygons per s& 


For all tests, higher numbers are better. 
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For 80 years, 
one encyclopedia 
fl has been built 

■ upon the questions 

■ kids ask most. 
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Presenting the World Book 19 

Friendlier technology. 
For decades, the World 
Book Encyclopedia has 
researched what kids want 
to know. By combining 80 
years of reader insights 
with 3D animation, virtual 
realities, sound effects and 
the very latest multimedia 
technology, we’ve created 
an exciting way to make 
the learning process inter¬ 
active and memorable. 



Say you’re interested in the Voyager 2 expe¬ 
dition. Article Outline lets you skim content 
and jump ahead to relevant parts of the text. 

Want to see the first moon landing? Click on 
the article’s photos for an enlargement or video. 

What exactly is “microgravity”? Simply click 
twice on any word in the text, and a complete 
definition appears in a separate window. 


A world of knowledge. From aardvark to 
Zanzibar, our two-CD-ROM Deluxe Edition 
contains all of the text from the 22-volume print 
version of the World Book Encyclopedia, including 
contributions by a renowned panel of experts, 
scholars and Nobel laureates across the planet. 


E3 


Related Articles broadens your search with a 
menu of cross-referenced topics and articles. 

Online Extras' lets you download articles from 
the exclusive World Book Web site or browse 
related sites for supplementary information. 


1 JWI More excitement. See the Venus de Milo. 
L3H Locate Timbuktu. A simple point and click 
takes you to a library of videos, thousands of pictures, 
a complete adas and a 225,000-word dictionary. 


























97 Multimedia Encyclopedia. 


Easier to understand. Each year, World Book 
talks to boards of education, curriculum 
j advisors and thousands of kids to find out what the 
j hot topics are at each grade level. As a result, we 
| present each subject in a way that will be easily 
understood by the age group most likely to look it up. 


|[Jgl Get the facts fast. We’ve created a number of 
tools to make your time more productive. 
Interactive simulations help kids grasp complex 
topics quickly, like the concept of flight, or how an 
engine works. Sticky Notes lets you mark text and 
leave notes for future reference. Time Frame conducts 
searches by year, decade, century or millennium. 


I [pn Timely updates. Want to know who won 
ImI Wimbledon? Our exclusive online Web site 
supplements learning by automatically linking you 
j to newsworthy reports, updates and discoveries in 
your topic, related articles from the World Book 
j archives and other information-rich Web sites.* 


a For a live demonstration, drop by our Web 
site at www.pc.ihm.com/multimedia. Or call 
! 1800 426-7235, ext. 5209, for more information. 



Each screen is designed to be friendly 
and easy to use. The simple, graphic 
interface means you wont waste time 
scrolling to pinpoint what you need. 

© Limited time special offer: 

Receive a $20 rebate when you 
mail in a World Book 1997 Multimedia 
Encyclopedia proof-of-purchase and 
proof-of-ownershipfrom select competi¬ 
tive multimedia encyclopedias before 
April 30,1997. See package for details. 















9 




Crowded on the toyshop shelves are 97 amazing toys. When your 


child clicks on a toy, the magic begins. By ‘playing’ with the toys, your 
child is transported to dozens of different activities that provide 
valuable information about science, the weather, color, technology, 


£xperienee life On a farm. 


h TUfoi CDUftATIM 

WITH AHAZW6 TiDYS. 1 


Learn how to build your Very 
own roe-ketship! It s simple. All 
you need are these tomwon 
household items. 


living things and more. 


Learn how to feed the farm 


animals and harvest the fruits 


Now available at leading stores including ^EGOHBAP- 


of your labor. 


c 


★ ★★ Home PC Kids Lab (Aug. ’96) - Toyshop has fun down to a science! 
Find Us On The WorldWideWeb! www.omnicorp.com/children’s 



OmniMedia 


WINDOWS & 
MACINTOSH 






























































for Your 


You have four good options 
for getting images into your 
computer. How do you decide 
which is best for your family ? 

BY JON PEPPER 


Digital imaging — capturing and manipulating images 
on a computer — is the ultimate merger of two major 
family fascinations: photographs and computers. Ameri¬ 
can families took more than 17 billion photographs last year, 
according to the Photo Marketing Association, and it’s es¬ 
timated that 150 billion more are sitting around homes 
across the country in what might euphemistically be called 
traditional storage: mainly overflowing shoe boxes in the 
attic. Those photos no longer have to stay in the attic, how¬ 
ever, because now there’s a variety of ways to get photos and 
video images into your PC and do something fun with 
them — without spending lots of money or time learning 
new hardware and software. 

Once the images are in your PC, the fun begins. With the 
right software, you can enhance an image, bend it, shape 
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it, or twist it to your liking, and put it in a document or family proj¬ 
ect. From there, you can print it in glorious color or send it to rel¬ 
atives and friends via the Internet. 

First, however, you have to get the images into the computer, a 
process known as image capture. You have four main ways to ac¬ 
complish this: via digital cameras, scanners, video-capture devices, 
and film-to-disk conversion. We looked at a typical family project 
— capturing and printing an image for the grandparents — to de¬ 
termine the strengths and weaknesses of the various options. Then 
we rated the four technologies in four areas: immediacy, image qual¬ 
ity, cost, and ease of use. Here’s how the four main choices fared. 

Digital Cameras 

Digital cameras are hot right now. New models from companies 
such as Canon and Olympus are coming out at a dizzying pace, 
and each new product seems to be cheaper than the last. The dig¬ 
ital camera’s appeal is obvious: It’s easy to carry and fun to use. One 
of its disadvantages is that the electronic file becomes the only record 
of the event you’re shooting. 

In some ways, digital cameras operate much like their film-based 
cousins — you just point and shoot. Most even include a built-in 
flash. The big difference is that digital cameras use memory instead 
of film to store images: The camera converts an image into digital 
form, much as a scanner does, and stores it in memory. The num¬ 
ber of images a camera holds depends on how much memory it has 
and the quality of the images. For example, the Epson PhotoPC (Top 
Rated and Best Buy; see July/August 1996 FamilyTested Hardware) 
has 1MB of memory and can store either 16 high-resolution (640- 
by 480-pixel) images or 32 standard-resolution (320- by 240-pixel) 
photos. Some digital cameras, including the Epson, can take extra 
memory modules that increase the number of images they can hold 
before you need to download the images to your PC’s hard drive. 

Downloading the images is simple. The camera comes with a cable 
to connect it to your computer’s serial port (COM ports on Win¬ 
dows systems, modem or 
printer ports on the Mac). The 
camera also includes software 
that lets you save the images 
in a variety of graphics formats 
(BMP, JPEG, TIFF). Once 
you’ve transferred the images 
to the computer, you can use 
the pictures in any number of 
paint, desktop publishing, and 
word-processing programs. 

We used a Kodak DC20 
camera for our project, though 
many other digital cameras 
work as well. We had no diffi¬ 
culty learning to use the DC20 


How’s It Look? This 
family photo was taken 
with the Kodak DC20. Top: 
The image displayed on¬ 
screen. Bottom: The image 
printed on the Epson 500. 




Digital cameras are easy 
to carry and fun to use, 
and prices are dropping. 


or taking our sample shot, and transferring the image from the cam¬ 
era to the PC was easy. 

How do digital cameras rate? 

Immediacy**** 

You can’t get much more immediate than this. Take the photo; plug 
it into your PC: instant gratification. Many cameras (such as mod¬ 
els from Casio, Kodak, Sony, and Olympus) even have LCD screens 
so that you can see images right away — even before you transfer 
them to your PC. 

Image Quality** 

This is one of the weaknesses of digital cameras. The quality is gen¬ 
erally fine for images that you’ll put on the Web and or incorpo¬ 
rate into family documents and projects. However, it’s a far cry from 
the quality of photos taken with conventional cameras and captured 
with a scanner. Compared to regular cameras, digital cameras have 
an awful lot of catching up to do in terms of image quality. 

Cost** 

Digital cameras for families vary from about $300 to $900; most 
are around $500. The cost of consumables is low, however; all 
you’ll need to replace is the batteries. 

Ease of Use/Convenience *** 

If you can use a regular camera, you can use a digital camera. 

Scanners 

Scanners work along the same principle as a copy machine. You place 
the material into the scanner, and the photoreceptors and the lens 
capture the image and store it on your hard drive. Scanners include 
software that lets you control the quality of the scanned image (color, 
gray scale, amount of light) and also saves it in graphical file for¬ 
mats (just like digital cameras). Once you’ve scanned the image, 
you can manipulate, edit, or crop it, import it into a variety of ap- 
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tHE avertvgenie makes television viewing hassles 


With plug and play 
convenience and no 
software drivers re¬ 
quired, you can watch 
TV, your favorite videos, 


AVer TVGenie with remote control is the ultimate in plug and play convenience and 
space savings. Now you can turn your PC monitor into a TV without even having to 
turn on your computer. Just plug it into your PC monitor and you're ready to watch 
TV, your favorite videos, or play video games. There is no software driver required. 



or your kids can play their favorite video 
games, all on your PC monitor without 
turning on your computer. 


The AVer TVGenie provides an additional TV in your children's room. Just attach it 
to their computer monitor and their video game player will plug right in. No longer 
will you have to put up with video game wires, control boxes, and cartridges in your 
living room. The AVer TVGenie is also a must in college dorm rooms where space 
is always a consideration. 


AVer TVGenie is perfect for converting a bedroom computer into a remote TV 
that has an alarm function built in. The sleep function allows you to program 
the AVer TVGenie to turn off automatically after 30, 60, 90, or 120 minutes. 

You can fall asleep to your favorite programs and not bother turning the 
TVGenie off, it does it for you. ® 

Bridging PC/MAC & Video 

1 - 800 - 863-2332 

. Home Page: www.aver.com 


AVerKey Plus 

* Affordable Easy Conversion From VGA to TV 

* SIX-LINE Buffer Technology for Flicker Free TV Display 

* Touch Button Control 

* Supports Resolution up to (40x480 



AVer TV-Phone 

• Watch TV, Listen to FM, Internet Video Phone 
and Video capture 

• Remote Control 

• Complies with PCI 2.1 

• Supports RF, Comp and S-Video Input 



47923A Warm Springs Blvd., Fremont CA 94S39 USA Tel: 1-800-863-2332 Fax: 1-510-770-9901 Canada Tel: 1-604-608-0747 Fax: 1-604-608-0749 

AVer TVGenie, AVerKey Plus, AVer TV-Phone, and AVer are the trademarks of AVerMedia Technologies Inc. All other trademarks belong to their respective companies © Copyright 1996, AVerMedia Technologies, Inc. 








Photo scanners are smaller but less 
flexible than other handhelds. 


Bl plications, or send it Photo scanners save space and are slightly more expensive than 
over the Internet. handhelds. As their name implies, however, they’re meant for scan- 
WM Scanners come ning photos as opposed to text documents or larger-size graphics, 

hi three basic types: so they don’t offer the flexibility of a handheld or flatbed scanner, 
flatbed, handheld, Scanners used to be complicated and 
As and photo-only, expensive. No more. Now they’re de- 
All three have ad- signed specifically for family use, and 
| vantages and dis- they come with fun and useful soft- 
' * advantages. ware. Some are even built into the com- 

Flatbed scanners produce higher resolutions and therefore su- puter itself, as is the case with the HP 


perior image quality. They also offer greater flexibility in terms of Pavilion PhotoDrive (the drive is also 
the size of the image you can scan. But they’re more expensive than available for any PC from Storm Tech- 
the other types, and they take up a lot of desk space. nology, for $199). 

Handheld scanners are much smaller and fall into a lower price Scanners offer something digital 
range, but they limit you to scanning small photos or articles that are cameras don’t: the capability to turn 

4 to 5 inches wide. If you want to scan a larger image, you must rely _ 

on software that “stitches” several scan passes together into a single Compare It Yourself The top 
file. Also, since you roll the scanner over the item manually, you need image was scanned. We printed the 
a steady hand; wavering and registration problems are common. bottom image on the Epson 500. 



Photo-Only Printers or Color Ink-Jets? 


No matter how you get photos into your PC, 
at some point you are going to want to get all 
those nifty projects and digitally enhanced 
photographs out of your computer. For most 
families, that means printing to a color ink-jet 
printer, with results ranging from so-so to 
very good, depending on how new your 
printer is and what quality paper you choose. 

Color ink-jet printers can do a good job, 
but if you want the printout to resemble the 
original photo as closely as possible, then 
consider another option: specialty photo 
printers. These printers use a different tech¬ 
nology than ink-jet printers do, and the result 
is prints that come close to the level of film 
prints developed at a photo processor. They 
aren’t perfect — they tend to print only 


snapshot-size prints (3 by 5 or 4 by 6 inch¬ 
es), they’re fairly slow, and prints cost about 
$1 each. However, the prints do look good. 

The first printer of this breed was the 
FotoFun Digital Color Photo Printer ($599; 
Fargo Electronics, 800-327-4622), and it is 
still a strong choice. In about 2 minutes, the 
printer produces a sharp-looking 4- by 6-inch 
image. You can even get a special kit that 
allows you to transfer photos to coffee mugs. 

Other, newer options include the Fujifilm 
Personal Photographic Print Maker ($699; Fuji 
Photo Film, 800-378-3854) and the CP-D1 
Digital Color Printer ($495; Mitsubishi Elec¬ 
tronics, 800-843-2515 or 714-220-2500). 

The Fuji printer turns out a 3- by 5-inch print 
in about 3 or 4 minutes, using high-quality 


24-bit color. The less expensive Mitsubishi 
produces 3- by 5-inch prints in roughly the 
same time frame, but with slightly inferior 
results. For both products, prints cost about 
20 to 25 cents less than with the Fargo. 

As a group, all three of these printers turn 
out prints of a quality that falls somewhere 
between what you get from a good color ink¬ 
jet printer (like the Epson Stylus Color 500, 
Hewlett-Packard DeskJet 693C, or Canon 
BJC-4200) and what you get with a true 
photograph. Per-page costs are about half 
what they are for ink-jets, since high-quality 
ink-jet paper is about $1 a sheet and you 
have to factor in the cost of the ink. 

Despite all this, we still can’t recommend 
photo-only printers to most families. You’re 
better off getting a new color ink-jet printer, 
which produces very good photo prints but 
also can print anything else your family 
needs. And at $279 to about $350, they are 
less costly, too. 


High-Priced Quality The image 
produced with the photo printer (left) 
looks better than the one produced 
with the color ink-jet printer (right). 
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THE DREADED 

TO-DO” LIST 


GARY BURKE, JIMMY OWNER 
Regional Sales Manager, garment industry. 
Avid golfer and tennis player. 

Enjoys gardening. Frequent traveler. 

Wife: Lesley. Daughter: Erika. 

Cals: Nicky and Molly. 


JIMMY SLT 

Spacious interior and leather seating areas suitable for clients. 
Cargo area accommodates several golf bags. 

Shrubs and plants easily loaded and unloaded. 

Available shift-on-the-fly four-wheel drive 
helps ensure appointments are kept. 


THE EVERYDAY 

CONQUEROR 


MORE 1NFORMATIO 


1-888-97-JIMMY 


www.gmc.comljimmy 









your existing photographs into digital images. For our project, we 
needed to photograph our young horseman with a regular cam¬ 
era and then scan the developed film into the PC using the Storm 
EasyPhoto Reader. Once we had the prints back from the lab, the 
process was quick and just about foolproof. Here’s another advantage 
that a scanner has over a digital camera: If the scanner is good qual¬ 
ity, you could end up with a higher-quality image on-screen. And 
of course, you’ll have the printed photograph, too. 

How do scanners rate? 

Immediacy** 

Unless you’re scanning existing photos, scanners just can’t com¬ 
pare to digital cameras. You have to shoot the photo, get the film 
developed, and then scan in the image. It’s not for the impatient. 

Quality**** 

Even the most inexpensive scanners produce 200-dot-per-inch 
images — far better than other image-capture devices, which mea¬ 
sure their resolution in on-screen pixels. The quality of the scan 
depends on the quality of the original. 

Cost*** 

Scanners are cheaper than digital cameras and any of the other op¬ 
tions except film-to-disk conversions. 

Ease of Use/Convenience *** 

Photo-oriented scanners are easy to use. Products like the EasyPhoto 
Reader and Kodak Snapshot Photo Scanner 1 don’t require any in- 


THREE TOTAL DIGITAL DARKROOMS 

for Different Budg ets 


There are plenty of ways to put 
together a digital darkroom at 
home to open up a world of 
creative projects and potential 
for your family. The following 
scenarios are examples that 
show what is possible at differ¬ 
ent price points. 

Darkroom 1: 

Cost-Conscious 

Camera: Casio QV-10A Plus 
($479) 

Scanner: None 

Printer: Canon BJC-4200 ($279) 
Software: Adobe PhotoDeluxe 
and Canon Creative 2 CD-ROM 
(no cost; they come with printer 
and camera) 

Total cost: $758 
Overall functionality: Good 

Darkroom 2: 

High-Quality 

Camera: Epson PhotoPC ($499) 


Scanner: Storm EasyPhoto 
Reader ($199) 

Printer: Hewlett-Packard 
DeskJet 693C ($349) with photo 
kit ($49) —$398 total 
Software: EasyPhoto software 
(comes with camera and scanner) 
Total cost: $1096 
Overall functionality: Very good 

Darkroom 3: 
Semiprofessional 

Camera: Canon PowerShot 600 
($949) 

Scanner: Umax Vista-S6E 
($399) 

Printer: Epson Stylus Color 500 
($279) and Fargo FotoFun ($599) 
Software: Adobe PhotoDeluxe, 
ImageFolio, Epson printer soft¬ 
ware (no cost; all included with 
the hardware); Microsoft Picture 
It ($79.95) 

Total cost: $2305.95 
Overall functionality: Superb 





It’s a Snap We captured 
this Snappy video image (top) 
and printed it on the Epson 
500 (bottom). 


The Snappy captures one 
frame of video at a time. 


stallation beyond plugging in a cable. Some scanners do require that 
you put a board inside your PC, but otherwise they are at least as 
simple to use as digital cameras. 


Video-Capture Boards and Devices 

What if the image you want is on a videotape? Don’t worry, you 
do have some options for getting a still video frame into your PC. 
A video-capture board is the traditional way of taking a still video 
frame or moving stream of video from a VCR or video camera, but 
even the low-end boards start around $500 — a costly investment 
for a family. 

A more affordable way to capture video is the Snappy Video Snap¬ 
shot ($199.95; Play, 800-306-7529 or 916-851-0800). The Snappy 
translates a video signal into a format your computer can read. The 
palm-size rectangular box comes with a cable that plugs direcdy 
into a PC’s parallel port. Another cable connects the Snappy to the 
video source. The Snappy captures a single frame at a time. Once 
you’ve grabbed the video frame, 
you can save it in PCX, BMP, JPEG, 
or TIFF file format and then ma¬ 
nipulate it any way you like. 

For our sample project, we 
videotaped our horse and rider and 
then used the Snappy to capture 
the still shots we wanted. The more 
expensive video-capture boards 
offer the flexibility of grabbing 
moving video clips as well as sin¬ 
gle frames; but for single-frame 
grabs only, it’s hard to find a process 
that’s easier and more affordable 
than using the Snappy. 
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How does video capture rate? 

Immediacy*** 

Because no film processing is involved, video capture is fast. Once 
you have the videotape in hand, this method matches anything else 
for quickness. 

Quality*** 

Very good. The quality of the original videotape is important, but 
the Snappy provides plenty of color definition and detail. 

Cost*** 

The Snappy is less expensive than any digital camera and most of 
the scanners; it sells for $199. 

Ease of Use/Convenience ** 

Using the Snappy is literally a one-click (or one-snap) process. If 

The Best for 

Your Family? 

Okay, so now you know the options, but which one is geared toward 
your family? Think about how often you'll use photos with docu¬ 
ments and what equipment you have now. If your family is excited 
about the possibilities, then a digital camera or scanner is a good 
investment — you won’t pay for film, so you can do lots of experi¬ 
menting. If you are more concerned with quality or only plan to use 
photos in documents once in a while, then film-to-disk conversion or 
a scanner is a better bet for you. If you’re hooked on video, then 
think about the Snappy Video Snapshot. 

Whatever choice you make, don’t forget about software. Though 
you can put a photo into just about any document (such as ones 
created with Word or WordPerfect), you need specialized software to 
retouch and enhance photos. Most digital cameras and scanners 
already come with some software for this purpose. Our two favorites 
are Adobe PhotoDeluxe and Microsoft’s Picture It; both are inexpensive 
and combine can’t-miss photo-editing ease and project templates. 

Whenever and however you decide to turn your family PC into a 
digital darkroom, we’re confident that any of the methods and prod¬ 
ucts here will do a fine job of getting your family into the picture. 


Decisions, Decisions 

No one method for getting images into your PC is perfect; 
each has some trade-offs. What you need to do is find out 
which areas are most important so you can select the most 
appropriate method for your family’s needs and budget. 


If you care most about... 

Then consider... 

Immediacy and Ease of Use/ 
Convenience 

Digital cameras 

Quality and Cost 

Scanners 

Quality and Ease of Use/ 
Convenience 

Film-to-disk conversion 

Immediacy and Ease of Use/ 
Convenience 

Video capture 




Top Quality This film-to-disk 
image (top) prints nicely on a 
color ink-jet printer (bottom). 

your video camera has a video-out 
port, you can plug it right into the 
Snappy. Otherwise, you need to put 
the tape into your VCR and locate 
the VCR next to the PC, and this can 
be a bit cumbersome. 

Film-to-Disk 
Services 

What if you have no scanner, digi¬ 
tal camera, or other peripheral for 
capturing images? If you’re not 
ready to invest in one of these de¬ 
vices, you still have some options. 

You can take advantage of profes¬ 
sional film-to-disk conversion. Several companies provide film-to- 
disk conversions onto either CD or floppy disk at local photo 
processors or via mail order. For example, most local Ritz photo¬ 
processing stores offer film-to-CD conversion for $19.97 for a 24- 
exposure roll or $25.61 for 36 exposures. For that price you’ll 
receive a disc containing your professionally scanned photos, the 
developed negatives, and thumbnail prints (but no standard-size 
prints). Kodak offers a new service that puts your photos onto CD 
in its new FlashPix format at very high resolution (1024 by 1536 
pixels); it charges $19.95 for 24 exposures. CVS stores and other 
major chains offering Konica Picture Show will provide a floppy 
disk, negatives, and 3-inch prints for $11 for 24 exposures or $15 
for 36 exposures. You’ll find other similar services on the Internet. 

How do film-to-disk services rate? 

Immediacy * 

This is clearly the most time-consuming option. At best, you can 
have photos scanned locally; at worst, you’ll need to mail your film 
to a remote processor and wait for their return. 

Quality*** 

Your family’s reward for waiting is high-quality images. You get pro¬ 
fessionally scanned images at resolutions far above what digital cam¬ 
eras or video-capture devices produce. 

Cost*** 

The price for film-to-disk conversion varies widely. Kodak will 
scan 24 images in a moderate-resolution JPEG format for $5 a 
floppy disk. You end up paying more per photo than you would 
with digital-capture methods (which give you unlimited photos on 
the digital “film”), but you don’t have to spend big money for the 
digital camera or scanner in the first place. 

Ease of Use/Convenience **** 

It’s hard to beat this kind of convenience and ease of use. Although 
you have to wait to get your photos, you don’t need to do anything 
else. The photos come to you on disk (or CD), so you just pop them 
into your PC. 

Jon Pepper is a FamilyPC contributing editor. E-mail him at 
JonPepper@aol. com. 
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Look Mom! Two Hands! 





BEST EDUCATIONAL SOFTWARE A/fr 


For the Whole Family 


Introducing... 

Piano Discovery for Kids 

Kids loves to show off their creativity! Now parents 
can encourage their natural showmanship with the 
NEW Piano Discovery for Kids. It’s a proven way to 
learn to play piano (with both hands) and read music, 
easily, quickly, and so affordably! Kids think playing 
piano with the computer is FUN! 

You won’t be able to 
get them to stop once 
they get started with Piano Discovery! 


You get all this! 

• CD-ROM with over 450 lessons 

• 2 lively tutors narrate each lesson, 
making them fun and easy to follow 

• 33 songs featuring selections from the 
Animaniacs™ TV series! 

• Piano overlay for computer keyboard 

• Finger stickers 

• Piano key stickers 

• Fun award stickers for certificates 


Looking for piano lessons for the whole 
family? Try Piano Discovery System! This is I 
the program that started it all. For ages 
6-adult, you get two years worth of lessons! 
on CD-ROM, User Guide, Quickstart card, . 
a 49 key MIDI keyboard, and the connecting 
cable. It's everything you need to get your 
family started learning piano. 


To order or for more information, call: 

I (800) 289-5867 

or visit our website: 

www.jumpmusic.com 















Hardware 

Macs, ink-jet printers, scanners, and a digital camera 



Reflecting Apple’s recent effort t< 
its home-computer pricing more competitive, 
the Macintosh Performa 6360 offers reliable 


start your Mac, you’re introduced to the Performa 
Interactive Tour, an animated tutorial that ex¬ 
plains how your system works, from moving the 
mouse to making a video. 

While the 160-MHz Power PC 603e proces¬ 
sor doesn’t match the speed of the 200-MHz 
603e found in the Performa 6400/200 (see Oc¬ 
tober 1996 Hardware Reviews), it’s a capable 
workhorse that can handle your word-process¬ 
ing, finance, and multimedia titles with ease. The 
rest of the Performa’s hardware load 
meets the FamilyPC minimum re¬ 
quirements: 16MB of RAM, a 1.2GB 
hard drive, an 8x CD-ROM drive, a 
28.8-kbps internal data/voice/fax 
modem, 16-bit stereo with Surround 
Sound, 1MB of video RAM, and one 
PCI expansion slot. 

Apple’s Multiple Scan 15AV, a 15- 
inch (13-inch viewable) multimedia 
monitor, provides a bright, clear dis¬ 
play. The integrated speakers are built 
into the sides of the monitor, which 
makes the screen look smaller than it 
actually is. After connecting the mon¬ 
itor’s speakers to the computer with 
the included sound cable, we were 
treated to excellent full-stereo Sur¬ 
round Sound. 

An excellent software package 
rounds out this affordable system. More than 
24 titles cover a wide range of education, 
productivity, and Internet software. The bun¬ 
dle includes voice-mail, fax, and America On¬ 
line software, Quicken SE, ClarisWorks, 
Netscape, Web Workshop (to build your own 
Web sites), The Amazing Writing Machine, 
Descent, and more. 

The Performa 6360 is a solid performer that 
won’t let you down or ruin your budget. 
Whether you’re looking to upgrade from an 


performance and familiar Mac features at a 
price that fits most family budgets. Compara¬ 
ble to a 166-MHz Pentium system and priced 
at $2018, the Performa 6360 packs excellent 
value and a great computing experience into one 
simple package. 

As with any Mac, setup consists of connect¬ 
ing a few clearly labeled cables. An illustrated 
setup poster guides the process. Attaching the 
monitor base was the most complicated task, 
and that took only a minute or two. Once you 


Macintosh 
Performa 6360 


Solid performance at a 
competitive price 


It’s a Deal The Performa 6360’s price is 
easy on the wallet. 
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older machine or ready to buy your first Mac, 
you won’t go wrong with the Performa 6360. 

—Lauren Simonds 
Macintosh Performa 6360, 160-MHz PowerPC 603e, 
16MB RAM, 1.2GB hard drive, 15-inch monitor, 28.8- 
kbps fax modem, 8x CD-ROM drive; Apple Computer, 
800-538-9696 or 408-996-1010; $1998 ($1499 without 

Macintosh 

PowerBook 

1400cs/117 

Great performance — poor price 


Apple’s new desktop pricing strategy (see Per¬ 
forma review) apparently doesn’t apply to its 
notebooks. The $2900 PowerBook 1400cs still 
costs about $400 more than a Windows notebook 
with similar or better features. Premium price 
aside, the PowerBook 1400cs/117 offers excellent 
performance that lets you run productivity, ed¬ 
ucation, and multimedia titles without a hitch. 

The 1400cs/l 17 sports a 117-MHz PowerPC 
603e processor, 16MB of RAM, a 750MB hard 
drive, a 6x modular CD-ROM drive (which you 
can swap out to load the floppy drive), and a big 
— 11.3-inch—dual-scan color display running 
at 800 by600 pixels. Although it’s difficult to com¬ 
pare the 603e processor directly to a Pentium 
processor, the 117-MHz 603e’s performance is 
roughly in line with a 100- or 120-MHz Pentium. 

The 11.3-inch dual-scan display is big, bright, 
and easy to read. We found the keyboard com¬ 
fortable, although we noticed that the on/off 
switch is a bit close to the backspace button; 
luckily the switch needs to be held down for a sec¬ 
ond of two to activate shutdown. You can eas- 


Virtuous Display The 1400cs fea¬ 
tures a huge screen for better viewing. 
















ily add memory or upgrade the notebook’s 
hard drive by popping open the keyboard. We 
were disappointed with the single-speaker built- 
in sound — most notebooks have two speak¬ 
ers. We also prefer longer-lasting lithium-ion 
batteries instead of the nickel-metal-hydride 
battery used in this notebook. 

One fun difference about the 1400cs is the ad¬ 
dition of a clear, hard-plastic casing on one side 
of the notebook. Apple includes a selection of art 
sheets that you can slide under the casing to per¬ 
sonalize your notebook, much like putting a 
book cover on a textbook. Of course, you can also 
create your own art or slip photos underneath. 

If cost is your primary consideration when it 
comes to choosing a notebook, then you’re bet¬ 
ter off looking at less expensive Windows 95 lap - 
tops. But if you’re a devoted Mac user, you won’t 
be disappointed by the PowerBook 1400cs—as 
long as you’re willing to pay the premium. 

—Eric Griffith 

PowerBook 1400cs/117, Apple Computer, 800-538- 

9696; $2900. 

Canon BJC-240 

A great entry-level printer 
from Canon 

As the entry-level product in Canon’s line, the 
$ 179 BJC-240 can’t match the print quality of its 
more expensive siblings, but your family will be 
hard-pressed to find more features and value 
for under $200. The 5.5-pound printer produces 
good-looking documents, with 720- by 360-dot- 
per-inch resolution for black and 360 by 360 dpi 
in color. Printing speeds range from 4 pages per 
minute for black to 3 minutes per page for color. 



The 240 falls short of the sharpness that more 
expensive products produce, so you probably 
don’t want to use it for a demanding business 
proposal, but for schoolwork and creative pro¬ 
jects it’s more than sufficient. 

In addition to the two standard ink cartridges 
(tricolor, $37,300 pages; black, $30,500 pages), 
you can also use either a neon ink ($37, 300 
pages) or photo cartridge ($37,90 pages) in the 
BJC-240. The photo ink cartridge improves the 
appearance of photographic prints, but at about 
50 cents a page (plus the cost of special photo 
paper) it isn’t cheap. Still, this feature sets the BJC- 
240 apart from other entry-level color ink-jets. 
Another plus is the excellent Canon Creative 
software that comes bundled with the printer. The 
two-CD-ROM set includes everything from 
American Greetings’ greeting card software to 
quotes from Bartlett’s Familiar Quotations, adding 
to the overall family value of the printer. 

Factor in the one-year warranty with toll-free 
support and next-day replacement, and the BJC- 
240 is currently the best deal that budget-mind¬ 
ed families will find in the fast-moving color 
ink-jet printer market. —Jon Pepper 

BJC-240, Canon Computer Systems, 800-848-4200;$ 179. 

NEC Superscript 
100C 

NEC’s first budget color printer 


The Superscript 100C is NEC’s first color ink¬ 
jet printer, and at $169, it is one of the most af¬ 
fordable we’ve tested. Designed to compete with 
other entry-level printers such as the Canon BJC- 
240, the 100C is a mixed bag. With resolutions 
of 600 by 300 dots per inch and 300 by 300 dpi 
respectively, the color and black prints were ac¬ 
ceptable, though they lack the 
sharpness produced by com¬ 
peting products. Overall, the 
100C is a bit lower in quality 
than some other inexpensive 
printers that also use two ink 
cartridges (one for black, one 
for color). The 100C prints 3 
pages per minute in black and 
3 minutes per page in color. 
Black cartridges print 390 pages 
and sell for $25.95, while color 
cartridges cost $34.95 and print 
160 pages. 

On the plus side, the print¬ 
er’s small size, light weight, and 



good documentation make it exceptionally easy 
to set up and use. Also, NEC includes a fine soft¬ 
ware driver for the 5-pound printer that helps you 
coax the most from its relatively modest capa¬ 
bilities. For example, you can change the color 
balance (more blue, less red, and so on), preview 
changes on-screen, and adjust the brightness 
and contrast of the image to be printed. Anoth¬ 
er plus is the one-year warranty, which includes 
toll-free technical support and next-day re¬ 
placement of defective printers. 

However, NEC includes only the color car¬ 
tridge standard with the 100C and does not 
offer any project-oriented software, as Epson, 
Hewlett-Packard, and Canon do. Given the 
average print quality, the compact size and 
price of the 100C are not enough to make us 
recommend it over the Canon BJC-240. 

—Jon Pepper 

Superscript 100C, NEC, 800-632-4636; $169. 

Olympus D-200L 

High-quality features and 
a family-friendly price 


3 !® 


Olympus may be new to the digital camera scene, 
but one look at the D-200L shows the company 
has learned from other manufacturers’ mistakes. 
With ample picture storage, good image quali¬ 
ty, and a reasonable price, the D-200L is a good 
deal for families interested in digital imaging. 

Olympus takes advantage of its expertise in 
conventional photography to give the D-200L 
more of the look and feel of traditional point-and- 
shoot cameras than many earlier digital cam¬ 
eras. You can frame pictures either through the 
viewfinder or with the built-in 1.8-inch LCD 
panel, which also serves as a playback device for 
your photos. You can turn off the panel to con¬ 
serve battery power. 

Sharp Olympus optics and the 640- by 480- 






















pixel-per-inch resolution produce crisp, clear 
images with good color balance. You can store 
20 pictures in this high-resolution mode, or 80 
images at standard quality (320 by 240 ppi). 
However, the standard resolution is best for 
viewing images on-screen and is not recom¬ 
mended for printing. 

The camera has a built-in flash with red-eye 
reduction, lets you shoot in normal and close-up 
modes, comes with a self-timer, and can record 
the date and time with your photos. Olympus in¬ 
cludes the software (for both Mac and Windows 
systems) you’ll need to download images, a se¬ 
rial cable that connects the camera to your com¬ 
puter, and a copy of Adobe PhotoDeluxe for 
image editing and photo projects. 

At $599, the Olympus D-200L is a fun, well- 
designed camera that offers quality features at a 
fair price. If your family is in the market for a dig¬ 
ital camera, the D-200L is a fine choice. 

—Jon Pepper 

D-200L, Olympus America, 800-347-4027; 


\ 


Choices, Choices Umax 
(left) and Logitech (right) offer 
affordable color sheet-fed 
scanners that are suitable 
for both home projects and 
home offices. 



projects for both home office and family fun. 

NewSoft’s Presto PageManager offers faxing, fil¬ 
ing, copying, and printing of scanned documents, ■ 
along with OCR (optical character recognition) H 
capability. A copy of Adobe’s popular Photo- The PageScan has 200-by400-dpi optical res- 

Deluxe ( FamilyPC Recom mended; see this issue’s olution, somewhat lower than that of the Umax 
FamilyTested Software) lets your family edit pho- PageOffice Color, but it did a good job at ren¬ 
tes to use in cards, calendars, and other projects, dering both color photos and gray-scale images. 

The 300- by 600-dot-per-inch scanner’s Though some scanners have slightly higher op- 
image quality is fine for work-at-home appli- tical resolution (the Umax scanner is 300 by 600 
cations and photographs. It’s a cut below that dpi), the results from the PageScan didn’t appear 
of some of the higher-end flatbed models, but markedly different from the original, either on- 
given the PageOffice’s portability and color ca- screen or when printed from a color ink-jet. 

expect some trade-offs. Where the PageScan distinguishes itself is in 

If you want a scanner for creative, colorful its flexibility. It has a 10-page automatic document 
projects as well as basic office tasks, the Umax feeder and accepts pages from either the front or 
PageOffice Color is a reliable, affordable choice, the rear. Even more useful is the detachable scan- 
—Jon Pepper ning head that lets you scan bound pages in 


PageOffice Color, Umax, 800-562-0311;$ 


Logitech PageScan 
Color Pro 

A slick and sensible scanner 

SUBSCRIBER SAVINGS CARD 


Smile The Olympus D-200L has the 
look and feel of a traditional camera. 


books, something no similar product can do. 

At $349, the PageScan Color Pro costs more 
than the Umax PageOffice or Storm EasyPhoto 
SmartPage, but that’s its only drawback. It may 
not be the budget choice, but if you want a qual¬ 
ity desktop scanner that can scan bound pages, 
it’s the only choice. —Jon Pepper 

h, 800-231-7717; $349. 
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ily add memory or upgrade the notebook’s 
hard drive by popping open the keyboard. We 
were disappointed with the single-speaker built- 
in sound — most notebooks have two speak¬ 
ers. We also prefer longer-lasting lithium-ion 
batteries instead of the nickel-metal-hydride 
battery used in this notebook. 

One fun difference about the 1400cs is the ad¬ 
dition of a clear, hard-plastic casing on one side 
of the notebook. Apple includes a selection of art 
sheets that you can slide under the casing to per¬ 
sonalize your notebook, much like putting a 
book cover on a textbook. Of course, you can also 
create your own art or slip photos underneath. 

If cost is your primary consideration when it 
comes to choosing a notebook, then you’re bet¬ 
ter off looking at less expensive Windows 95 lap¬ 
tops. But if you’re a devoted Mac user, you won’t 
be disappointed by the PowerBook 1400cs — as 
long as you’re willing to pay the premium. 

—Eric Griffith 

PowerBook 1400CS/117, Apple Computer, 800-538- 


Canon BJC-240 

A great entry-level printer 
from Canon 


As the entry-level product in Canon’s line, the 
$ 179 BJC-240 can’t match the print quality of its 
more expensive siblings, but your family will be 
hard-pressed to 


The 240 falls short of the sharpness that more 
expensive products produce, so you probably 
don’t want to use it for a demanding business 
proposal, but for schoolwork and creative pro¬ 
jects it’s more than sufficient. 

In addition to the two standard ink cartridges 
(tricolor, $37,300 pages; black, $30,500 pages), 
you can also use either a neon ink ($37, 300 
pages) or photo cartridge ($37,90 pages) in the 
BJC-240. The photo ink cartridge improves the 
appearance of photographic prints, but at about 
50 cents a page (plus the cost of special photo 
paper) it isn’t cheap. Still, this feature sets the BJC- 
240 apart from other entry-level color ink-jets. 
Another plus is the excellent Canon Creative 
software that comes bundled with the printer. The 
two-CD-ROM set includes everything from 
American Greetings’ greeting card software to 
quotes from Bartlett’s Familiar Quotations, adding 
to the overall family value of the printer. 

Factor in the one-year warranty with toll-free 
support and next-day replacement, and the BJC- 
240 is currently the best deal that budget-mind¬ 
ed families will find in the fast-moving color 
ink-jet printer market. —Jon Pepper 

BJC-240, Canon Computer Systems, 800-848-4200; $179. 

NEC Superscript 
100C 

NEC’s first budget color printer 

I I n ■ 

The Superscript 100C is NEC’s first color ink- 
. itis one of the most af- 



Lightweight Division ThelOOCis 
compact and easy to carry. 

good documentation make it exceptionally easy 
to set up and use. Also, NEC includes a fine soft¬ 
ware driver for the 5-pound printer that helps you 
coax the most from its relatively modest capa¬ 
bilities. For example, you can change the color 
balance (more blue, less red, and so on), preview 
changes on-screen, and adjust the brightness 
and contrast of the image to be printed. Anoth¬ 
er plus is the one-year warranty, which includes 
toll-free technical support and next-day re¬ 
placement of defective printers. 

However, NEC includes only the color car¬ 
tridge standard with the 100C and does not 
offer any project-oriented software, as Epson, 
Hewlett-Packard, and Canon do. Given the 
average print quality, the compact size and 
price of the 100C are not enough to make us 
recommend it over the Canon BJC-240. 

—Jon Pepper 

Superscript 100C, NEC, 800-632-4636; $169. 
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pixel-per-inch resolution produce crisp, clear 
images with good color balance. You can store 
20 pictures in this high-resolution mode, or 80 
images at standard quality (320 by 240 ppi). 
However, the standard resolution is best for 
viewing images on-screen and is not recom¬ 
mended for printing. 

The camera has a built-in flash with red-eye 
reduction, lets you shoot in normal and close-up 
modes, comes with a self-timer, and can record 
the date and time with your photos. Olympus in¬ 
cludes the software (for both Mac and Windows 
systems) you’ll need to download images, a se¬ 
rial cable that connects the camera to your com¬ 
puter, and a copy of Adobe PhotoDeluxe for 
image editing and photo projects. 

At $599, the Olympus D-200L is a fun, well- 
designed camera that offers quality features at a 
fair price. If your family is in the market for a dig¬ 
ital camera, the D-200L is a fine choice. 

—Jon Pepper 

D-200L, Olympus America, 800-347-4027; $599 street 



Smile The Olympus D-200L has the 
look and feel of a traditional camera. 


Umax PageOffice 
Color 

Affordable color scanning 



The Umax PageOffice Color sheet-fed scanner 
is designed for families who want to scan color 
photos for creative projects as well as black-and- 
white documents for work-at-home tasks. At 
$249 and 3.5 pounds, this compact and af¬ 
fordable scanner handles everything from in¬ 
putting color photos to placing a magazine 
article into a newsletter or presentation. 

The Umax does well on the ease-of-use front. 
It is designed to share the parallel port with your 
printer so that both are active at the same time. 
We found installing the scanner and the provid¬ 
ed software to be a simple operation. 

Umax includes a software bundle that covers 


Choices, Choices Umax 
(left) and Logitech (right) offer 
affordable color sheet-fed 
scanners that are suitable 
for both home projects and 
home offices. 



projects for both home office and family fun. 
NewSoft’s Presto PageManager offers faxing, fil¬ 
ing, copying, and printing of scanned documents, 
along with OCR (optical character recognition) 
capability. A copy of Adobe’s popular Photo- 
Deluxe (Family PC Recommended; see this issue’s 
FamilyTested Software) lets your family edit pho¬ 
tos to use in cards, calendars, and other projects. 

The 300- by 600-dot-per-inch scanner’s 
image quality is fine for work-at-home appli¬ 
cations and photographs. It’s a cut below that 
of some of the higher-end flatbed models, but 
given the PageOffice’s portability and color ca¬ 
pabilities, we expect some trade-offs. 

If you want a scanner for creative, colorful 
projects as well as basic office tasks, the Umax 
PageOffice Color is a reliable, affordable choice. 

—Jon Pepper 

PageOffice Color, Umax, 800-562-0311; $249. 

Logitech PageScan 
Color Pro 

A slick and sensible scanner 


The PageScan has 200- by400-dpi optical res¬ 
olution, somewhat lower than that of the Umax 
PageOffice Color, but it did a good job at ren¬ 
dering both color photos and gray-scale images. 
Though some scanners have slightly higher op¬ 
tical resolution (the Umax scanner is 300 by 600 
dpi), the results from the PageScan didn’t appear 
markedly different from the original, either on¬ 
screen or when printed from a color ink-jet. 

Where the PageScan distinguishes itself is in 
its flexibility. It has a 10-page automatic document 
feeder and accepts pages from either the front or 
the rear. Even more useful is the detachable scan¬ 
ning head that lets you scan bound pages in 
books, something no similar product can do. 

At $349, the PageScan Color Pro costs more 
than the Umax PageOffice or Storm EasyPhoto 
SmartPage, but that’s its only drawback. It may 
not be the budget choice, but if you want a qual¬ 
ity desktop scanner that can scan bound pages, 
it’s the only choice. —Jon Pepper 

PageScan Color Pro, Logitech, 800-231-7717;$ 349. 


The PageScan Color Pro, Logitech’s color sheet¬ 
fed scanner, handles chores ranging from creative 
home projects to home-office business presen¬ 
tations. Although higher priced than the Umax 
scanner, the PageScan ($349) offers more flexi¬ 
ble features, such as a removable scanning head. 

Like most desktop (sheet-fed) scanners, the 
PageScan attaches directly to the parallel port so 
the scanner and printer can operate on the same 
port. Setting up the scanner is simple; it takes 
about 10 minutes to get it up and running. 

Designed to work with Windows 95, the Page¬ 
Scan comes with a software “control center” that 
lets you scan, file, or fax any scanned documents 
(you of course need a fax modem for the latter). 
You get both Xerox TextBridge OCR, an ac¬ 
curate and easy-to-use program, and Adobe 
PhotoDeluxe, a FamilyPC Recommended image¬ 
editing program. You can launch either program 
from the software control center. 


Systems_ Score 

Toshiba Infinia 7200 (200-MHz Pentium) .... 93 

IBM Aptiva 77 (200-MHz Pentium).93 

Compaq Presario 4716 (200-MHz Pentium)... 91 
Micron Home MPC P200 (200-MHz Pentium).. 90 

Sony PVC-90 (200-MHz Pentium).90 

Macintosh Performa 6360 

(160-MHz PowerPC 603e).89 

NEC Ready 9629 (200-MHz Pentium).88 

Power Computing Powerbase 180 

(180-MHz 603e).88 

Hewlett-Packard Pavilion 7285 

(200-MHz Pentium).87 

MidWest Micro P5-200 (200-MHz Pentium) .. 87 
Apple Macintosh Performa 6400/200 

(200-MHz 603e).86 

Aptiva S78 (200-MHz Pentium).85 
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Software 

The world on CD-ROM: three new interactive atlases; 
a look at the 20th century; remembering the Alamo 



personalize the maps, the way you might use a 
bookmark in a printed atlas. 

The atlases are rich in political and statisti¬ 
cal data about population, natural resources, 
languages, and more, and they address the 
human element through photos, videos, and 


music. Zooming has been improved to provide 
a remarkable level of detail. Web links are de 
rigueur, and all three titles address ecological 
problems. While the three atlases share common 
ground, there are significant differences in both 
content and presentation. 


Microsoft Encarta 
’97 World Atlas 

A world of maps and multimedia 


Encarta ’97 rates high for the reference pur¬ 
poses for which most people buy atlases. With 
14 map styles, street-level maps, and in-depth 
cultural explorations, it has the 
widest scope of the three atlases 
reviewed here. 

The maps are grouped into 
four categories (physical, satellite, 
nature, and human), each with 
several zoom levels. Terrain de¬ 
tail — even in the oceans — is 
much more tactile and detailed 
than in previous versions. Thir¬ 
ty family portraits feature fami¬ 
lies from different cultures, with 
video, photos, and text. The In¬ 
ternet link is practical and help¬ 
ful. If you are looking at a map 
of Chile, for instance, you can 
link to a Microsoft Web site that 
will provide weather, local news, and travel ad¬ 
visories. Street-level maps for 50 cities and a 
measuring tool let you easily draw a line be¬ 
tween two locations and get a distance reading 
in either kilometers or miles. 

Microsoft reference products use a standard 


A tlases have always been an important 
part of the family library, along with 
a dictionary and an encyclopedia. The 
massive books of maps and statistical data pre¬ 
sent an in-depth and visual way to explore the 
geography and politics of the world. 

The multimedia version of the world atlas has 
gone far beyond its paper cousins, and the 1997 
class of multimedia world atlases features a new 
generation of technical improvements. Most 
notably, these atlases all use a drag tool for nav¬ 
igating the globe and have some form of 3-D 
modeled view that allows you to “fly over” a 
landscape or region for multiple perspectives. 
The three products featured here also have 
pushpin-type markers that you can place to 


Just the Maps Encarta’s zooming feature offers 
excellent political and physical detail. 


' 


132 


FAMILYPG; FEBRUARY 1997 

































design, so if you have used Cinemania, Book¬ 
shelf, or even Internet Explorer, you will be 
comfortable with the simple, clear, and efficient 
interface of Encarta ’97 World Atlas. 

Microsoft, 800-426-9400 or 206-882-8080; Windows 
95 CD, $54.95. 


Global Look 3D Atlas explores 
environmental issues, such as conti¬ 
nental drift. 



ABC World 
Reference 3D 
Atlas ’97 

Strong on environmental issues 



If you’re looking for an atlas with lots of infor¬ 
mation about the earth’s ecology, 3D Atlas is the 
one to get. Issues such as extinction, oil pollu¬ 
tion, and ozone are explored using narrated 
videos, photos, and text. You can even watch a 
hole spread across the ozone layer above the 
South Pole in a narrated time-lapse sequence. 
The atlas also provides excellent animated de¬ 
scriptions of geophysical phenomena such as 
continental drift, tectonic plates, ocean cur¬ 
rents, and wind patterns, as well as an expla¬ 
nation of the world clock. 

3D Atlas is known for its satellite maps, 
which are impressive, but it relies much too 
heavily on them, and they in fact deliver little 
useful information. The time-lapse satellite 
photos ofthe eruption of Mount Pinatubo pro¬ 
vide a unique global perspective on a cata¬ 
strophic event, but when you’re looking at a 
map of San Francisco you want the streets, 
bridges, and landmarks, not a quasi-astronaut 
experience. On the positive side, 3D Atlas is 
easy to navigate, thanks to an interface based on 


a 3-D globe and pull-down menus for access¬ 
ing the statistics, stories, and maps. 

Just for fun, the Around the World trivia 
quiz tests your knowledge of flags and geogra¬ 
phy. Wonderlink takes you to the Web (or an 
America Online site if you’re a subscriber) to 
download current events. 

Creative Wonders, 800-543-9788 or415-482-2300; Mac 
and Windows CD, $49.95. 

Compton’s 
Interactive 
World Atlas 


A basic atlas 



This competent but uninspired atlas, which 
comes bundled with Compton’s Street Guide, 
offers all the usual atlas features. The interface 
is basic and easy to navigate, with buttons run¬ 
ning along the top that let you delve deeper 
into each country you’re looking at. 

You can zoom in on any of the 600 maps, 
though you can’t get down to street level. For the 
country you’ve selected, you can see and hear a 
variety of information, including a list of Olympic 
winners and examples of the native language. 

The Mother Earth section has 17 narrated 
videos that highlight the Earth’s natural phe¬ 
nomena and man-made problems such as acid 
rain. Through animated videos, the Weather 
Station provides outstanding explanations of 
weather phenomena such as ice caps, jet streams, 
tornadoes, hurricanes, and high and low pres¬ 
sure. For fun and some added perspective, a 



Room for Better Views Compton’s 
atlas is just average at the country level. 


3-D flight simulator allows you to control your 
flight over vast regions like the Andes Mountains. 

—Marianne Cotter 
Compton’s Home Library, 800-227-5609 or 510-792- 
2101; Windows CD, $50. 



Tutankhamen. 
Rameses IV, 
Cleopatra, 
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Musical Fun Kids turn paintings 
and bugs into musical creations. 

SimTunes 

You’ll love these software bugs 


What do you get when you cross a kids’ paint¬ 
ing program with a MIDI music studio and a 
bunch of cute crawly bugs? The answer is a clever about the century, 
musical creativity tool for kids ages eight and up. 

In SimTunes, creating music is as easy as 
brushing colors on an on-screen canvas. Each col¬ 
ored dot you paint represents a musical 


Chronicle of the 
20th Century 

Browse the events that 

shaped the century ^ 

Your ticket to the events that defined the twen¬ 
tieth century begins in an old-style newsroom 
at a fictitious newspaper. The office doesn’t 
even have a computer, yet every object is loaded 
with digital memories of the people and events 
that shaped the century. An old radio provides 
random audio clips, including President Bush’s 
“read my lips” speech. Open a desk drawer and 
click on a gun to find out about the day John 
Lennon was killed. A typewriter taps out ran¬ 
dom headlines that you can click on to view the 
news story. And a black rotary phone stands 
ready to dial up your connection to DK Multi¬ 
media’s Web site, where you can see more pho¬ 
tos, test your knowledge of history in the Time 
Out quiz, and even submit your own stories 


The newsroom is not the only way to the in¬ 
formation in the program. A retractable tool¬ 
bar lays out your navigation options. The 
primary one is newscreens, simulated newspa- 


You can also place animated bugs on the per pages for every month of every year of the 
screen, up to four at a time. Each bug represents century. The 20th Century in Focus section of- 
a different instrument, such as a trumpet, har- fers themed interactive documentaries on such 
monica, or drum, and when the bug scurries subjects as the Russian revolution and space 
over a colored dot it plays a note with that in- exploration. A search option provides a listing 
strument. There are 100 musical stamps — col- for every day of the century through 1996 (that’s 
ored images, letters, and patterns — to help about 34,000 days), 
you decorate your musical pictures and get you 
up and running quickly. 

It’s a bit difficult at first to get the hang of few paragraphs long. But many encyclopedias 
painting with music without making a cacoph- (both print and multimedia) offer little more, 
onous mess of things. But the program has a great Chronicles, which is nicely designed and ai 
tutorial that walks you through all your options, tractively delivered, i: 

There’s no other program 
nothing outside of the 
puter — quite like SimTunes. It 
may not get your kids a job with 
the philharmonic, but it will 
endlessly entertain and inspire 
them. —Kurt Carlson 

Maxis, 800-336-2947 or 510-933- 
5630; Windows CD, $34.95 street; 
ages 8 and up. 

Daily Planet View 
newspaper-style head¬ 
lines from a particular 
month and year. 


With this kind of scope, the content is n< 
pecially deep; indeed, most articles are j 


a sweeping look at the 
- and certainly whole of life in the twentieth century that will 
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appeal to students and anyone curious about our 
past. —Marianne Cotter 

DK Multimedia, 800-356-6575 or212-213-4800; Mac and 
Windows CD, $49.95 street. 


The Alamo: 
“Victory or Death” 


Stand where Davy Crockett fell 


We all know we’re supposed to remember tf 
Alamo, but not too many of us remember why. 



Alamo Story A detailed look at the 
famous siege. 


History buffs and curious students alike will 
love this vividly detailed and entertaining re¬ 
telling of the 1836 siege and battle of the Alamo. 

The disc features beautiful graphics, a com¬ 
prehensive timetable of events (including a step- 
by-step play of the siege and the entire battle, with 
animation of General Santa Anna’s Mexican 
Army troops traversing your screen) — even a 
detailed tour of the Alamo, with commentary and 
a built-in scavenger hunt. 

You can listen to Dan Rather, Sissy Spacek, 
Robert Earl Keen, or Freddy Fender narrate a 
particular phase of the event, or you can fol¬ 
low it with plain old text accompanied by beau¬ 
tifully rendered images. The sections are broken 
down into three modules — The Battles, His¬ 
tory, and The Missions — and they get pro¬ 
gressively deeper and more detailed the further 
you go, taking you from a broad historical con¬ 
text to a minute-by-minute account of the final 
2-hour battle. 

One of the most fascinating sections is a full 
archive of dozens of artifacts related to the bat¬ 
tle — for example, yellowed letters written from 
the heart of the siege by William Barrett Travis, 
commander of the Texas forces. 

Other highlights include a game section, a se¬ 
lection of period songs, and biographies of no¬ 
table people in the siege. —Philip Price 


Archimedia Interactive, 800-925-2669 or214-880-9090; 
Mac and Windows CD, $59.95. 

Leonardo da Vinci 


The artist and the inventor 



Leonardo da Vinci had one of the most en¬ 
compassing intellects in history, making con¬ 
siderable contributions to art, anatomy, 
astronomy, natural history, and engineering. 
Exploring his fife and work digitally in any com¬ 
prehensive fashion would seem to be a giga¬ 
byte-laden task. And yet this CD-ROM does it 
quite elegantly, through exhibits, multimedia 
tours, and virtual galleries. 

A virtual gallery places you in a rotunda sur¬ 
rounded by eight rooms, each of which contains 
different works such as paintings, documents, 
and studies. Here you find the Mona Lisa, The 
Annunciation, and other masterpieces, which 
you can zoom in on for a more detailed look. 

Because Bill Gates (owner of Corbis) pur¬ 
chased one of da Vinci’s handwritten journals, 
The Codex Leicester, the entire manuscript is 
included on the disc, along with a remarkable 
tool called The Codescope that lets you access 
the original manuscript. 

The Codescope is not just a translation tool. 
Da Vinci was left-handed and wrote backwards 
from right to left. The Codescope creates a mir¬ 
ror image of the text in either Italian or English. 



Art Up Close Zoom in to the mas¬ 
terpieces for a closer look. 


The pages are indexed for content, making this 
program an excellent scholarly resource, but 
one that is not entirely without humor. The 
ending credits show a series of tongue-in-cheek 
interpretations of the Mona Lisa by Marcel 
Duchamp (with mustache), Andy Warhol (mul¬ 
tiple images), and Jim Henson (Mona Pigga). 

—Marianne Cotter 
Corbis, 800-246-2065 or206-641 -4505; Mac and Win - 
dows CD, $49.95. 
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Creating and running his own nature park makes him king of the jungle —not to mention the forest, 
meadow and desert. Because SimPark™ is the first game that lets kids rule entire ecosystems—by introduc¬ 
ing a diverse blend of flora and fauna. Kids choose from 132 species and follow the food chain firsthand. 
They keep humans from harming park harmony. They learn why some plants prefer the plains, and some 
cling to the coast. And with millions of acres to roam, their knowledge of nature never stops growing. 


















Games 


is easy with the mouse, while the included 3-D 
glasses provide some added visual impact. Jonny 
Quest combines high-tech tools with outdoor 
environments and local cultures for an engag¬ 
ing adventure. —Marianne Cotter 

Virgin Sound and Vision, 800-814-3530 or 310-246-4666; 
Mac and Windows CD, $34.95; ages 8 to 12. 

Test Drive: Off-Road 


Build your own pinball game, offroad racing in a 4x4, save 
aliens in this cartoon adventure 


Pinball Builder 

Create customized pinball tables 

iiiiii iiimb i n mm© 

21st Century’s Pinball Builder allows you to 
create your own tables using 32 templates. You 
can tweak the amount of points components 
award, sound effects, number of players, num¬ 
ber of balls per game, multiball or extra balls. 



tailor-made tables. 


flipper controls, and table angle. You can be cre¬ 
ative with each template and vary objects such 
as lamps, decals, jets, kickers, and touchpads. 

Building a table is easy; you should be able 
to create and begin playing your first game in 
less than an hour. Simply click on the Workshop 
Create button, choose a basic template, and get 
to work. To place an object, you push a button 
and drag the object to the table. (Unfortunate¬ 
ly, some objects can be placed only in certain 
areas on the table, which may cramp your style 
but will ensure your table works; and you can¬ 
not add extra flippers.) To customize your table, 


you can import your own graphics or edit pre¬ 
made objects in the library. —Fern Spira 

21st Century Entertainment, 716-872-1200; Windows 
CD, $49.95; ages 10 and up. 


The Real Adventures 
of Jonny Quest: 
Cover-Up at Roswell 


Jonny and Hadji high jinks 


An alien spaceship enters the atmosphere and 
splinters into five pieces before exploding in 
the New Mexico desert. The government is try¬ 
ing to hush it up, but you can help Jonny Quest 
and his friends Jessie and Hadji complete five 
missions to find the missing pieces and help 
the stranded alien on his way. To assist you in 
your task, several tools are available, including 
a global positioning device to help you get ori¬ 
ented in each new country. 

You solve puzzles in each mission — 37 in 
all, ranging in sophistication from using a sling¬ 
shot to kill rats in a subway to eliminating com¬ 
puter viruses to working your way through a 
maze in the jungle. The game maintains a nice 
momentum by alternating exploration and puz¬ 
zle-solving with video sequences. Characters 
nudge you in the right direction, and a help fea¬ 
ture provides solutions to puzzles. Navigation 



Drive the road less traveled 



From dirt-spraying power slides (just yank the 
hand brake and turn the wheel) to high-speed, 
mid-jump collisions, Test Drive; Off-Road 
brings the gritty thrill of racing big 4x4s to your 
computer. Off-Road features a superb 3-D en- 



Shortcut Strategy When you don’t 
have to stay in between the lines. 


gine that delivers smooth, crisp graphics. It sup¬ 
ports multiplayer action over a network or via 
modem, but you’ll find that just racing against 
the computer is a gas — especially if you use the 
nine camera angles or the replay mode. 

The game features 12 courses. Some are coat¬ 
ed in snow and ice, while others are made of sand 
and dirt, and you can feel the difference in han¬ 
dling. Off-Road also lets you race in either the 
monster-truck-like Chevy K-1500 Z71, the ro¬ 
bust Hummer, the speedy Jeep Wrangler, or 
the agile Land Rover Defender 90, each of which 
handles differently but all of which are inde¬ 
structible. As you race, you’ll find that each 
course has a variety of shortcuts; though it takes 
some exploring to find them, that’s what makes 
Off-Road fun. —Samuel Mead 

Accolade, 800-245-7744 or 408-985-1700; DOS and 
Windows CD, $49.95; ages 13 and up. 


Quest Cruise Jonny’s adventure 
leads to Peru and Bermuda. 


AMIIYPG FEBRUARY 1997 


137 


















Nov/ your kids can really play the blues. 


And th«H0nd greens ;md yellows, loo. Because SimTunes™ is the creativity cross-trainer: the first program 
that lets l«C»coApd^^BHc^piapreWBI^ut art or music lessons. They simply draw with colored dots that double 
as musical notes. Then they choose their instruments—including drums, piano, even voices—and turn their painting 
into a performance. When they change, the picture, they change the tune. They can even rehearse in a gallery of over 40 
pre-made designs. So just wait till you hear the beautiful pictures your kids make with SimTunes. It’s music to their eyes. 



Select 4 Bugzfrom 40 choices 
ranging from musical instru¬ 
ments to zany sound effects. 


Bugz crawl across colored dots 
representing different notes, 
creating a lively musical picture. 



Power to the 
people. 
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BY CRISTINE SANTO 



Parlez-Vous avec le PC? 

YOUR PC SHOWS PROMISE IN HELPING YOU 
AND YOUR KIDS LEARN A FOREIGN LANGUAGE 


My two-year-old loves to 
mimic his sister singing the 
French song “Sur le Pont d’Avi- 
gnonWhen he gets to the end, 
where the people are dancing 
tout en rond (all around), his 
rond comes out with such a per- 
| feet nasal honk that you’d think 
he was a native Parisian (or part 

I goose). Truth is, he’s neither. It’s just that 
young children have an amazing ability to 
; absorb foreign languages and adopt per- 
| feet accents. 

There are many reasons for this phenom- 
| enon. To begin with, young kids are unin¬ 
hibited about making new sounds (as you’ve 
j probably noticed). New sounds are physi- 
I cally easier at this age, too: Their mouths are 
i not yet used to a single way of speaking (which 

is where accent and inflection come from). 
Plus, foreign languages appeal to a child’s 
sense of mystery, mimicry, and curiosity. 

Unfortunately, most kids don’t have the 
opportunity to study a foreign language until 
I seventh grade — right about the time they’re 
| getting self-conscious about everything. For 
I the same reasons, if you’re an adult hoping to 

pick up a little conversational ability in a for¬ 
eign language, you’re going to need as much 
help, practice, and support as you can get. So 


what’s a globally conscious, monolingual par- they are actually using the target language 
ent to do? in a variety of ways immediately. And using 

The short answer, according to language ex- language, say the experts, is the key to ac- 
perts, is to expose your children to the language quiring it (just think about how we learn to 
as early and as often as possible. And, assum- speak our native language: immersion first, 
ing you don’t speak a second language at grammar later). 

home, one of the best ways to create exposure The multimedia immersion approach 

differs from the teacher- 
centered, grammar-and- 
translation method of 
learning a foreign lan¬ 
guage. With that approach, 
students interact mostly 
with the teacher (who 
speaks a lot of English in 
class) and with their books. 
Students who study this 
way can conjugate dozens 
of verbs perfectly and use 
the dictionary at lightning 
speed but have trouble en¬ 
gaging in creative conver¬ 
sation. With its stress on 
repetition, rote memoriza- 



is with your family PC and a multimedia for- tion, and endless dull exercises, learning a 
eign language software program. language this way isn’t much fun, either. 

. But with immersion-based software, stu- 

The Immersion Method dents interact with the language in a light, 

Language experts believe that the best pro- fun way. There are programs that map well 
grams take the immersion approach to teach- not only to your skill level — beginner, fil¬ 
ing a foreign language. With this approach, termediate, or advanced — but also to your 
no English is spoken after the introduction age. After all, you’re not going to teach adult 
(although translations are available at the beginners the same way you’d teach begin- 
click of a button). Instead, live-action video ners still into Sesame Street. 
of native speakers, descriptive graphics, The approaches in the software vary: You 
amusing sound effects, interactive games, can learn idiomatic expressions, vocabu- 
and interesting exercises draw students in so lary, and grammar as you take a tour of a for- 
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PARENTAL 

eign city in LanguageNow; expose a dia¬ 
mond thief in Who Is Oscar Lake?; or play 
a game of concentration in Learn to Speak 
6.0 or All-in-One Language Fun. Most pro¬ 
grams have record-and-playback features 
that (provided you have a microphone- 
equipped PC) let you compare your pro¬ 
nunciation to that of a native speaker. (Talk 
to Me, a new product from Globalink, 703- 
273-5600, will be based primarily on spoken 
interaction.) Others, like the top-ranked 
LanguageNow, let you slow down the speech 
of native speakers so that you can work on 
listening skills more easily. Some programs 

Hands-On LANGUAGE 

Thumbs-up for The American 
Sign Language CD-ROM 

With sign language, seeing is believing, 
and The American Sign Language Dictio¬ 
nary 2.0 on CD-ROM (Mac and Windows, 
$34.95; Multicom Publishing, 800-850- 
7272 or 415-777-5300) gives anyone 
interested in learning more about the lan¬ 
guage a lot to see. 

The American Sign Language Dictionary 
combines animation and video with text, 
tests, and games that put it head-and- 
shoulders above static handbooks. Learn¬ 
ing signs from a book is difficult because 
it’s hard to illustrate the position of the fin¬ 
gers and the movement of the hands. 

Aside from the alphabet and 2400 
words (all illustrated with video), the pro¬ 



gram provides descriptions of more ab¬ 
stract concepts, such as rhetorical 
questions, grammatical features (the ad¬ 
verb follows the verb), and even what to 
wear when signing (plain clothing, no 
fancy jewelry). An online connection lets 
you add new signs to the database. 


GUIDANCE 

even feature speech recognition technology, 
which actually evaluates your pronuncia¬ 
tion and allows you to have a conversation 
with the computer. Keep in 
mind, though, that this tech¬ 
nology is not perfect — in 
many cases, the computer 
mistakenly assumes a spoken 
response is correct when it is 
not, or vice versa. 

Time Is the Key 

So with all these features, you 
and your kids are bound to be 
speaking a second language 
fluently in a few short ses¬ 
sions, right? Not exactly. For¬ 
eign language software, like 
the computer itself, is a learn¬ 
ing tool. Even the best tools 
can’t do the job all by themselves — they only 
make the work easier. 

In addition, the software has some limita¬ 
tions — the biggest one being that it’s not a 
person and therefore cannot interact with 
you in a spontaneous way. For example, many 
of the programs put you in real-life situations 
and teach you how to do such things as get a 
hotel room, order food in a restaurant, and 
ask directions. And even though some of the 
programs feature branching conversations 
(in which your answers determine the out¬ 
come of the discussion), you will mostly learn 
how to answer a question that has been asked 
in a particular way. As a result, you can’t re¬ 
ally have a creative conversation. 

“A program can only speak back to you 
with limited responses,” according to David 
Herren, a language and technology expert at 
Middlebury College in Middlebury, Ver¬ 
mont. “To really learn a language, you’ve 
got to be exposed to the full range of human 
expression along with language. You need to 
get unpredictable responses and then figure 
out the meaning with other cues.” 

Language Limits 

So how much language can you expect to ac¬ 
quire, despite these limitations? If you’re an 
absolute beginner, multimedia foreign lan¬ 
guage programs can probably teach you to 
communicate in the target language in a 
basic way. 

“You need between 500 and 800 words to 


get by in any language,” said Robert Miller, 
chairman and CEO of Language Publica¬ 
tions Interactive, publishers of the Oscar 
Lake series. “If you can recognize things 
being asked of you and can answer simple 
questions, you’ll get by.” 

If you or your child has some background 


in the language — perhaps you took it back 
in high school and your child is taking it now 
— these programs can really help bring your 
speaking, listening, reading, and writing 
skills up to a much higher level. But to make 
the most progress of all, you and your kids 
should combine the software with a foreign 
language class. 

Joseph Mwantuali, assistant professor 
of French at Hamilton College in Clinton, 
New York, has used technology extensive¬ 
ly in his classroom. “It’s possible to learn a 
foreign language without a teacher,” he says, 
“but it takes much longer. For best results, 
software should be used in conjunction 
with a class.” 

This advice is supported by research. 
Professor Deborah Baldini of the Univer¬ 
sity of Missouri at St. Louis tested several 
groups of students using Transparent Lan¬ 
guage’s SpanishNow software over a two- 
year period; she found that students who 
used it consistently showed better com¬ 
prehension, faster understanding, and less 
frustration. The study concluded that the 
need to look up information in the dictio¬ 
nary and in textbooks interrupted student 
learning. The immediate feedback avail¬ 
able through the software made learning 
smoother and easier. The bottom line is 
that these programs are great if you’re a 
motivated student and you temper your 
expectations with the understanding that, 
no matter how you go about it, it takes a 



ItalianNow Once you’re ready for grammar 
lessons, programs like ItalianNow give you all you 
need to know. 
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long time to speak a foreign language well. 
(If you’re planning a quick trip, the Learn¬ 
ing Company just released Travel Talk, an in¬ 
teractive tutorial aimed at adults looking to 
learn a lot fast.) 

Still, there are some things you can do to 
make learning as easy as possible. For ex¬ 
ample, you and your kids should spend a lot 
of time exploring the programs without 
being too worried about absorbing every¬ 
thing right away. You should also be sure to 
choose a program appropriate for your lan¬ 
guage level. True beginner programs focus 
more on vocabulary and basic conversation 
than on that scary monster called grammar, 
while some of the beginner/intermediate 
programs assume you understand some 
basic grammatical concepts (that there are 
different tenses, that verbs need to be con¬ 
jugated, and so on). In addition, beginners 
may become frustrated or overwhelmed by 
the flexible approach of some of the inter¬ 
mediate programs: Instead of having num¬ 
bered lessons to lead you through the 


foreign language, or play a storybook CD- 
ROM on your computer with the foreign 
■— language feature turned on. And for those 
rainy Sunday afternoons, you can even pop 
some popcorn and cuddle up with your 


learning process, they feature a loose 

ture that lets you jump in anywhere you like family and a good foreign film, 
and move around the program based on Finally, remember that it takes years 
your interests. 

The Final 
Word 

One last bit of advice: 

While you’re learn¬ 
ing, don’t forget that 
these programs are 
not the only ways to 
have fun with lan¬ 
guage and integrate 
it into your life. If Diamonds Aren’t Forever The Oscar Lake series is 
really a foreign language mystery. 





r your child is 
to learn a for¬ 


eign language, you may as well make it a learn to speak your native tongue fluently, 
family affair. For instance, you can have so don’t be too hard on yourself — have 
foreign culture nights at home with your fun and laissez les bons temps (and your 
kids, where you invite a foreign language tongue) rouler. 
speaker to dinner, eat foreign food, and ex¬ 
plore some aspect of the culture. You can Cristine Santo is a frequent contributor to 
also read a familiar story to your child in a FamilyPC. E-mail her at CrisSanto@aol.com. 


Foreign Language FEATURES 


Learn to Speak 6.0, The 


800-227-5609 


Spanish, French, 
German, Italian, Latin, 
Russian, English 

Spanish, French, 
German, Japanese, 
English 


Spanish, French, 

Syracuse Language Systems, German, Japanese, 

800-797-5264 or 315-478-6729 English 

Your Way 2.0, Random House Spanish, French 

and Syracuse Language 

Systems, 800-797-5264 or 

315-478-6729 

TriplePlay Plus, Random House Spanish, French, 
and Syracuse Language Systems, German, Italian, Japan- 
800-797-5264 or 315-478-6729 ese, Hebrew, English 
Who Is Oscar Lake?, Spanish,, French, 

Language Publications 
Interactive, 800-882-6700 


Mac and Windows CD, Teaches through stories, articles, games, Great for different ability levels. 

$69; beginner/intermedi- video tours. Record & playback; flexible or Helpful info panels; easy navigation; 

ate; 12 to adult structural approach; speech-slowing feature, good orientation; lots of hints and 

Immersion. reassurance. 

Mac and Windows CD, Lessons, games, culture, movies, workbook; Very well organized. Flexible format; 

$100; beginner/intermedi- speech recognition. Comprehensive course; easy to use; good for different levels, 
ate; 14 to adult (Windows only) record & playback. 


Speech recognition, branching conversa¬ 
tions, games, activities. Online language 
14 to adult classes ($475 extra); flexible curriculum; 

record & playback. Immersion. 

Windows CD, $70; 
beginner/intermediate; 

8 to adult 

Mac and Windows CD, Learning adventure game; virtual 3-D 


German, Italian, English $50; beginner; 12 to adult environment; interact with characters in live- 


Greatfor kids and beginners. Easy, 
i. effective. Limited grammar; more basic 
than Your Way. 

Unique, fun; great atmosphere. Naviga¬ 
tion takes some practice; limited 
grammar. A likely hit with teenagers. 
Some may find game format a bit 
distracting. 


Berlitz Think & Talk 2.0, Spanish, French, 

The Learning Company, German, Italian 

800-227-5609 

To Go Series, RXL Pulitzer & Spanish, French, 

Creative Multimedia, Japanese 

800-262-7668 


Builds intro conversation skills through 
It lessons, graphics, scenes; speech recogni¬ 
tion. Record & playback. Immersion. 


Windows CD (also Spanish- I 
only Mac CD), $49.95; I 
beginner; 12 to adult 


Instructor not a native speaker; lots of 
English spoken. A bit corny — life-size 
animal puppets in skits. OK for tradition¬ 
al teacher-led approach. 
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Professor Poor: 

PROBLEM SOLVER 

BY ALFRED POOR 

Conserve system resources, learn about zipping your files, 
and deal with duplicate DLLs 


Running on Empty 

Dear Professor, 

Every time I try to run more than one pro¬ 
gram at a time on my Windows 3.11 sys¬ 
tem — with 12MB of memory — I run out 
of system resources. I have 75 percent re¬ 
sources free when I first boot up, but that 
drops to 45 percent when I load Word for 
Windows. If I try to load another program, 

I often get an error message. I have run 
MEMMAKER and increased the virtual 
memory settings, but that has not helped. 
Do you have any suggestions? 

Doug Sehorne, via the Internet 

Dear Doug, 

The resources you’re short of are 
portions of the system memory 
(called heaps) that Windows sets 
aside for different housekeeping 
functions, such as keeping track 
of icons, fonts, and open win¬ 
dows. Whenever your system re¬ 
sources drop much below 40 


Check the Gauge Program 
Manager reports system re¬ 
sources when you choose the 
About Program Manager item 
from the Help menu. 


percent, your system is liable to crash. The 
ironic thing about system resources is that 
they can become filled even though you 
still have plenty of available memory. 
Changing MEMMAKER and your virtu¬ 
al memory settings won’t have much effect 
on the problem, but there are a few things 
you can do to help relieve the shortage. 

Program Manager icons can use up sys¬ 
tem resources, so keep as many groups min¬ 
imized as possible. Don’t use a wallpaper 
image on your desktop, or if you must, then 
use a tiny image and tile it. Don’t have more 
fonts installed than you need — get a font 
management utility to uninstall and install 
extra fonts as needed. 

Additional memory is usually of little help 
in these cases, because the size of your system 




resources doesn’t increase as you put more 
memory into your computer. However, you 
may want to try a memory compression util¬ 
ity, such as Hurricane from Helix Software. 
Such a program makes more efficient use of 
the memory resources and can reduce or 
eliminate the problems you’re having. 

Time-Saver 

Dear Professor, 

When I download software from a Web 
site, I wind up with something called a zip 
file. What is a zip file, and how do I use it? 

Gary M. Tsai, via the Internet 

Dear Gary, 

Files you download from the Internet are 
often very large. A zip file contains one or 
more files that have been compressed by 
PKZip, a popular file compression utility. 
When you compress a file, you make it small¬ 
er by removing redundant data. Because 
compressed files are smaller than uncom- 
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Professor Poor: 

PROBLEM SOLVER 

BY ALFRED POOR 

Conserve system resources, learn about zipping your files, 
and deal with duplicate DLLs 


Dnnninif An Cmntll percent,your system is liable to crash. The 
II linn Ills Oil t m P iy ironic thing about system resources is that 
they can become filled even though you 
Dear Professor, still have plenty of available memory. 

Every time I try to run more than one pro- Changing MEMMAKER and your virtu- 
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IBM.17,117,118-119 

Interactive Education Products .10 .158 

Intuit .47 


Iomega.29.35 

Jump Software.13 128 

Konica Online Photo.37 27 

LaSalle University.7 157 

Lexmark .22 29 

Logitech .8 

LookSmart.56 

M & R Technologies.8.157 

Maxis .136,138 

McGraw-Hill Pony Express.132 

McGraw-Hill Pyramid.133 

McGraw-Hill Dr. Sulfer.134 

McGraw-Hill The Fennels Figure Math .135 

Micron .26.C2-1 

Microsoft Picture It .20 4-5 

Mindscape.23 38 

Monorail.38 36-37 

Microsoft Network.17.65 

NEC Desktops.39 30-31 

NEC Monitors.42 102-103 


..27 . 
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Rand McNally.40.89 

Seagate.15.22 

Sega Entertainment .14.77,79 

Sierra Online .21.59, 61 

Storm/Primax .18.90-91 

Success Learning Systems ... .5.157 

Tempur-Pedic, Inc.39 

The Learning Co.C6 

Time Warner's Pathfinder.44 

Toyota.30.11 

United CD Rom .41 .150 

US Robotics.6-7,15 


. .11 . 


. .158 
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HELP&ADVICE 


pressed files, they transmit faster over a 
modem; this is why most files available for 
downloading from online services or Web 
sites are compressed. 

Before you can use a zipped file, you must 
unzip it (i.e., you must extract the contents 



Big Squeeze Zip files can act as 
a container for multiple compressed 
files and folders. 


of a zip file). To do this, you need a copy of 
PKZip. If you don’t already have it, start by 
downloading the current version of the pro¬ 
gram. Though PKZip is available from many 
sites, you can always get it directly from 
PKWare’s Web site at www.pkware.com. 
The current DOS version of the software is 
2.04G, and the file you download is called 
PK204G.EXE. 

PK204G is a self-extracting archive 
file, which means that you 
ply run the program at £ 

DOS prompt and it 
will extract the com¬ 
pressed files. The files 
that you get when you 
extract PK204G include 
PKZip, which you can use to 
compress files, and PKUnzip, which 
you can use to extract the original files 
from zip files. 

If you’re a Windows user, you 
download the Windows version of PKZip, 
which is called WinZip. To get it, you sim¬ 
ple download the file PKZWS201.EXE. The 
Windows version has all the capabilities of 
the DOS version and is a lot easier to use. 

The PKZip and WinZip utilities are share¬ 


ware, which means that you are expected to 
pay to register the programs if you keep 
them and use them. PKWare charges $47 for 
the DOS version and $49 for the Windows 
version. 

One word of warning: There are reports of 
files named PKZ300.EXE and PKZ300B.EXE 
available for downloading at a number of 
sites. These are not PKWare products, and 
they will reportedly act like viruses and at¬ 
tempt to erase the contents of your hard disk 
when you run them. 

Though PKZip is used primarily for send¬ 
ing files over the wire, you can also use it to 
compress files on your hard disk, thus sav¬ 
ing hard disk space. Of course, you have to 
then unzip any file or folder you compress 
before you use it. 

Space Saver 

Dear Professor, 

I have some DLL files in my Windows di¬ 
rectory that appear to be duplicates of 
files in my Sound Blaster directory. If I 
delete the duplicates from the second di¬ 
rectory, will my sound programs still run 
correctly? I only have an 80MB drive, so I 
would like to delete the files if they aren’t 
needed. Thanks. 

Tom Tretter, via the Internet 

Dear Tom, 

There are many reasons why duplicate files 
may appear on your hard disk, and in gen¬ 
eral, you can remove the extra copies and 


your programs will still work. Before you 
jump in, however, I have some guidelines you 
should use when removing duplicate files, 
especially DLLs (dynamic link libraries). 

Windows 95 searches for DLL files in a dis¬ 
tinct order. It first looks in the folder (di i 
rectory) where the program is being executed 
and then in the current folder (if that’s dif¬ 
ferent). If it can’t find the required DLL there, 
it next checks the System folder in the Win¬ 
dows folder and then the Windows folder. If 
it still can’t find the DLL, it checks the fold¬ 
ers listed in the PATH statement in your sys¬ 
tem’s AUTOEXEC.BAT file. This means that 
one copy of a certain DLL in your System or 
Windows directory should be sufficient. 

Before you get rid of a duplicate, howev¬ 
er, first compare the two files. Make certain 
that they have the same size, time, and date. 
If these don’t match, one may be more re¬ 
cent than the other. One program may re¬ 
quire a different version of the DLL file than 
another program, so you may need to leave 
the DLL in one program’s folder even though 
there is another DLL with the same name in 
another folder. 

If the files are duplicates, I recommend 
that you rename the ones you want to get rid 
of before you actually delete them. Because 
other programs may rely on the same files, 
leave the copies in your System and Win¬ 
dows folders intact, and change only the ones 
in the program folders. You can change their 
extension from DLL to HLD (for Hold), so 
Windows won’t recognize them as DLL files. 
Run all the programs you think might rely on 
these files, and if they run successfully, you can 
delete the HLDs safely. 

If you don’t mind spending some 
money, you can find numerous 
commercial utilities that can 
ferret out multiple in¬ 
stances of DLLs. Check 
out Resolve, First Aid 97, 
orWinCheckIT. 

Alfred Poor is the author o/The 
Underground Guide to Troubleshoot¬ 
ing PC Hardware (Addison-Wesley) and 
often finds himself backed into corners at 
parties, answering questions about people’s 
personal-computing problems. You don’t have 
to wait for a party invitation to get your an¬ 
swers; send him your questions by e-mail at 
418-4827@mcimail.com or by letter to Pro¬ 
fessor Poor: Problem Solver, FamilyPC, 244 
Main Street, Northampton, MA 01060. 
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If you don’t use "cyber" as an 
adjective, never cared about what 
makes your computer work, but still 
wonder if there’s life on the net, 
Welcome. 



Finally, a place to go. 


By Ark Interface. 

Wow appearing on Sega Saturn Systems, Packard Bell Computers, and Multimedia Studios CD-ROM titles. 
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YOUR GUIDE TO SMART BUYS 


How to Get QEEUNE 

Follow our advice to cancel your subscription to an online service 


T hese days, subscribing to an on¬ 
line service is a piece of cake: Just 
install one of the thousands of disks 
glued into your favorite magazines 
or stuffed in your mailbox, and 
you’re cruising cyberspace in a flash. If only 
signing off were as easy. 

Some families that signed up for 10 free 
hours on America Online (AOL) report that 
ending their trial period was next to impos¬ 
sible. Former subscribers of Apple Com¬ 
puter’s now-defunct eWorld service were 
greeted this summer by a “pay up or else” let¬ 
ter from an agency trying to collect charges 
for the final month of eWorld (for which they 
were never billed). Billing problems have 
also been reported for the Microsoft Network. 

Cancel the Right Way 

When it comes time to pull the plug on your 
online account, be it with a commercial ser¬ 
vice or an Internet service provider, follow 
cancellation rules to the letter or you may get 
a nasty surprise on your credit card bill. 
Every service has specific rules about how you 
should cancel; you can usually find instruc¬ 
tions in the billing or customer service area. 

Some services, such as the Microsoft Net¬ 
work, prefer that you submit an online can¬ 
cellation form, which must include a 
comment about why you’re leaving the ser¬ 
vice. AOL requires a call to an automated cus¬ 
tomer service number, where you enter the 
billing method you use and verify your name 
and address information. Regardless of which 
service you’re leaving, print a copy of any form 
you submit, get names and titles of any live 


representatives you speak to, and note the date scription of the problem, with the steps you 
on which you are canceling. You’ll need this have taken with the online service to fix it. 
information if you continue to get billed. Be sure to send dated copies of any corre- 
/"> , spondence between yourself and the on- 

Lancel at the Right lime line service, as well as the names of any 

The time of month you choose to cancel service representatives you’ve spoken with, 
your service will also determine whether 
you receive unwanted bills. Billing cy¬ 
cles are often set by the date you signed 
up (say from the 14th to the 14th). 

Since services generally bill 
for basic services one 
month in advance, 
to avoid additional 
charges you should 
cancel your service 
no less than one 
week before the 

next billing cycle be- Visa will then 

gins. According to AOL ijSJir work with the o 

customer service, basic ' line service on your be- 

charges are not refundable, half to fix the error. There’s no guarantee 

and cancellation requests made within the last that the credit card company will find in 
72 hours of the billing month may be your favor, but you will not have to pay 
processed after basic billing takes place. while your bill is in dispute. 



Get Help from Your 
Credit Card Company 

If you don’t have any luck canceling your 
account on your own, start a formal dispute 
procedure via your credit card company. For 
example, Visa will accept disputes sent by 
mail with a copy of your credit card state¬ 
ment, your name and account number, the 
amount of the disputed charge, and a de- 


If All Else Fails, Cancel 
Your Credit Card 

If sincere attempts to resolve the dispute 
through your credit card company are inef¬ 
fective, canceling your card is a drastic but ef¬ 
fective option. Vendors who charge your old 
credit card will be notified that the card is no 
longer valid, and you will be responsible only 
for charges made prior to cancellation. 
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Hie True Cost of MES 

Can your computer really save you money at tax time ? 


t best, doing your taxes is a lousy way 
to spend a weekend. At worst, it can 
LmJL be nerve-wracking. Publishers of tax 
# m preparation software promise to 
relieve those anxieties by guiding you through 
the process of preparing your return. Im¬ 
plicit, too, is the promise that the tax pack¬ 
age will save you money. 

The surest way to put computerized taxes 
to the economic test is with your own num- 

TAX MYTHS 

Three common myths 
about computerized taxes 

© Preparers have a software edge. In 

many cases, tax preparers use pretty much 
the same software you do. TurboTax Pro¬ 
fessional (up to $3800) uses the same ba¬ 
sic technology and software engine as the 
$50 program you can buy at the store. The 
big difference is the number of forms and 


bers. Here’s what you need to 
know to calculate the true cost 
of tax preparation for your 
family: 


© Software costs. Tax 

preparation packages range 
in price from about $20 (Par¬ 
son’s Personal Tax Edge, for 
Windows) to around $50 
(TurboTax, for Windows, and 
MacInTax, for the Mac). In the 
middle is TaxCut (Mac and Win¬ 
dows), priced at $40. 



©You’ll get a bigger refund. Not neces- 


il or e-mail? The three most pop¬ 
ular programs let you file your return elec¬ 
tronically. The advantage? You receive a 
refund about three weeks faster than if you 
file the traditional way. But electronic fil¬ 
ing costs $10 per return. 

© Do-it-yourself versus professional 
preparation. Are you planning to replace 
a professional preparer? Or are you simply 


FamifyK 


YOU SAVE! 

YOU GET! 

72% 

FREE WEB GUIDEl 


• YOU MUST ACT NOW! • 

This deal’s so hot — we can only offer it for a limited time! Just return 
this card right away to get FamilyPC for as little as .83« per copy — 
plus the essential FamilyPC Guide to the World Wide Web — FREE 
with your paid subscription. 

□ Two years/24 issues: $20.00. 72% OFF THE COVER PRICE! 

□ One year/12 issues: $12.00. 66% OFF THE COVER PRICE! 


□ Payment enclosed. □ Bill me later. 

FamilyPCs annual newsstand price is $35.88. Foreign and Canadian orders, enclose U.S. 
funds and add $16 for postage and GST. FREE gift will be shipped upon payment. 
©FamilyPC 


This useful, easy-to-use guide directs 
you to the best sites for homework, 
entertainment, travel, 
computing, parenting, 
sports and more! 

FREE with your paid 
subscription. 


rrrm r - * •! 



imately 4 hours over filling out a paper re¬ 
turn. Remember, though, that most of the 
time you spend doing your taxes isn’t with 
the forms — or the software — but in col¬ 
lecting the information you need to enter. 
Which leads us to... 

Save even more time. If you’ve used a per¬ 
sonal finance program like Quicken or Mi¬ 
crosoft Money during the year, pat yourself 
on the back: You can extract almost all the 
)lete a return in just min- 
irt or by importing the 
into the tax package, 
you save overall de- 
mu can collect the in- 
tplex your tax situation 
Igeable you are. (Soft- 
il to those who don’t 
taxes.) Based on our 
: think a conservative 
ed is 4 hours if you’ve 
ses with a personal fi- 
s 2 hours if you use the 
y prepare, review, and 

or the value of your time 
ation — even at mini- 
e 6 hours are worth over 
of computerizing your 
onsiderably lower than 
:m by hand. 
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How to Get QUEUE 

Follow our advice to cancel your subscription to an online service 

T hese days, subscribing to an on- representatives you speak to, and note the date scriptionofthe problem, with the steps you 
line service is a piece of cake: Just on which you are canceling. You’ll need this have taken with the online service to fix it. 
install one of the thousands of disks information if you continue to get billed. Be sure to send dated copies of any corre- 
glued into your favorite magazines , spondence between yourself and the on- 

or stuffed in your mailbox, and LtcLDCfil clt tll6 HlgHt I IIT16 line service, as well as the names of any 
you’re cruising cyberspace in a flash. If only The time of month you choose to cancel service representatives you’ve spoken with, 
signing off were as easy. your service will also determine whether 
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Hie True Cost of TAXES 

Can your computer really save you money at tax time? 


My t best, doing your taxes is a lousy way 
My to spend a weekend. At worst, it can 
be nerve-wracking. Publishers of tax 
M « preparation software promise to 
relieve those anxieties by guiding you through 
the process of preparing your return. Im¬ 
plicit, too, is the promise that the tax pack¬ 
age will save you money. 

The surest way to put computerized taxes 
to the economic test is with your own num- 

TAX MYTHS 

Three common myths 
about computerized taxes 

© Preparers have a software edge. In 

many cases, tax preparers use pretty much 
the same software you do. TurboTax Pro¬ 
fessional (up to $3800) uses the same ba¬ 
sic technology and software engine as the 
$50 program you can buy at the store. The 
big difference is the number of forms and 
schedules. 

©You’ll get a bigger refund. Not neces¬ 
sarily. These programs interpret the tax laws 
relatively rigidly. And although their Q&A in¬ 
terviews are thorough, the software may 
not catch omissions. If you forget to enter 
your mortgage interest deduction during the 
interview, the review audit probably won’t 
notice. That, of course, has an impact on the 
amount you’ll pay. 

©Tax software is infallible. No, it’s not. 
Program bugs have made news in both the 
last two years. So can you trust a return gen¬ 
erated by these packages? Generally, the an¬ 
swer is yes. Any bug is significant when 
you're talking taxes, but the most recent 
have been within forms or calculations used 
by only a small percentage of taxpayers. An 
additional safety net is the guarantee given 
by publishers that they’ll pay any IRS-imposed 
penalties that result from errors on the part 
of the program. 


bers. Here’s what you need t< 
know to calculate the true cos 
of tax preparation for your 
family: 

©Software costs. Tax 

preparation packages range 
in price from about $20 (Par¬ 
son’s Personal Tax Edge, for 
Windows) to around $50 
(TurboTax, for Windows, and 
MacInTax, for the Mac). In the 
middle is TaxCut (Mac and Win¬ 
dows), priced at $40. 

© Mail or e-mail? The three most pop¬ 
ular programs let you file your return elec¬ 
tronically. The advantage? You receive a 
refund about three weeks faster than if you 
file the traditional way. But electronic fil¬ 
ing costs $10 per return. 

© Do-it-yourself versus professional 
preparation. Are you planning to replace 
a professional preparer? Or are you simply 
substituting the computer for pencil and 
paper? If you’re planning to go it alone, fac¬ 
tor in any fees you’ve paid in the past. 

To compute the direct cost of doing taxes 
on the computer, use this simple formula: cost 
of software + electronic filing fee — prepa¬ 
ration fee = total cost. If, for instance, you 
buy TurboTax to replace a preparer who 
last year charged you $ 150, and you’re plan¬ 
ning to file by mail rather than electronically, 
your cost will be $50 + $0 - $150 = -$100 
(or a savings of $100). On the other hand, if 
you purchase TaxCut and mail the return but 
you’ve always done your taxes on your own, 
your cost will be $40 + $0 - $0 = $40. 



Time Counts 


Computerized tax preparation appears to 
be a time-saver for many people. In one 
survey, TurboTax users who last year com¬ 
pleted Form 1040 reported saving approx¬ 


imately 4 hours over filling out a paper re¬ 
turn. Remember, though, that most of the 
time you spend doing your taxes isn’t with 
the forms — or the software — but in col¬ 
lecting the information you need to enter. 
Which leads us to... 

Save even more time. If you’ve used a per¬ 
sonal finance program like Quicken or Mi¬ 
crosoft Money during the year, pat yourself 
on the back: You can extract almost all the 
data you need to complete a return in just min¬ 
utes, either as a report or by importing the 
information straight into the tax package. 

How much time you save overall de¬ 
pends on how fast you can collect the in¬ 
formation, how complex your tax situation 
is, and how knowledgeable you are. (Soft¬ 
ware is most helpful to those who don’t 
know much about taxes.) Based on our 
own experience, we think a conservative 
estimate of time saved is 4 hours if you’ve 
tracked most expenses with a personal fi¬ 
nance program, plus 2 hours if you use the 
computer to actually prepare, review, and 
print the return. 

Don’t forget to factor the value of your time 
into the tax cost equation — even at mini¬ 
mum wage rates, those 6 hours are worth over 
$30. So the true cost of computerizing your 
taxes is most likely considerably lower than 
continuing to do them by hand. 
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mous weaponry, 
the struggle lor the dom¬ 
ination or Azeroth con- 




Your 

Choice 


by Enteractive 
learn to play rock guile 
like Richie Sambora as 


Steel Pa 
50450 


i supplies lost. Shipping charges apply to free offer 


Special offers, item availability and prin 
crording to format and are subject to cho 


'United 


Same Pay ShippingI 

Vs 


Call us now 
for a FREE catalog! 

1 * 800 * 864*8334 

Visit Our MOT Website at 

imi.umtedcilroi.coii 


Call 

Today! 


WEST’S 


ZPG: You are placed in the midst of an evil futuristic dictatorship, where 

I as a former assassin turned good you attempt to solve the mystery of your 

Scorcher: Screaming through a white-knuckled world of shadows & 

I danger, you must pit your skills against a pack of high-speed rivals Scorcher $ m f I 

where ultimately, only one will survive. 51305 "§0 

Area 51: As a soldier in the elite S.T.A.A.R, forces, you must penetrate Area 51 < jm jm\ 

1 alien forces at Area 5t & eliminate the threat of the deadly alien infec- 51974 

j tion that has spread through the base. GT Interactive 


Hot Buys 


Super Radio Addition: interactive music videos, s 

learners from basic skills, such as counting objects L w. r .w. 
problems by recognizing place value, regrouping & mental computation. Super Radra *0 X 

Golden Gate: The treasure of King Willi™ ; - 55032 

Is & leltters to enigmatic omens, the 
_r doom through the colorful city of San 

Phonics Adventure Singalong: Features learning 

art & music, motivating rewards, solid content & proven 
techniques. Includes language arts, math & social studies 


Warcraft II Tides of 
Darkness 

With powerful 
allies, terrifying | 


NUMBER HEROES: Introduces problem solving, palter 
i & subtraction, multiplication, division & probability, 


fractions, geometry, 

| interpreting graphs & charts. 

I Zoo ZILLIONS: Introduces problem solving & reasoning, using a num- 
| ber line to understand number relationships & counting, counting 
| money & making change, + and - facts & story problems, 

| COSMIC Geometry: Builds a foundation for geometry. Introduces the Geometr 
ij attributes of shapes & solids, constructions & transformations, 2D & 3D 54366 

I I coordinates, length, perimeter & area, surface area & volume. Edmark 


13 


*36 


WAR WIND: Venture into the wilds of an alien world inhabited 
by rancorous beasts. Fight, trade & plunder for sovereignly. 
WarWind is an epic battle for reunification & freedom through 
domination, liberation & revenge. 

Steel Panthers II Modern Battles: Get ready to rumble. 

Game play is fun, easy & exciting. Explosive SVGA graphics & 
intense animation help you feel the destruction. 

Masterpiece Collection: includes 6 megehits: Dark Sun 

Shattered lands, Wake Ravenger, Ravenlofl, Stone Prophet, 
Genie's Curse & Menzoberranzan 
Star General: You are in control of a multi-planetary force to 
lake back the galaxy from six steadily encroaching races. The 
fate of the universe is in your hands. 

4 Great Titles 


Inside the SAT & ACT'97 

1| by Princeton Review 
"1 Prep for both college 
admissions tests. Twice 
as much video instruc¬ 
tion, includes College 
Counselor with data on 
1,200 colleges. 

*26 


he shares his persona 


*22 


Au. Major Crhmt Cards 


Business Hours: Mon-Fri 8am-10pm; Sat 8am-5pm; Sun 12pm-5pm. 
Mail Orders to: 800 United CD ROM Drive, Urbana, IL 61802 

Contact us! 

CompuServe: 76043,1605 Fax back 1 -217-352-8123 


Ml A2 Abrams Harpoon Classic '97 

Operate in a crewman's With new displays, 
- as driver, updated & added 


America On-Line: UNITEDCD 
BBS 1-217-352-9654 


Fax orders 1-217-337-8531 
Int'l orders 1-217-337-8532 


■ Linux Developer's Kit 

Includes 10 CDROMs for 
i Linux: Red hat 3.0,3, 

I;: New Slackware 96 
I |3.1), Perl 5.003 ELF, 

I Kernel 2.0.13, Debia. 

, ._Z-I 1 1 1 7 & more. 

'—■"152767 *20 

Pacific Hi Tech 

Linux Games 2 

Experience the latest 
amusements available for 
the game developer's pre- 
, . A must for all Linuxers 

in gameplay from developers to 
players. Works with the latest kernel 

*15 






























Former Power Ranger 
Walter Jones enters a new universe on 


Name: Walter Jones 
Best Known As: The original Black 
Ranger from Mighty Morphin Power 
Rangers and now as Harlan 
Band from Space Cases. 

Hobbies: Martial arts and 
dancing 

Hometown: Detroit, Mich¬ 
igan. He now lives in Los 
Angeles, California. 

Computations: I use my computer 
to keep track of the phone numbers 
and addresses of everyone I know. I also 
use it to send and receive faxes, for draw¬ 
ing pictures, and for playing games. 
Favorite game: Doom and Doom 
II are my all-time favorites. I’ve also 
gotten into MechWarrior 2. I really 
love the futuristic graphics and those 
three-dimensional robot creatures that 
you get to control in the game. 
Computer glitches: When I was in 
Montreal, Canada, filming an episode 
of Space Cases, I was using my com- 
FAMILYPC FEBRUARY 1997 


puter, and a disk got stuck inside the 
computer’s disk drive. I didn’t know 
what to do. I thought I broke my whole 
computer. I totally freaked 
out, but it turned out that 
it was just a defective disk. 
After some tinkering, I was 
able to get the disk out. It 
turns out that the little 
metal piece on the disk itself was bent, 
and that’s what caused it to get stuck. 
Space Cases crew: The show is 
about a group of kids in the future 
who are considered a bunch of misfits. 
They sneak aboard an alien ship, and 
they get stuck on the ship as it sails offi 
into space. Now, the kids have | 
seven-year journey home, and gj 
the series is all about the 
adventures 
experience. J 
Star gazing: I 
really enjoyedj 
working with 


George Takei (Sulu from the original 
Star Trek series) and Mark Hamill (Luke 
Skywalker from the Star Wars trilogy). 
Sci-fi for kids: Our show is differ¬ 
ent from other science-fiction shows 
like Babylon 5 or Star Trek. Everything 
that happens as far as the operation of 
the ship we are on is done by young 
people. The kids are in charge and the 
adults are the passengers. 

Martial smarts: One of the reasons 
I got my role on Mighty Morphin 
Power Rangers was because I had been 
studying the martial arts for more 
than 10 years. On Space Cases, how¬ 
ever, there isn’t really a need for it. 
Still, it has taught me self-control and 
self-reliance and has also given me a 
lot of confidena 







Worlds collide: 
computers and 
rock’n’roll 


* www.teleport.com 
/~jess123/R0CK.html. 

The rock band Gravity 
Kills just laid down some 
hot tracks for Acco¬ 
lade’s new computer 
racing game Test 
Drive: Off-Road. For more 

on alternative rock, 

plug in this URL. 

* www.7thlevel.com. 

Scott Page, former sax 
player, and cofounder of the 
game Company 7th 
Level, used to play in the 

band Pink Floyd. 

* www.kmix106.com/ 

The group Severe 
Tire Damage performed the 
first rOCk show on the 
Internet on November 18, 
1994. For a fun music 
trivia game, tune in this site. 


TECHNO^_^ 

*-/ ■* here’s a hot mix of computerized choreography happening down 
in Atlanta called the Dance Technology Project. The project is a 
partnership between the Atlanta Ballet and the Georgia Institute of 
Technology. Dancers are wired to sensors. As they perform, tracking devices 
capture the movements to create animated figures on a computer. These vir¬ 
tual dancers are projected onto large screens behind 
the performers. As the dancers twirl, the images 
change, too, driven by the computer. Engineers are 
also using special cameras to track hot spots on 
props and costumes. As the signals are picked up, 
the information is sent to computers, which draw a 
quick picture. The new picture is flashed onto the 
moving dancer, creating a virtual costume. Eventual¬ 
ly, they hope to change a dancer’s costumes in real time 
through this projected computer animation. Ta-ta tu-tu. 

Electric 

Someday, comfmm^uentists like Chris Johnson may help save your life 




H undreds of times each 
second, your brain sends 
electrical waves racing 
through your body’s web of 
nerve cells. These signals d £ 
provide important infor- «L 
mation about the way 1 
your heart and brain works. « 
Doctors are unable to map 
all these currents because 
they would have to stick 
thousands of needles inside you at 
different depths. -Q tCHl 
Enter Chris Johnson, computer 
scientist at the University of Utah. 
His computer modeling programs, 
which use 3-D graphics and math 
formulas, are helping doctors to 



map the entire body. “We use com¬ 
puters to map the electrical activity 
to provide more specific information 
much earlier in the process,” 
ytohnson told FamilyPC for 
Kids. Eventually, he ; 
•ays, these computer j 
models will be used to j 
prevent heart attacks and ! 
pinpoint the location of j 
^Seizures within the brain. ; 
“That’s our goal, and with the help 
of these more sophisticated com¬ 
puters, we’re getting there.” 

For a not so life-and-death seri¬ 
ous look at the wonders of science, 
check out the Web sites hovering 
around this article. 
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By ELI DWIGHT, 


AGE to. 


OF MASSACHUSETTS 

VJL 

Score: 85 

J.-fh 


M aui Mallard in Cold Shadow is a game with 
this duck who can transform into a Ninja. It’s 
easy to set up. Graphics and the action are similar to 
what you would find on a Sega Genesis. 

Maui Mallard is a good duck trying to save the 
island Maui, which is in trouble since its leader disap¬ 
peared. In the first level you’re a regular old duck, 
and you go into a mansion, and you have a weird bug 
gun and wear a Hawaiian shirt, and you shoot crea¬ 


tures and alligators, except you don’t shoot bugs — 
you collect them for better ammo for your weapons 
(green blobs, bananas, jacks). When you shoot 
things, they just disappear — there’s no 
blood. You collect 
ammo, coins, and 
punch. The punch 
restores your health. 

There are lots of 
secret passageways 
where you hop onto hidden chains and climb to a 
place where there’s lots of ammo. You have to collect 
enough coins to morph into a Ninja. Once you do, you 
can jump higher and get around easier. 




Qi When you morph into a Ninja 
warrior, how do you see, since there’s 
a red headband aero ss your eyes? 
Al As a Ninja warrior, my senses 
are so finely tuned that I don’t need 
sight to perceive my surroundings. 
Besides, ever smelled a Muddrake? 
Whew! You don’t need eyes to know 
they’re around. 

Ql Rumor has it you got dumped by 
your girlfriend prior to coming to 
the island. Are you over her yet? 

Al Of course I’m over 
her. (Ahem!) I mean, sure 
I miss her, but that’s the 
past. Uh, do you have a 
handkerchief? I have 
a little dust 



Thank you. (Maui now sobs uncon- Ninja Training Grounds, 
trollably into the handkerchief, wrings have to say that I find battling 
it out, and hands it back.) So anyway, a Ninja clone or two very relaxing. 
I’m totally over her. Barely remember Ql What’s the scariest place on the 
her name. island (and why)? 

Qi What’s the coolest thing about Al The Mojo Mansion. That creepy 
being a detective? butler, the mysterious faces, vicious 

Al The exotic locales, the interesting piranha. And those sinus spirits. Even 
people. Of course, some of the ‘To- if they miss, you can still slip and fall 
cales” are the insides of active volca- on the goop they spit at you. 
noes, and some of the “people” are Ql Do you ever change that ugly 
shambling Duck Zombies, flower-print_shirt? 

but I consider those an Al You mean my favorite shirt? The 
occupational hazard. shirt she bought for me? How about 

Ql What’s your if I introduce you to the business end 
favorite place of my Bug Gun. Next question! 
on the island? Qi What’s next for Maui Mallard? 
Al By far it Al I expect fame, fortune, maybe a 
would be the date with an Amazon Warrior. 


















How would you like to emblazen your desktop with a tat¬ 
too that flaunts your undying loyalty to the platform of 
your choice? We put together images from the Web page 
Windows 95 & Mac Joke Wallpaper for you to download. 
There’s the “I Love Win 95” heart tattoo, the “Mac Ma¬ 
rauder” skull and crossbones, and the “World Wide Web 
Wanderer” rose tattoo. Other images 
include “Mac OS R.I.P.,” “Where do 
you want to go today? Wherever Mr. 

ates wants us to,” and a Windows 
button saying “Start spending 
money” and “It’s now safe to turn off your brain.” 

To get the images, go to FamilyPC@aol.com or www 




.familypc.com. If you have a Mac, 
use TIFF files; if you have Win¬ 
dows, use bit-map (BMP) files. In 
Windows, put your cursor on the 
desktop. Click and hold your right 
mouse button. From the pop-up 
menu, choose Properties. 

Choose the tab labeled 
Background. Use the 
Browse option to find 
the bit-map graphic you 
saved. Click on OK, and 
now it’s your wallpaper. For 
Macs, cut and paste your file into your Desktop Patterns file l 

in the Control Panel. And if your folks ask you to help out jj 
around the house, tell them, “I just finished putting up some : 
new wallpaper.” “ 




• • • • 


♦ HAPPENINGS 


Where it’s At: 

Wmi ikm 


Whatlfs 

♦'/O /; 



A half-eaten hot dog left on a plate When Web page links die as the sites 
that got pushed under your bed. they’re connected to change location. 


Getting busted for violating an online 
service’s rule of conduct. “AOL put 
me under mouse arrest for scrolling.” 

Someone who’s clueless. From the 
Web message “404, URL Not Found.” 

The disgusting buildup of crud 
found on computer keyboards. 

To take note of a person for future 
reference. “I bookmarked him after 
seeing his cool pinball technique at 
the arcade.” 

Send your computer-related slang and phrases to Michelle_Megna@zd.com, unless you’re 404, man. 


When you get stuck taking your 
younger brother on the lame kiddy 
rides at Walt Disney World. 

The number of levels in the latest 
computer game you can’t master. 

A keyboard hanging on the wall 
above your desk. 

The folded corner of the page con¬ 
taining the best scene of your favor¬ 
ite comic book. 
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Give Your Children One Of 
The Greatest Movies Of All Time. 




...Now On Video 
For A Whole 
New Generation 
For The 
First Time! 




1 Work at Home — Be a Medical 
Billing & Claims Specialist! 

| Earn up to $40,000 a year! 

Work at home or in a medical office. No experience neces¬ 
sary. Work the hours you choose. Get free facts on how you 
1 zan train at home for America’s fastest-growing, money¬ 
making at-home career. We show you how to process 
' medical claims for Medicare, Medicaid, private insurance. 
Work for doctors, hospitals, clinics. No commuting, no 
selling. Call toll-free or mail this ad today No obligation! 

I Call 1-800-388-8765 SMIL, 




School of Medical Claims Processing, Dept. MFI17 
At-Home Professions, 2001 Lowe St., Fort Collins, CO 80525 


1-800-768-6257 ( us 





Personalize Children’s Books 



Dyna^Source.Inc 


‘We make all the others extinct!” 

Personal Computers ▼ 

web site:www. dynasou rce.com 

Systems for all of your needs: 
multimedia, education, finance, 
video/tv, and surfing the internet. 1 
From towers to desktops, we can 
build yours! Visit our web site today, 
configure your own system and 
receive it tomorrow! 

SALES ▼ 800.559.DYNA(3962) 



PENTIUM.PRO 







































































































The Ultimate in Quilting Snftware 



The Electric Quilt Company 

1039 Melrose Street, Bowling Green, OH 43402 


“Electric Quilt... 
has been the top quilt 
software tor years, aud 
tor good reason...” 

Judy Heim, Contributing Editor 
PC World Magazine 

call for our free, catalog 

1 - 000 - 356-4219 

e-mail: equiltco@wcnet.org 


ARITHMETIC REVIEW 


The most challenging arithmetic program yet! 
Learn, Practice & Drill with: 



• unlimited problems 

• printed worksheets 

• spoken numbers 

• printed performance reports 

• advanced mental arithmetic tutorial 
& much more! 

http://www.iepmath.com 


Ages: 

5 to Adult 


CALL IEP at 1-800-216-8555 Windows, R, CD or 3.5 disk 


For Classifieds advertising 
information, please call 
Barbara Osborn - 
Media People, Inc., 
1-800-542-5585,1-860-542-5535 
FAX I-860-542-6904. 

FURNISHINGS 



GAMES 

STATES-A-GO-GO Travel educa¬ 
tional game board learning US geog¬ 
raphy the fun way. DANA, 9716 
Marine View Dr SW, Seattle, WA 
98136. FAX 206-932-3466. 


INTERNET 

INTERNET CATALOG. 

Shop the Internet Catalog! 
http://www.ProudEarth.com 

INVENTORS 

FREE INVENTION PACKAGE 

Davison & Associates offers 
complete product development 
and patenting services using 
proven methods. Success stories 
available... 1-800-677-6382 or 
http://www.inventegrationworks.com 


SOFTWARE 

FREE CATALOG. IBM Compatible 
Shareware. CII, Box 18477, K.C., MO 
64133. 816-478-6185. 

TRAVEL 

HAWAII STATE VACATION 
PLANNER - Largest, most beautiful 
source of travel information on 
internet. Complete guide to Oahu/ 
Waikiki, Kauai, Maui, Big Island. 
http://www.hshawaii.eom/e.html 


TROPICAL MAINLAND MEXICO 

Experience Costa Azul Adventure 
Resort’s Beachfront Paradise at 
www.costaazul.com Then call 800- 
365-7613 for All-Inclusive Family 
Land/Air Packages including Horse¬ 
back Riding, Snorkeling, Kayaking, 
Mountain Biking, Surfing and “Kid’s 
Adventure Camp.” 







































































• Custom design teams and players as 
well as special tournaments 


• Compete in one of the over 900 
AYSO leagues across the US 


• Challenging game play for 
players of all skill levels 


7 


COMPLETE THE SHOOTOUT CHALLENGE 

$7,500 will be given to AYSO! PLUS, YOU CAN WIN: a trip 
for 4 to the 1997 MAJOR LEAGUE SOCCER ALLSTAR GAME, and 
every day one AYSO SOCCER '97 PC GAME will be given away! 


Check http://www.gametek.com or http://www.soccer.org 
(AYSO site) for complete game info, and sweepstakes rules. 
No purchase necessary. Runs from 12/1/96 to 2/28/97. 


NOW 
YOU’RE 
ALWAYS IN 
THE GAME! 

ft 

WORLD CHALLENGE 

So what's this PC soccer game got 
that all the others don't? YOU! 

That's right. If you're currently an AYSCP member ; you 
can not only FIND YOUR NAME in AYSO Soccer '97, 
you can create a player who even resembles you, right 
down to your uniform color! 

Create your AYSO team with your real life team mates! 
Win your local AYSO league, and then move on to 
international style game play where you'll be up 
against the world's best players. 






KIDS TO ADULTS 



To Order Call: 

1-800-GAMETEK 


The AYSO® name and mark are registered in the U.S. Patent and 
Trademark Office and are used by CameTek with permission. 
Published by GameTek, Inc. 







USINGS 


It’s OK to Be OH 



BY DAN MUSE 


AFTER 15 YEARS, COMES A REVELATION 


I recently calculated that I have spent 
about 40 percent of my life in the com¬ 
puter-magazine publishing field. The 
work has always been fun, but what hasn’t 
always been fun is the kids’ software. 

Ten years ago, we told ourselves software 
had to have inherent educational value to 
be worthwhile. Why did we say that? 
Because we knew the software wasn’t fun. 
Maybe compared to flash cards and 
spelling lists it was mildly entertaining. 
But could it compete with other enter¬ 
tainments fighting for your kids’ atten- 
■ tion, such as television or movies? Of 
j course not. With primitive graphics, little 
! or no sound, and limited interactivity, 
] how much fun could software be? 

: Today it’s different. With movie-qual- 

: ity sound and graphics, it’s easier to make 


software that is simply fim. But we still hold 
on to that notion that good software has 
to have educational value. And it’s not 
fair: We’re holding software to standards 
we don’t hold other media to. I know 1 
don’t spend hours thinking about how 
kids are improving their core learning 
skills while they are watching The Lion 
King. I don’t balk because the children’s 
books we buy don’t have word puzzles 
and logic games interspersed among the 
pages. I don’t write to the manufacturer 
because the Etch-a-Sketch we bought 
didn’t come with a parent’s guide. 

So, here’s the revelation: It’s OK for 
software to be just plain fun. If kids learn 
something, that’s great. And if your child 
needs or wants to focus on some curricu¬ 
lum area like math or reading, you won’t 


find a more able aid than your family com¬ 
puter and today’s educational software. 
But all kids need time to play — and 
today’s breed of software is more fun than 
television, videotapes, and many other 
indoor activities. Of course the best way 
for kids to have fun is to go outside and 
play baseball or ride a bike. But some¬ 
times it rains, and it always gets dark at 
night. On those inevitable occasions, play¬ 
ing on the computer — just playing — is 
fine with me. 

I guess the combination of caring 
deeply about our kids, wanting to do the 
right thing as parents, and wanting to jus¬ 
tify a large expense sometimes forces us 
to look at software with a pedantic eye. If 
you have someone who questions the 
value of the software you buy, I have a 
catchall, face-saving response: I just say, 
“It improves logical-thinking skills.” And 
it’s no lie — what’s more logical than 
wanting to have fun? 

Dan Muse is the editor o/FamilyPC. E-mail 
him at daniel_muse@zd.com. 


BACKSPACE 


THE 5TH WAVE by Rich Tennant 

Caption Contest 

Everyone’s invited to join this month’s 
Backspace caption contest. Send your 
family’s silliest submissions to Backspace 
Caption Contest, FamilyPC, 244 Main 
St., Northampton, MA 01060; fax, 413- 
582-9070; or e-mail FamilyPC@AOL.com. 


FamilyPC (ISSN 1076-7754), 


4, No. 2. FamilyPC is published 

ber, for $14.95 per year by FamilyPC, 114 Fifth 
'10011. FamilyPC is a joint venture between Disney 
nc. (an indirect, wholly owned subsidiary of The Walt 
Ziff Communications Company. Periodicals postage 

» FamilyPC, P.O. Box 55414, Boulder, 
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Why 7 out of 10 people choose 
Family Tree Maker 



#1 Selling and Best Value 

Why should you choose the program 7 out of 10 family history 
enthusiasts choose? Quite simply, Family Tree Maker’s huge 
community of users and vast database of genealogy records will 
help you find your ancestors. And this award-winning program 
gives you the best variety of beautiful printouts. 

Find Your Ancestors Fast 

Unlike other family tree programs, Family Tree Maker" actually 
helps you find your ancestors. Just click the FamilyFinder™ 
button to search a list of 115 million people from centuries of 
genealogy records. You’11 instantly learn where to find more 
information about possible ancestors. And, if a distant relative 
has already traced your family tree, you may find it on one of 
the accessory CD-ROMs that work with Family Tree Maker. In 
fact, we have the world’s largest collection of actual family 
trees and genealogy records on CD-ROM. Save precious time 
while tracing your family tree from the comfort of your home! 

Join a Huge Community of Users 

We’ve sold nearly one million copies of Family Tree Maker. 
And thousands of those users visit our Web site every single 
day. Just click the Online button from inside Family Tree 
Maker and you’ll be on the Internet, too. Once there, use 


our FREE matching service to quickly find others working 
on your same family tree. Create a FREE Web page for your 
family. Or post a FREE classified advertisement seeking 
famil y information. If the Internet contains information 
about your family, we’ll help you find it fast! 

Create Heirloom-Quality Family Trees 

Family Tree Maker makes it rewarding and fun to preserve your 
family history for future generations. The program stores literally 
any kind of information. Start with names, dates, and basic 
facts. Record cherished family stories. Include photos and video 
clips, too. Then, choose from a variety of attractive printouts to 
share with your family—beautiful family trees, family journals, 
scrapbooks, and more. 

Let Family Tree Maker Help YOU 

Don’t miss the chance to preserve your family history before 
more time slips away. Order today! Or find Family Tree Maker 
at a software store near you. Satisfaction guaranteed. 

'^'Broderbund* 

•According to PC Data, Reston, VA, 7 out of 10 people buy Family Tree Maker over other family tree programs (JarWun 1996). 
Available now for Windows 3.1 & Windows 95. Macintosh version available early 1997. Features vary according to platform and 
price. Accessory CDs sold separately. © 1996 Brpderbund Software, Inc. All products are trademarks of their respective holders. 
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Call us at 1-800-474-8696 or visit www.familytreemaker.com 











































THE POWER OF Knowledge 
and the Well-Connected. 


N ow you can find exacdy what you 
need—instantly and easily— 
with the 1997 Edition of Comptons 
Interactive Encyclopedia. With new monthly 
updates, direct Web links and advanced 
search capabilities, Comptons Interactive 
Encyclopedia 1997 is the complete 
multimedia encyclopedia that searches 
the world to answer your questions. 


Free Monthly Updates* 

The Monthly Updater downloads new 
articles, updates existing articles, and 
provides new Web links each month, 
so you know you always have access to 
the most current information. 

(* Monthly updates are free through September 1997) 


Direct Web Links 

Hundreds of built-in links take 
you direcdy to the most informative 
Web sites related to your topic. 
These links have been pre-selected 
by research specialists, so you can 
easily access the very best of the 
Internet. 


So, whatever your questions, Compton’s Interactive 
Encyclopedia is the fastest route to the answers. 


New Searching Capabilities 

Whatever your question, 

Comptons Interactive Encyclopedia’s 
advanced search capabilities 
pinpoint the most relevant 
answers, extracted from more 
than 37,000 articles; 8,000 pictures; 
100 videos, slide shows, presentations, 


and more. 


COMPTON’S HOME LIBRARY 
is a collection of versatile, 
easy-to-use products that have 
been carefully designed to meet 
your home information needs. 


Compton’s Interactive Encyclopedia 1997 Edition 

Multimedia CD-ROM for Windows® 95 and Windows 3.1 
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